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Sevgili Okuyucularimiz,

Keyifle okuyacaginizi temenni ettigimiz ATRAX
Fuar Sonrasi Sayimiz ile sizlerle birlikteyiz.
Dergimizin bu sayisinda heyecanimiz buytk.
Atraksiyon Dergisi icin olusturdugumuz yeni
logomuzu ilk defa dergimizin bu sayisinda siz-
lerle bulusturuyoruz. Yeniliklerin firmalarn
daima gelistirdigine, genclestirdigine ve dina-
miklestirdigine inaniyoruz. Ve yeni logomuzun
da bu dinamizmimizi size en dogru sekilde
yansitacagini umut ediyoruz!

Bu yil ATRAX Fuar herkes icin stiper gecti.
Fuar sonrasi bircok tesekktr mesaji aldik. Biz-
ler de fuanimiza katilarak ya da ziyaret ederek
sektoriin gelisimine katki saglamamizda bize
destek olan tim kisi ve kuruluslara tesekkur
ederiz.

Bu wyil ilk defa diizenledigimiz “Atraksiyon
ve Rekreasyon Endustrisi Dev Bir Sektore
Déntistyor” konulu konferansimiz da buytk
ilgi gordta. Bunun gururuyla, é6ntimuzdeki yil-
larda da kendimizi daha fazla gelistirerek kon-
ferans programlarnimiza devam edecegiz.

Ve Shining Star Awards Eglence Odiilleri! Merak-
la ve heyecanla sonuclarinin beklendigi yaris-
mamizin oOdulleri ATRAX Gala Gecesi kap-
saminda dtizenledigimiz Odiil Téreni’nde sahip-
lerini buldu. Belediye baskanlarinin, sektér
profesyonellerinin ve daha bircok 6nemli ismin
katillmiyla gerceklesen gece, renkli gértinttilere
sahne oldu.

Iste bu sayimizda sizinle, dopdolu gecen ATRAX
Fuari’nin detaylarini, daha ilk seferde buyuk
ilgi goren konferansimizin icerigini ve heyecan
dolu ATRAX Gala Gecesi & Shining Star Awards
Eglence Odtilleri Yarismasi ile ilgili tim ay-
rintilari, ayrica yeni projeler ve rekreasyon alan-
lan ile ilgili haberleri paylasiyor olacagiz.

Her zaman belirttigimiz gibi, sektorel bir dergiyi
hem yaratanin hem de sekillendirenin, o sek-
tortin firmalari oldugunu diistintyoruz. Bu ytiz-
den her seyden once sizlerin gortislerini énem-
siyor ve fikirlerinize deger veriyoruz.

Keyifli Okumalar!

EDITORUN NOTU

Dear readers,

We’re once again with you with our ATRAX post-
show issue, which we’re sure you’ll enjoy a lot.
We are really excited about this issue. We'll be
sharing with you for the first time our new logo
of Atraxion Magazine with this issue. We believe
that change always helps a company progress,
stay young and get more dynamic. And we be-
lieve that our new logo reflects our dynamism in
the best way to you!

This year ATRAX has been a fantastic event for
everyone. We received a lot of thank you messa-
ges after the event. And we’d like to thank all
individuals and organizations that supported us
in helping our industry develop and grow by joining

our exhibition.

And our conference titled “Attractions and Rec-
reation Industry Turning Into A Giant Industry”
which we organized for the first time, attracted
a great deal of attention. Proud of and motivated
by this, we’ll improve our event further and con-
tinue to organize similar conferences alongside
the exhibition.

And the Shining Star Attractions Awards! The
awards of our contest the results of which were
highly anticipated found their winners during the
Award Ceremony held as part of ATRAX Gala
Night. The Gala Night participated by the profes-
sionals of the sector as well as numerous leading
names, was quite vibrant and fun.

And here in this issue, we’ll share with you the
details about our ATRAX Exhibition, the content
of our conference the first of which attracted great
attention, and all details related to the ATRAX
Gala Night and Shining Star Attractions Awards
as well news about new projects and recreatio-
nal projects.

As we always say, we believe it is the companies
in an industry that create and shape a sectorial
magazine. Thus, first of all we place great emp-
hasis on your views and value your ideas.

Please enjoy our new issue!

Duygu SAZAN
Basin ve Halkla iliskiler Uzmam
Press and Public Relations Specialist
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HTH"H BU YIL SEKTORDE
BUYUK YANKI UYANDIRDI!

ATRAX HAD GREAT REPURCUSSIONS IN THE SECTOR!

ATRAX, DORDUNCU YILINDA TUM KATILIMCILARINDAN TAM PUAN ALDI...
ATRAX RECEIVED A+ FROM ALL PARTICIPANTS...

Tiirkiye ve yakin cografyanin tek Uluslararasi Eglence - Etkinlik, Park-
Rekreasyon Endiistrisi ve Hizmetleri Fuan ATRAX, dordiinci yilinda
da bilyik bir basan kaydetti. 2015 yilina yogun bir sekilde hazirlanan
ATRAX tiim katihmalarindan tam puan ald:.

Ekonomi Bakanligi alim heyeti programina alinan ATRAX; Azerbaycan,
Giircistan, Kazakistan, Tirkmenistan, Ozbekistan, Rusya, Ukrayna,
Urdiin, Suudi Arabistan, Iran, Irak, Cezayir, Fas, Nijerya, Giiney Afrika,
Tunus, Kenya'da toplam 26 ticari miisavirligimiz araayla tanitim ve
duyurulanni gerceklestirdi. Ayni zamanda Tiirk Diinyasi Belediyeler
Birligi'nin destegini alan ATRAX, bu sayede Tiirki Cumhuriyetlerinin
ve Balkan Ulkelerinin Belediye baskanlarina ulasarak etkili tanitim-
lar yapabildi. Turizm ve Kiiltiir Bakanhdi'nin duyuru destegi ile yine
yurtici ve yurtdisinda hedef ziyaretgi profiline ulasabildi.

As the only specialized international trade event of the Amusment -
Events, Parks - Recreations Industry of Turkey and the surrounding re-
gion, ATRAX was a great success in its fourth year as well. Having been
organized as a result of hard work in 2015, ATRAX received A+ from all
participants.

Having been included in the procurement delegation program of the
Ministry of Economics, ATRAX was promoted via 26 commercial agents
in Azerbaijan, Georgia, Kazakhstan, Turkmenistan, Uzbekistan, Russia,
Ukraine, Jordan, Saudi Arabia, Iran, Irag, Algeria, Morocco, Nigeria,
South Africa, Tunisia, and Kenya. ATRAX also received the support of
Turkish World Municipalities and reached mayors of Turkic Republics
and Balkan countries to promote the event. With the announcements
made by the Ministry of Tourism and Culture, the event was able to reach
its target visitor profile both in Turkey and abroad.



Bu yil ilk kez gerceklestirdigi online Business to Business (B2B) sistem
ile ziyaretcilerinin fuar dncesi ilgi alanlanini olusturan firmalardan ran-
devu alarak, goriisme takvimlerini planlamalarini ve daha ok firma
ile goriismelerini bu sayede de fuardan daha fazla verim alabilmele-
rini sagladi.

Sektoriin onemli dernekleri TESDER (Tiirkiye Eglence ve Etkinlik Sek-
torii Demedi), YEPUD (Yaratia Etkinlikle Planlama ve Uygulama
Dernedi) ve REKCAD (Rekreasyon Calismalari ve Arastirmalari Dernedi)
ile yaptid1 isbirligi ile sektoriin gelisimine katki salarken daha fazla
sektor profesyoneline ulagti.

Fuar kapsaminda diizenledigi konferans ve yarismada bu yil Tiirki-
ye pazarinda daha fazla farkindalik olusturarak sektoriin daha hizh
gelisimine onemli katkilar sagladi.

Tiim bu ¢alismalar neticesinde ATRAX, gecen yila gore %715 biiyiime
gostererek 33 farkh tilkeden 198 katilimanin 397 marka driiniin, 61
iilkeden 8.957 yerli ve yabana profesyonel ziyaretgi ile bulusturdu.

ATRAX'da, bu yil daha fazla
Is baglantusi yapildi..

Onemli bir“Is ve Ticaret Platformu” sunan ATRAX, diinyanin onde ge-
len edlence tesisi yatinmalarini, cok sayida belediye baskanini, oyun
ve ekipman dreticilerini, turistik isletme sahiplerini, belediye yonetici-
lerini ve AVM yoneticilerini catisi altinda bir araya getirdi. Katiimailar
beklentilerinin ok tistiinde is baglantilar sagladiklarini ve cok mem-
nun kaldiklanni dile getirdiler.

Ozellikle Tirkiyede belediyelerin giderek daha fazla eglence ve
rekreasyon projelerini hayata gegirmesi sektore olan ilgiyi daha da
arttirdi. Bunun sonucu olarak ATRAX bu yil Tiirkiye'nin her yerinden
daha fazla sayida belediye bagkanini agirladi.

Sergilenen kent mobilyalari, softplay cocuk oyun gruplan, etkinlik
hizmet ve ekipmanlan, mekanik oyuncak ve simiilasyon iiriinlerinde
bir qok is baglantisi yapan firmalar, fuar sonrasi uzun ve titiz bir pro-
jelendirme donemine gireceklerini bildirdiler. Toplamda milyon Eu-
ro'luk is baglantilan gerceklestigi yapilan anketler sonucu belirlendi.

And this year, with the new online Business-to-Business (B2B) system,
ATRAX allowed its visitors to make appointments with participant com-
panies of interest to them to plan their schedules more effectively and
to meet with more companies and to make the most out of the event.

With the collaboration it entered into with major societies of the sector
such as TESDER (Amusement and Events Industry Society of Turkey), YE-
PUD (Society for Organizing Creative Events) and REKCAD (Recreational
Studies and Research Society), ATRAX both contributed to the develop-
ment of the sector and reached more professionals of the sector.

With the conference and contest it organized as part of the exhibition, it
increased awareness in the Turkish market and made significant contri-
butions to the rapid growth of the sector.

As aresult of all these efforts, ATRAX grew by 15% compared to last year
and brought together 397 brand name products of 198 participants
from 33 countries with 8.957 local and foreign professionals from 61
countries.

) ¥
3
i
made at ATRAK this year...

Offering a major ‘business and commercial platform; ATRAX brought
together, the leading amusement facility investors, majors, game and
equipment producers, touristic facility owners, municipal officers and
shopping mall director from across the world. Participants stated that
they've made more business connections than they expected and that
were very satisfied with the event.

Especially with the increase in the number of amusement and recreation

projects brought to life by municipalities, there’s been a growing interest
in the sector in recent years. As a result, ATRAX hosted more mayors from
across Turkey this year.

Companies which made numerous business connections in relation to
products showcased such as city furniture, soft play gaming groups, event
services and equipment, mechanical toys and simulation products, stated
that they will be entering a long and detailed project development process
after the exhibition. The surveys conducted after the event showed that
total value of business connections made has been ?? million Euros.
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Tiirkiye'de her gecen giin eglence sektdrii artan bir hizda biiyiiyor. Be-
lediyeler basta olmak iizere alisveris merkezleri, oteller, toplu konut
firmalan ve yatinmailar giderek artan sayida yeni ve kapsamli proje-
lerini hayata gegiriyor.

Tiirkiye hem kendi potansiyeli hem de uluslararasi arenada stratejik
konumuna bagli olarak Ortadodu, Afrika ve Asya'da ki hedef pazarlann
badlanti noktasinda bulunmasiyla, bdlgenin eglence endiistrisi
merkezi olmaya devam ediyor.

Amusement industry in Turkey grows steadily every year. Particularly
the municipalities, in addition to shopping malls, hotels, residential
project firms and investors have been bringing to life more and more
comprehensive projects everyday.

Turkey, both as a result of its own potential and its strategic location at
the international arena, as well as because of being a connection point
) for the target markets in Middle East, Africa and Asia, continues to be a
hub for the amusement industry in the region.
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etkil bir tanitim ve duyum ile daha fazla saylda sektor nmfesyonelini
fuarda agirlad.

hosted a larger number of pmk_ssmnafs as a result of an effective pro-

motional campaign in Turkey and abroad.

ATRAX 2015, gecen yila gore %15 biiyiime gostererek 33 iilkeden 198

kurulusun en yeni iiriin ve hizmetlerini 8.957 profesyonel ziyaretgisi Compared to previous year, ATRAX grew by 15% and brought together

ile bulusturdu. the latest products and services of 198 companies and organizations
from 33 countries with 8.957 professional visitors.

Bu rakamlarla birlikte bizi en ¢ok mutlu eden ise fuar boyunca

konustugumuz tiim katihimalanmizin memnuniyetlerini dile getir- And in addition to these figures what also made us happy the most was

mesi ve fuar sonrasi tesekkiir mailleri almamiz oldu. that all the participant companies we interviewed throughout the event

were so satisfied with the organization and that we received a lot of

thank you e-mail after the event.




ATRAX sundudu ticaret platformunun yanisira bu yil ilk kez fuar kap-
saminda sektoriin gelisimine katki saglamak amacyla konferans da
diizenledi. Oldukca olumlu geri doniisler alinan konferans ile ilgili
galismalanmiza oniimiizdeki yillarda da devam edecediz. Bu yil 3. kez
diizenledigimiz Shining Star Awards - Eglence Odiilleri yansmasi da
her gecen giin daha fazla ilgi gormeye devam ediyor. Gururla belirt-
mek istiyorumki bu yil yansmamiza ¢ok degerli kurum ve kuruluslar
katildi. Degerlendirme puanlan birbirine ¢ok yakindi.Bu durum jiiri
iiyelerimizi zorlasada sonugta qurur verici bir tablo ortaya gikt1.

Yansmamiza fuarin yildizlan dahil 13 kategoriden toplam 103 kuru-
lus odiil icin basvurdu. Sektor profesyonelleri ve akademisyenlerden
olusan 8 kisilik jiiri, puanlama yontemi ile odiil alacak kuruluslari be-
lirledi. Shining Star Awards 2015 yanismamiza; degerli iiriin, hizmet
ve tesisleri ile katilan tiim kuruluslara tesekkiir ediyoruz.

Sektordeki iletisim eksikligini gidermek amaayla yola gktidimiz
Atraksiyon Magazin Dergisi sadece fuar 6ncesi ve sonrasinda basilma-
ya devam ederken bundan sonra web portal olarak sektordeki tiim
gelismeleri 7/24 online aktarmaya devam edecek. Tiirkiye'de eglence
ve rekreasyon sektoriiniin ilk ve tek yayin organi Atraksiyon Magazin
portall sektoriin nabzini tutmaya sizden haberler vermeye ve size
haberler vermeye devam edecek.

ATRAX olarak sektorii uluslararasi diizeyde kucakliyor, sektoriin gelisi-
mini yakindan takip ediyor ve paydaglarimiza yeni firsatlar yaratma-
ya calistyoruz. Oniimiizdeki siirecte de her yil gelisme ve yeniliklerle
karsiniza ¢lkmayi hedefliyoruz. ATRAX Fuan ve fuar kapsaminda
Atraksiyon Magazin portalimizin/dergimizin, Shining Star Awards -
Eglence Odiilleri yansmamizin, tekrar diizenleyecegimiz konferansi-
mizin sektoriin gelisimine onemli katkilar saglamaya devam edece-
Gine inaniyoruz.

1-3 Arahk’ta ATRAX 2016'da k

I

In addition to the commercial platform it offered, ATRAX also organized
a conference to contribute to the growth and development of the sector.
We received amazing feedback for the conference and we'll continue to
organize the conference in the following years. And the Shining Star
Awards contest we organized for the third time this year continues to at-

tract more and more attention everyday. I'm proud to note that this year
numerous important organizations and institutions joined the confest

this year. The scores obtained by contestants were so close to each other.
And even though this made things a bit harder for the jury, the result
was a picture we were all proud of.

A total of 103 organizations and companies in 13 categories including
the stars of the exhibition category applied for the contest this year. The
Jury of 8 members comprising sector’s professionals and academicians
used a scoring system to select the winners. We'd like to thank all orga-
nizations and companies that joined Shining Star Awards 2015 with
their products, services and facilities.

Atraksiyon Magazin, which we created with a view to fill the gap of com-
munication in the sector, is now published only before and after the ex-
hibition and will continue to share with you 24/7 all developments in the
sector as a web portal. Atraksiyon Magazin, the first and only dedicated
publication of the amusement and recreations industry in Turkey will
continue to be the eyes and ears of the industry and update you about
the latest developments and news from the sector.

As ATRAX we embrace the sector at the international level, follow the de-
velopment of the sector closely and strive to create new opportunities for
our stakeholders. And in the coming terms, we hope to be with you with
new projects and novelties every year. We believe that ATRAX Exhibition,
the Atraksiyon Magazin portal, Shining Star Awards and the conference
we'll be repeating will continue to make significant contributions to the
development of the sector.

See you at ATRAX 2016 between 1 - 3 December 2016 !
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ATRAR.

KONFERANS / CONFERANCE

ATRAKSIYON VE REKREASYON ENDUSTRIS|
DEV BiR SEKTORE DONUSUYOR

ATTRACTIONS AND RECREATIONS INDUSTRY TURNING INTO A GIANT SECTOR

VIALAND VE POLIN WATERPARKS ANA SPONSORLUGU’NDA GERCEKLESEN
ULUSLARARASI KONFERANSTA EGLENCE VE REKREASYON SEKTORUNUN GELECEGI TARTISILDI.

THE FUTURE OF ATTRACTIONS AND RECREATIONS INDUSTRY WAS DISCUSSED AT THE INTERNATIONAL CONFERENCE
SPONSORED BY VIALAND AND POLIN WATERPARKS.

Tureks Uluslararasi Fuaralik tarafindan bu yil 4.sii organize edilen U-
luslararasi Eglence - Etkinlik, Park - Rekreasyon Endiistrisi ve Hiz-
metleri Fuari ATRAX, 3 - 5 Aralik tarihleri arasinda Istanbul Fuar Mer-
kezi'nde gerceklesti.

ATRAX Fuan kapsaminda, dev bir sektore doniisen Eglence ve
Rekreasyon Endiistrisi‘nin iiriin ve hizmet sundugu genis yelpazede
biitiinsel olarak degerlendirilmesini saglamak amaciyla iiretici, dev-
let, akademik kurumlar, dernek, birlik, turizm acentalan, iiriin ve hiz-
met alialan bu yil ilk kez “Atraksiyon ve Rekreasyon Endiistrisi
Dev Bir Sektore Doniigiiyor” bashdi altinda diizenlenen konferans-
ta bir araya geldi.

Iki giin boyunca gerceklestirilen ve toplam dort oturumun bulundugu
konferansin ilk oturumunda “Tiirkiye'de Eglence Sektorii” kap-
samli bir sekilde incelendi. Tureks Uluslararasi Fuarcilik Genel Miiduirii
Nergis Aslan “Tiirkiye'de Eglence Endiistrisi Kavrami ve Kap-
sami” icerikli konugmasinda, “Edlence” ve “Rekreasyon” kavramlarinin
tanimlamasini yapti. Tiirkiye'de bu sektdre yonelik genis bir arastirma
yapilmamis olmasina vurgu yapan Nergis Aslan'in Eglence Endiistrisi
kapsamini belirlemeye yonelik calismalan sonucunda olusturmus ol-
dugu tablo ve grafikler, dinleyiciler tarafindan ilgiyle karsilandi.

BALO Yonetim Kurulu Baskani Levent Baloglu ise, sektoriin “Tiirki-
ye'deki Gegmisi, Bugiinii ve Gelecedi” hakkinda yapmis oldugu
konusmasiyla sektordeki tecriibelerini dinleyicilere aktard:. Elektronik
oyunlar baglaminda, Tiirkiye'de eglence merkezlerinin gelisiminden
bahseden ve bu konuda halen ¢oziilmesi gereken sorunlara deginen
Baloglu, bu gelisimi tetikleyen faktorler Gizerinde durdu. Oyun sek-
toriiniin eglenceli ve nostaljik bir tarihgesine de sozlerinde yer veren
Levent Baloglu, gegmisin izlerinin halen beklenmedik ve kuvvetli bir
sekilde sektorii nasil sekillendirmekte oldugunun altini gizdi.

Istanbul Akvaryum Miidiirii ve Icra Kurulu Uyesi Dilek Capanodlu, ko-
nusmasini “Eglence, Egitim ve Gelisim Agsindan Sosyal Yasam
Projeleri ve Tematik Kanallar” iizerine gerceklestirdi. “Diinya diji-
tal biryasama dogru hizla siiriiklenirken, birey olarak sosyal yasamdan
soyutlaniyoruz, yalnizlik olgusu artiyor ve daha da 6nemlisi dodadan
ve deneyimleyerek tanimaktan uzaklagiyoruz”” diyen Capanoglu, ls-
tanbul Akvaryum kapsaminda diizenledikleri etkinlikler ile toplumun
killtiirel degerine cok ciddi katkida bulunduklarina inandiklarini ve bu
anlamdaki faaliyetlerine hiz kesmeden devam edeceklerini soyledi.

Organized by Tureks International Fair for the fourth time this year, the
International Attractions - Events, Parks - Recreations Industry and Ser-
vices Exhibition ATRAX was held at Istanbul Exhibition and Convention
Center between 3 - 5 December 2015.

With the goal of reviewing the attractions and recreations industry
which has turned into a giant sector as a whole with the broad range
products and services it offers, for the first time this year; the producers,
state, academic institutions, associations, societies, tourism agencies,
product and service buyers came together at the conference titled “At-
tractions and Recreations Industry Turning into a Giant Sector”
held alongside ATRAX Exhibition.

During the first session of the two-day conference comprising 3 separate
sessions, “Turkish Attractions Industry” was analyzed in detail. In
her speech titled “The Concept and Scope of Attractions Industry
in Turkey”, Tureks International Fair General Manager Nergis Aslan
gave the definitions of “Attractions” and “Recreations” In her speech
Nergis Aslan indicated the lack of a comprehensive study about the
attractions industry in Turkey, and the tables and graphs prepared by
Nergis Aslan with a view to define the scope of the Attractions Industry
in Turkey attracted great attention from the audience.

With his speech titled “The Past, Today and Future of Attractions
Industry in Turkey”, BALO Company Chairman Levent Baloglu shared
his sector specific experience with the audience. With regards to elec-
tronic games, Baloglu talked about the development of the amusement
centers in Turkey and mentioned the presence an array of problems still
waiting to be solved and underlined the factors that trigger this deve-
lopment. In his speech Levent Baloglu also gave an entertaining and
nostalgic history of the games industry and underlined how the history
of this sector still shapes the industry in an unexpected and powerful
manner.

At the conference, Istanbul Aquarium General Manager and Executive
Board Member Dilek Capanoglu delivered a speech titled “Recreational
Projects and Thematic Channels in terms of Amusement, Educa-
tion and Development”. Capanoglu, who said “As the world moves
rapidly to a digitalized life, we as individuals are being alienated from
social life, we are getting lonelier and more importantly we'e getting
away from nature and learning by experiencing’, stated that they be-
lieve they make great contributions to the cuftural values of the society
with the events they organize at Istanbul Aquarium and they will con-
tinue in full throttle organizing such events.



Anadolu Universitesi Spor Bilimleri Fakiiltesi Rekreasyon Boliimii
Bagkani Dog. Dr. Kerem Yildinm Simsek “Sektorde Nitelikli istih-
dam Ihtiyacinin Karsilanmasi” konulu konusmasi kapsaminda
sektoriin akademik yonlerine deginmenin yani sira rekreasyon alanin-
da yapilmis ornek projelere yonelik aktanmlarda bulundu. “Sanayi
Isletmelerinde Rekreasyon Uzmani Ihtiyacinin Belirlenmesi” ile ilgili
proje teklifinin detaylarina da konugmasina yer veren Simsek, tiniver-
sitelerin rekreasyon bdliimii 6grencileri icin yaptigi calismalarla din-
leyicilerin takdirini kazand:.

Kategori Magazaaligi Demnegi tarafindan diizenlenen ilk giiniin son
oturumunda ise, “Aligveris Merkezlerindeki Eglence Alanlan
ve Trendler ile Edutainment Kavrami” konusuldu. Baskanhgini
CarrefourSA Yatinm Direktorii Onur Ehliziin yaptigi oturumda Galle-
ria AVM Genel Miidiirii Kemal Arslan, Smart Play Edlence Hizmetleri
Genel Mudiirii Hiiseyin Hilmi Mutus ve AG Event Kurucu Ortadi Ali
Giirak gegmisten giiniimiize yaptiklan calismalar dodrultusunda
onemli sektorel deneyimlerini ve tecriibelerini dinleyiciler ile pay-
lastilar.

Konferansin ikinci giiniinde “Sehir Hayatinda Eglence ve Rekreas-
yon Alanlarinin Onemi” konusuldu. Cemer Kent Ekipmanlan Genel
Miidiir Yardimasi Omer Gihat Akay, ilcelerde rekreasyon alanlar
kapsamindaki yesil alanlarin, parklarin gegmisten giiniimiize artan
dederi iizerine bir konusma gerceklestirdi. Kamunun bu alanlara
yaptidi yatinmlarin biiyiik bir artis gosterdigine deginen Akay, bu
artisin sebepleri iizerinde durdu.

Osmaniye Belediye Bagkani Kadir Kara ise yaptigi konusmasinda“Ken-
timizde yasayanlann, bir araya gelerek kentsel aidiyet duygusunu
giiclendirecekleri, aileleri ve arkadaslan ile sosyallesebilecedi, giizel
hatiralar biriktirebilecegi, bolgesel cazibe merkezleri yaratmak beledi-
yemizin asli gorevleri arasindadir” dedi ve giiniimiizde tema parklann
onemine vurqu yaparak, Osmaniye'nin ilgiyle karsilanan yeni tema
park projesi “Masal Parki”ile ilgili detaylan dinleyicilerle paylast:.

Rekreasyon Bilimi Uzmani Yrd. Dog. Dr. Umit Kesim serbest zaman
kavraminin ortaya cikisiyla ilgili konustu. Rekreasyon alanindaki gelis-
meler gercevesinde spor faaliyetlerinin daha fazla giindeme geldigine
vurgu yapan Kesim, bu faaliyetlerin hem fiziksel hem de sosyal an-
lamda bireylere sagladiqi faydalara konusmasinda yer verdi.

Oturum Bagkani Rekreasyon Calismalari ve Aragtirmalan Dernegi
(REKCAD) Bagkami Biilent Giirbiiz, oturum sonunda rekreasyon kav-
raminin Tiirkiye'de bir yer bulmasina yonelik yaptiklan calismalardan
bahsederek bu konuda ozel sektor ve kamusal alanda yapilabilecek
onerilerden bahsetti.

In his speech titled “Meeting the Need for Qualified Personnel in
the Sector’; Assoc. Prof: Kerem Yildirim Simsek, Head of the Recreations
Department of the School of Sports Sciences of Anadolu University, em-
phasized the academic dimension of the sector and shared exemplary
projects in the recreations sector. Simsek who also shared the details of
the project proposal related to “Determining the need for Recreations Ex-
perts at industrial facilities’; won the appreciation of the audience with
the work he carried out for the recreation department students of the
universities.

And the main topic of the final session of the first day organized by Chain
Stores Association, was “Amusement Areas of Shopping Centers,
Latest Trends and the Concept of Edutainment”. During the session
moderated by CarrefourSA Investments Director Onur Ehliz, Galleria AVYM
General Manager Kemal Arslan, Smart Play Eglence Hizmetleri General
Manager Hiiseyin Hilmi Mutus and AG Event Founding Partner Ali Giirak
shared with the audience, their projects and sector specific experiences.

The main topic of the second day of the conference was “Importance
of Amusement andRecreational Areas in Urban Life”. Cemer Assis-
tant General Manager Omer Cihat Akay delivered a speech emphasizing
the increasing importance of green areas and parks as part of recrea-
tional areas in districts. Akay indicated that the public sector has been
investing more and more in this area and underlined the reasons behind
this increase.

And in his speech, Mayor of Osmaniye Kadir Kara said “It is among the
major responsibilities of our municipality, to develop regional meccas
where our residents can come together to reinforce their sense of belon-
ging, socialize with their families and friends, and have good memo-
ries.” and emphasized the importance of theme parks in today’s world
and shared with the audience , the details of “Masal Park” the new and
long-awaited theme park project of Osmaniye.

Recreations Science expert Assoc. Prof. Umit Kesim delivered a speech
about the emergence of the concept of spare time. Kesim emphasized
that sports activities became more popular as a result of the reflections
in the recreations sector and underlined the benefits of these activities
for individuals both in the physical and social sense.

At the end of the session, session moderator, REKCAD - Society of Recrea-
tional Studies and Research Chairman Bulent Gurbuz, talked about their
projects for establishing recreations concept in Turkey and mentioned
the recommendations that can be made to the public and private sector
in this area.
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Konferansin, baskanhigini Eski Turizm Bakami Bahattin Yiicel'in
yaptigi son oturumunda ise “Eglence - Etkinlik - Turizm iligkisi”
konusuldu. Vispo Travel Seyahat Acentasi Sahibi ve Aragtirmaci Emre
Gezgin “Tematik Parklar ve Turizme Global Etkisi” konulu konugmasin-
da, mesleki hayatinin bir donemini yasadigi Fransa'da edindigi goz-
lemler i1ginda, tarihten eglenceye, dogadan sanata farkli konsepte
kurulmus tematik parklann bulunduklari sehir ve yoreye turistik diriin
temelinde nasil bir katki deger kazandirdiklanini irdeleyerek, Tiirki-
ye'de uygulama kosullan ve imkanlan iizerinde durdu.

Tirkiye Etkinlik ve Eglence Sektorii Dernedi (TESDER) Baskani
Firat Kasapoglu ise konusmasini “Eglence Sektdriinde Kiiltiir
Endiistrisinin Onemi” hakkinda gerceklestirdi. “Kiltiir endiistrisi
ve bagh yaratia sektorlerin eglence sektoriinde kullanilmasi, katma
dederi yiksek prodiiksiyonlar tiretmemizin yolunu acacaktir. Bunun
icin kendi kiiltiirimiizii benimsememiz, gecmisimizi ve guiniimiizii
iyi degerlendirmemiz, kaybolan degerlerimizi aragtirmamiz gerekir.
Ancak bu sekilde kendi kiiltiir ve degerlerimizden 6zgiin eserler iirete-
biliriz" diyen Kasapoglu, kendi kiiltiiriimiizden 6zqiin eserler iiretilir-
ken zamani, teknolojiyi ve trendleri de goz ardi etmemek gerektigine
vurgu yapti.

Polin Waterparks Pazarlama ve Kurumsal lletisim Direktorii Sohret Pa-
kis, “Waterparklarin Turizm Tesislerine Kattigi Deger ve Diin-
yadaki Son Trendler” iizerine yaptigi konusmada, Polin Waterparks
olarak Diinya'daki basarilanindan ve Tiirkiye'deki su parklan alaninda
gerceklestirdigiilklerden bahsetti. Teknolojiyi su kaydiraklarina enteg-
re bicimde kullanmaya verdikleri onemin altini gizen Pakis, ilerleyen
siiregte hikayelestirmenin onem kazanacagini ve ar-ge calismalarini
bu dogrultuda sekillendirdiklerini soyledi.

Profesyonel Animasyon Yoneticileri Dernegi (PAYD) Baskani Mu-
rat Gencer, konferans konusmasini “Animasyon Faaliyetlerinin
Otellere Katkilan” hakkinda gerceklestirdi. Gelir destedi, stratejik
eglence, marka bilinirligine destek, enformasyon tanitim destegi
gibi kavramlar iizerinde konusan Gencer, otellerde animasyonluk
mesleginin gelisim siireci ve gereklilikleri hakkinda paylasimlarda
bulundu.

Iki giin boyunca siiren Konferans ATRAX Fuari katilima ve ziyaretgile-
rinden bilyiik ilgi gordii. Bu yil birincisi gerceklestirilen ve dniimiizdeki
yillarda da diizenlenmeye devam edecek olan bu konferanslar ile,
onemli bir ihtiyaca doniisen eglence ve dinlence alanlarina yonelik
farkindalik ve giindem olugturmak, bu sayede sektoriin gelisimine
katki saglayarak sektoriin daha nitelikli Griin ve hizmetler sunarak
toplumsal, sosyal, kiiltiirel ve ekonomik anlamda daha fazla deger
yaratilmasina katki saglamak; Tiirkiyede Eglence ve Rekreasyon
Endiistrisi'nin oncelikle diinya standartlanna ulasmasina yardima
olmak ve Tiirkiye'nin Diinya capinda ornek teskil edecek projelere ev
sahipligi yaparak bu biiyiik endiistriye yon verir konuma gelmesi iin
oneriler gelistirmek amaclaniyor.

And the main topic of the final session of the conference moderated
by former Minister of Tourism Mr. Bahattin Yuce|, was “Attractions -
Events - Tourism Interaction’. In his speech titled “Theme Parks and
Their Global Effect on Tourism, Vispo Travel Agency owner and researc-
her Emre Gezgin talked about how theme parks with different concepts
ranging from history to attractions and from nature to art, add value to
their cities and areas based on his observations in France where he lived
for a while, and emphasized the relevant practices and opportunities
available in Turkey.

At the conference, Society of Events and Attractions Industry (TESDER)
President Firat Kasapodglu delivered a speech titled “Importance of
Culture Industry in the Attractions Sector”. In his speech, Kasap-
oglu said “Using the culture industry and related creative industries in
the attractions sector would allow us to create productions with high
added value. For that, we need to internalize our won culture, to make
use of our past and today very well and to research our lost values. This is
the only way we can create unique works based on our own culture and
values.” and indicated that one shouldn't neglect technology and trends
as one creates unigue works.

In her speech titled “Value added to Tourism Facilities by Water-
parks and Latest Global Trends” Polin Waterparks Marketing and
Corporate Communications director Sohret Pakis talked about the global
achievements of Polin Waterparks and the firsts if offered to the water
parks sector in Turkey. Pakis who emphasized the importance of using
technology in water slides stated that thematization will gain more im-
portance in the coming term and that they structure their current R&D
efforts accordingly.

At he conference, PAYD - Society of Professional Animation Directors
(PAYD) president Murat Gencer delivered a speech titled “Contribution
of Animation Activities to Hotels". Gencer who talked about con-
cepts like income support, strategic entertainment, support for brand
awareness, information and promotion support, shared information
on the evolution of the occupation of animation at hotels as well as its
requirements.

The two-day conference attracted great attention from ATRAX Exhibi-
tion participants and visitors. Organized for the first time this year and
planned to be continued in the coming years, with the mission of crea-
ting agenda and awareness related to amusement and recreation faci-
lities that have become a major need, and contributing to the develop-
ment of the sector by helping it create more value in the social, cultural
and economic sense by offering higher quality and specific products and
services, the goal of the conference is to help the Turkish Attractions and
Recreations Industry to reach international standards and to help Turkey
to host globally exemplary projects and set the direction of the industry.
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_ “SHINING STAR” ODULLERI SAHIPLERINiBULDU =~
EGLENCE SEKTORUNUN EN 1Yl PROJELERI ODULLENDIRILDI

“SHINING STAR” AWARDS FOUND THEIR WINNERS
BEST PROJECTS OF THE ATTRACTIONS INDUSTRY RECEIVED THEIR AWARDS

Eglence ve rekreasyon alanlarina yonelik farkindalik yaratmak ve sektriin daha nitelikli hizmetler sunmasina
katki saglamak amaciyla diizenlenen Shining Star Awards Elence Odiilleri Gala Gecesi diizenlendi. Geceye tiyatro
ve sinema oyuncusu Cengiz Kiiciikayvaz esprileri ile damga vurdu. Her yil sektor profesyonelleri ve takipcileri
tarafindan yogun ilgi gdren yanismaya bu yil 13 kategoride 93 aday basvurdu. 4 Aralik 2015 Cuma giinii Wow
Airport Otel'de “TM Event Management“in etkinlik sponsorlugunda diizenlenen ATRAX Gala Gecesi'nde dereceye
girenler odiillerini alirken; canli miizik ve siirpriz gosterilerle katiimailar eglenceli saatler yasadi.

Created with the purpose of increasing awareness regarding attractions and recreation areas and help the industry offer higher quality
services, the Shining Star Attraction Awards Gala night has just been held. It was Cengiz Kucukayvaz, famous actor, who put a hallmark on
the night with his jokes. A total of 93 candidates were nominated in 13 categories in the contest, which attracts great attention from the
professionals and followers of the sector. At ATRAX Gala Night sponsored by TM Event Management as event sponsor and held at Wow
Airport Hotel on 4 December 2015, the winners received their awards while the guests had a blast with live music and surprise shows.

Edlence temali tiim projeleri kucaklamak amacyla 13 dnemli kate-
goride gerceklesen odiil toreninde 16 proje odiillendirildi. Zorlu bir
stirecten gecen jiiri liyeleri kararini verdi ve en basarili projeler ortaya
ciktr. Tim projelerin, jiiri lyeleri tarafindan tek tek ve toplu deger-
lendirmesinin ardindan eglence diinyasinin en basarili yatinmlan
belli oldu. Proje sahiplerini ddiillendirerek yeni projelere tesvik etmek
ve sektorde farkindalik yaratmak amaciyla gerceklesen “Shining Star
Awards 2015 - Eglence Odiilleri Gala Gecesi” tiyatro oyuncusu Cengiz
Kiiiikayvaz'in esprili sunumu ile renkli goriintiilere sahne oldu.

Organizator Tureks Uluslararasi Fuarcilik Genel Miidiirii Nergis Aslan;
sektoriin iilke ekonomisindeki payini yiikseltmek icin dncelikle sektorii
one ctkarmak gerektiginin altini cizerek: “Eglence sektoriindeki potan-
siyeli en iyi sekilde degerlendirmek iizere giktigimiz yolun 4.y1linda
ATRAX Fuan'nda bir kez daha birlikteyiz. Daha yolun ¢ok basindayiz
ve hep beraber uzun yol alacagimiza inaniyoruz. Bu yolda bizimle
yiiriidiigiiniiz icin hepinize cok tesekkiir ediyorum. ATRAX olarak
sektorii uluslararasi diizeyde kucakliyor, sektoriin gelisimini yakindan
takip ediyor ve paydaglanmiza yeni firsatlar yaratmaya calistyoruz.

Oniimiizdeki siirecte de her yil gelisme ve yeniliklerle karsiniza gik-
may hedefliyoruz. Bu yil iiciinciisiini organize ettigimiz eglence sek-
toriiniin parlayan yildizlanni on plana ¢ikaran, baganlan ddiillendiren
Shining Star Odiilleri sahiplerini buluyor. Oncelikle gururla belirtmek
istiyorum ki, bu yil yansmamiza ¢ok degerli kurum ve kuruluslar
katildi. Degerlendirme puanlan birbirine cok yakindi. Bu durum jiri
iiyelerimizi cok zorlasa da sonucta gurur verici bir tablo ortaya ¢ikti. Gi-
kan sonuctan da herkesin ok memnun kalacagini diisiiniiyor ve sek-
torde fark yaratmak icin diizenlemis oldugumuz bu Gala Gecesi'nin
tiim degerli kathmalanmiz icin keyifli gecmesini diliyoruz.” seklinde
konustu.

At the award ceremony held with the purpose of embracing all projects
with attractions theme in 13 categories, a total of 16 projects received
awards. The jury made their decisions after a rigorous review process
and successful projects were brought to sunlight. Following the collective
and individual review of all projects by jury members, the most success-
ful investments of the world of attractions were selected. Organized with
the goal of rewarding project owners and to encourage them for new
projects as well as to increase awareness in the sector, the “Shining Star
Awards 2015 - Attractions Awards Gala Night” was a blast thanks to ac-
tor Cengiz Kucukayvaz who was the presented of the show and spiced up
the night with his jokes.

Nergis Aslan, General Manager of organizer company Tureks Interna-
tional Fair, emphasized that first of all the industry should be brought to
the forefront in order to increase the share of this industry in the national
economy and said: In the fourth year of this mission which we started
with the goal of tapping the potential offered by the attractions industry
in the best way, we're once again together with you at ATRAX Exhibition.
It5 just the beginning and we believe we'll go a long way together.

1d like to thank you all for joining us in this mission. As ATRAX, we em-
brace the sector at the international level, follow the development of the
industry closely and try to create new opportunities for our stakeholders.
And during the period ahead, we're planning to come to you with new
developments and novelties. At the Shining Star Awards which we'll be
organizing for the third time this year, whereby the shining stars of the
attraction industry are brought to sunlight and rewarded, the successful
projects will receive their awards. First of all, I'm proud to say that this
year numerous valuable organizations and institutions joined our event.
Their scores were so close to each other. And this situation made things
a little harder for the jury but in the end the final picture was a source
of pride for everyone. And I'm sure that everyone would be very pleased
with the results. We hope you, our valuable participants, all enjoy this
gala night which we organized to make a difference in the sector”
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Eskisehir en fazla degisimin ve onemli gelisimin yasandigi
Behir diyebiliriz. Bu degisimler hakkinda bilgi verir misiniz?

u baglamda gerceklestirdiginiz projelerin konu ve kap-
samini neye gore belirliyorsunuz?

Yilmaz Biiyiikersen: Uzun yillar Eskisehir ktisadi ve Ticari llimler Aka-
demisi'nde yoneticilik ve akademi baskanligi ile Anadolu Universitesi'nde
rektorliik yaptiktan sonra 1999 yilinda Eskisehir Biiyiiksehir Belediye
Bagkani oldum. O tarihlerde Eskigehir, ne yazik ki, bugiinkii gdriinimiiyle
kiyaslanamayacak dlciide, adeta kasaba goriintiisiinde olan bir sehirdi.
Kendisi, biiyiiksehir statiisiinde idi ama gerek sahip oldugu sehircilik
anlayisi ve bu anlayisin uzun yillar tezahiirii sonucu kaderine terk edil-
mig siradan bir Anadolu sehriydi. Mimari yapisi, alt ve dist yapisi, sosyal
yasami son derece soniik, kiiltiir - sanatla iligkisi neredeyse kesilmig bir
kentti. Goreve geldigim ilk yilin, 1999, bir kag ay sonrasinda 17 Agustos
depremini yasadik. Ulkemizin yasadigi en bilyiik felaketlerden biriydi. On
binlerce insamimiz: yitirdik, Eskisehirde de 33 kisiyi kaybettik. Oylesine
bir ortamda bizim her seye sirtimizi doniip, yalnizca kendi sehrimizle
ilgilenmemiz disiiniilemezdi. Biitiin belediye olanaklanmizi deprem
bolgelerine gonderdik. Allah'tan en biiyiik dilegim, boyle bir felaketi bir
daha yasamamamizdr.

Biz de bu donemi farkl bir sekilde degerlendirdik. Ortak Akil Siireci sek-
linde adlandirdigimiz bu donemde, Eskisehirin sorunlanini, bu sorunlarin
onceliklerini, ¢dziim yollarini konustuk, tartistik, sehirdeki hemen her ke-
simin fikirlerini ve ¢oziim onerilerini alarak, uzun vadeli bir yol ¢izdik ken-
dimize. Kagit iizerinde projelerimizi hazirladik. Depremin yaralarini belli
olciiler icinde olsa da, sardiktan sonra derhal calismaya basladik. Eskisehir
icinden gecen Porsuk’u Islah Projemiz dncelikle ilk bagladigimiz projeydi.
Ardindan sehir ici toplu ulagimi ¢agdas bir sekle biiriindiirmek icin tram-
vay projesini hazirladik. Burada énemli bir ayrintiy: dile getirmem gere-
kiyor. Tiim bu projelerin maliyetinin yanisini yabanci krediyle karsiladik.
Avrupa Yatiim Bankasi, Kuzey Ulkeleri Yatinm Bankalan projelerimizi
fizibl bulduklan icin kredi vermeyi kabul ettiler. Ancak bu kuruluslar,
kredi verdikleri projeleri cok yakindan takip ederler ve her adimi, onlarin
kontroliinde gerceklesir. Bu da beklenenden biraz daha uzun zaman alir.
1999'dan itibaren genel ¢izgimizi ve vizyonumuzu ortaya koyduk ve calis-
maya basladik. Ayni azim, kararlilik ve sevkle ¢alismaya devam ediyoruz.

One can say that Eskisehir is the city where change and major
development are observedmost freg'uenﬂy. Can you please
give us some information on these changes? How do you de-
termine the scope and subject of the projects you develop?

Yilmaz Biiyiikergen: After serving as a director and academy president at
Academy of Economics and Administrative Sciences of Eskisehir, and serving
as the chancellor of Anadolu University, | became the Mayor of Eskisehir
in 1999. In those unfortunately Eskisehir was much different than what it
looks like now. It was technically a metropolitan but in fact it was an ordi-
nary Anatolian city left to its own destiny as a result of bad urban planning
practices. It5 architectural structure, infrastructure and super structure and
social life was almost dead and obsolete and had almost no culture and art
in the city. A few months after | took office in 1999, we had the August 17
earthquake. It was one of the biggest disasters our country had had. We
lost 10 thousand people and we lost 33 citizens in Eskisehir. In such an en-
vironment, we weren't supposed to turn our backs to what happened and
care only about our own town. We sent all our municipal resources to the
disaster area. | hope we won't live such a disaster again.

We used that period in a different way. During this period which we called
‘the period of common sense’ we discussed the problems in Eskisehir, which
of these problems had priority and the solution alternatives. We obtained
the views of all parts of society in the city and made a long - term plan.
We prepared our projects on paper. After healing the wounds of the earth-
quake to the extent possible, we started working on our projects right away.
Our first project was the rehabilitation of Porsuk Creek that runs through
Eskisehir. Then we developed the tramway project to modernize public
transportation in the city. By the way, | need to mention an important detail
at this point. We financed half of the cost of these investments with foreign
loans. Because European Investment Bank and Investment Banks of North-
ern States found our projects to be feasible, they accepted to give us loan.
However these banks usually follow very closely, the projects they finance
and you have to get their approval in every phase of the project. And that
prolongs the project a little bit. Starting with 1999, we demonstrated our
vision and started working on our projects. And we continue to work with
the same level of enthusiasm and determination.
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Olusturdugunuz rekreasyon alanlaninin bu gelismeler ice-
risindeki onemi nedir? Oniimiizdeki siirecte yeni projeler
gerceklestirmeyi planliyor musunuz?

Yilmaz Biiyiikersen: Ben icinde yesilin olmadi§i hicbir yagam alani
tasavvur edemiyorum. Evinizin onii, yiriidigiiniiz yol, oturup soluk-
landiginiz park, ailenizle birlikte birka giizel saat gecirmek icin git-
tiginiz biiyik parklar. Yesil, hayatimizin her alaninda olmali. 0 nedenle,
benim Anadolu Universitesi Yunus Emre Yerleskesi'ni bicimlendirirken,
planlamalanimizda agirlik verdigim en nemli nokta buydu. Simdi icine
girenlerin diginda, hemen Gniinden gecen cevreyolunu kullananlar bile
Yunus Emre Kampilsii'niin, yesillere biirinmils o halinden etkileniyorlar.
Uziildiigiim bir nokta var yalniz, son yillarda kampiis icindeki yapilasma
biraz kontrolden gkmis gibi. Bu durum beni endiselendiriyor. Iste ayni
seyleri simdi de Eskisehir icin diisiiniiyorum, bunun icin de 1999'dan beri
oncelikli hedeflerimizden biri “Daha yesil bir Eskisehir. . .” Bunun igin de,
irili ufakh bir cok parkin yaninda, bulvar ve refiij agaclandirmalan, cigek
diizenlemeleri yaptik. Tiirkiye'nin en biiyiik tematik parklarindan ikisini
Eskisehir'e kazandirdik, Kentpark ve Sazova Bilim Kiiltiir Parki.

Oniimiizdeki siirecte de, diger bir cok alanda oldugu gibi rekreasyon ve
yesil alan konusunda yeni calismalanmiz olacak elbette. Ancak simdilik
siirpriz olarak kalmasini istiyorum.

What is the importance of recreational areas in all these pro-
Jjects lyou'w developed? Are you planning new projects for the
coming term?

Yilmaz Bilyiikersen: | can’t imagine a living space with no green in it. The
front of your house, the road you walk on, the park where you stop and take
a break, the big parks where you go with your family to spend a few good
hours. Green should be in every area of our lives. That’s why | emphasized
this a lot when planning the Yunus Emre Campus of Anadolu University. In
addition to those who enter the campus, even those who pass by via the
highway, are impressed with the lush green scenery of the campus. But
there’s one thing that frustrates me and that is the fact that urbanization in-
side the campus is a little out of control in recent years. That worries me. And
now | have the same worry for Eskisehir and because of that since 1999,
one of our major goals is “A greener Eskisehir...” And to that end, in addition
to numerous parks of different sizes, we planted trees on boulevards and
sidewalks and planted flowers. We built two of the largest theme parks in
Turkey in Eskisehir. They are Kentpark and Sazova Science and Culture Park.

And during the coming terms, we'll continue to develop projects for recrea-
tional areas and green lands. But | want it to remain as a surprise for now.
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Sizce rekreasyon alanlan olugturmak konusunda belediye-

lerin sorumlulukian nelerdir? Biiyiiksehir Belediyeleri ve
erel zgnetimler olarak diisiiniiliirse, siirdiiriilen calisma-

l;rda? sari saglayabilmek icin nasil bir yol izlenmesi gere-
yor?

Yilmaz Biiyiikersen: Sehirlerin cevre diizenlemeleri agisindan daha qok
{egile kavusturulmalan belediyelerin dncelikli calismalanindan ve gorev-
erinden biridir. Ne yazik ki, iilkemizdeki bircok sehirde kisi basina diigen
yesil alan miktar Avrupa ortalamalannin altinda. Ciinki Tirkiye'de, yatay
degil dikey bir biiyiime yasaniyor sehirlerde. Bu da, sehir merkezindeki
alanlanin yesil alandan cok rant amach yapilasma icin kullanilmalarini
getiriyor. Bizim Eskisehirdeki en biiyiik avantajlanimizdan biri, hemsehri-
lerimizin yesile olan istegi ve tutkusu. Yaptiklanmiz korunuyor kollaniyor,
aynica Eskisehirliler icin yesil her zaman ilk 6ncelik. Bugiin Ankara, Istan-
bul gibi biiyiik sehirlerimizde bir takim tesisler ve yeni projeler icin bile
olsa, ormanlanin nasil goz kirpmadan yok ediliyor oldugunu goriiyor ve
bundan derin bir endise ve iiziintii duyuyorum.

Kiiltiir ve sanat konusunda diinyada drnek alinan fOk
onemli calismalar gerceklestiriyorsunuz. Kardes Sehirler-
le iletisiminiz miilkemmel. Bu yil Shining Star Awards'da
aldiginiz 3 ddiilden biri de “Uluslararasi Eskisehir Cocuk ve
Genclik Tiyatrolan Festivali” ile “En Basanh Festival” ka-
tegorisindeydi.Peki neden cocuk ve genclik tiyatrolan? Bu
alanda uluslararasi bir festival diizenleme kararnimiza etki
eden faktorler nelerdi? Bu festival nasil baslad ve nasil bir
gelisim gosterdi?

Yilmaz Biiyiikersen: Bizim icin yani Eskisehir icin kiiltiir ve sanat ne ka-
dar onemliyse, cocuklanmiz ve genclerimiz de bir o kadar dnemli. Hatta
cocuklanmizi ve genclerimizi her seyin oniine koyan bir anlayisimiz var.
Zira, Eskisehirde yaptigimiz her yeni hizmet ve projenin oziinde bu sehrin
cocuklar ve gencleri vardir. Ciinki onlar, nasil bu tilkenin, hepimizin ge-
lecegiyse, ayni sekilde, onlar Eskisehiriin de gelecedi demektir. Ne kadar
editimli, cagdag, aydin, sanat ve kiiltirii oziimsemis cocuklar ve gengler
yetistirebilirsek, bu i:ahir gelecekte de o kadar egitimli, cagdas, aydin,
sanat ve kiiltiir dolu bir sehir olur. Iste bu nedenle biz, yalnizca tiyatroda
ra da kiiltiir - sanatta degil, her alanda dnceligi genglerimize ve cocuk-
arnmiza Veriyoruz.

What do you think are the responsibilities of the municipa-
lities in terms of creating green lands? In terms of Metropoli-
tan Municipalities and local governments, what do you think
l_‘he:‘r?strategy should be in order ensure success in these pro-

Jects

Yilmaz Biiyiikergen: Developing more green lands for the city is among
the major priorities and duties of municipalities. Unfortunately, per capita
green land in most cities in our country, is much less than European avera -
ges. Because in Turkey you see vertical growth instead of a horizontal one in
the cities. And that results in the idle lands in the cities to be utilized mostly
for building structures that have commercial value or that would bring in-
come. One of our greatest advantages in Eskisehir is the passion of Eskisehir
peaple for green and their support in this area. They protect and defend
what we build for them and for Eskisehir people, green is always a prio-
rity. We all see how forests are being destroyed to open lands for building
facilities or new projects in big cities like Ankara or Istanbul and I'm really
worried about that.

When it comes to culture and art, you carry out projects that
are exemplary in the world. Your communication with Sister
Cities is amazing. One of the three awards you received this
year at Shining Star Awards was in the “Best Festival” cate -
gory which you won with the “International Eskisehir Chil-
dren and Youth Theatre Festival’. Why did you chose children
and youth theatre? What made you oz:tnize an internatio-
nal festival in this area? How did this festival start and how
did it evolve?

Yilmaz Biiyiikersen: For us, | mean Eskisehir peaple culture and art is very
important and it is very important for our kids and youth as well. And we
place our kids and youth at the forefront in that regard. And in fact, chil-
dren and youth are in the heart of every service and project we develap for
Eskisehir. Because they are the future of both this country and Eskisehir. To
the extent we can raise children and youth that are educated, modern, intel-
lectual who have internalized culture and art, this city would become well
educated, modern and intellectual and full of art and culure. Because of
this, we give priority to our children and youth not only in the area of theatre
or culture and art but in every area.



Son yillarda sevinerek goriiyoruz ki, genclerimiz ve cocuklanimiz ilk-
okuldan baslayarak tiyatro ve miizik yapmayi seviyorlar, okullanmizin
yoneticileri de, en azindan biiyiik cogunlugu ve simdilik, cocuklanmizi bu
konuda tesvik ediyorlar. Yilsonu miisamereleri, daha sonra, okullardaki
tiyatro kollar, tiniversitelerde tiyatro kuliipleri, gtizel seylerin iiretilme-
sine hep araa oluyorlar. Biz Eskisehir Biiyiiksehir Belediyesi olarak da,
hem kendi ¢cocuklanmiz ve genglerimizi bu alanda tesvik etmek hem de
uluslararasi alanda diger iilkelerin genglerinin deneyimlerini paylasmak
amaciyla boyle bir festival yapmaya karar verdik.

Uluslararasi Eskisehir Cocuk ve Genglik Tiyatrolan Festivalimiz 2005 yilin-
da basladi. Bu yil 17'ncisini yapacagiz. Geride biraktigimiz 10 festivalde
300'den fazla oyun sahneye konuldu. Bir cogu her yil olmak iizere, 20'den
fazla iilke katildi ve bu oyunlan Eskisehir'de 100 binin iizerinde ocugu-
muz ve gencimiz izledi. Bu yil da Mayis ayinda 11'ncisini gerceklestire-

cediz.

We are glad to see in recent years that our children and youth love to do
theatre and music starting from elementary school, and school adminis-
trators, at least most of them and for now, encourage our children. They
organize year - end theatre plays, or have theatre clubs at high schools and
universities and they facilitate art and culture. And we as Eskisehir Metro-
politan Municipality, decided to organize such a festival both to encourage
our youth to get more involved in art and to allow youth from Turkey and
abroad share their experiences.

Our International Eskisehir Children and Youth Theatre Festival was first or-
ganized in 2005. We'll organize it for the 11th time this year. Over 300 plays
were performed during the 10 festivals we left behind. Over 20 countries
joined them and most of them joined every year and over 100 thousand
children and adolescents watched these plays. This year we'll organize it for
the 11th time in May.

Son sorum Tiirkiye'de tiiriiniin tek ornegi olan Yilmaz
Biiyiikersen Balmumu Heykeller Miizesi ile ilgili. Balmumu
heykel yapmaya ne zaman ve nasil karar verdiniz?

Yilmaz Biiyiikersen: Balmumu heykel yapmaya karar vermemin hika-
yesi ilginctir. Merkezi Ingilterede bulunan Madam Tussauds Miizesi'ni
ziyaretimde Atatiirk'iin balmumu heykelini ggrmemle baslar bu hikaye.
Son derece kotii bir Atatiirk heykeliydi, oncelikle hi¢ benzemiyordu.
Oniindeki isim yazan tabelayr gormeseniz tereddiit bile edebilirdiniz
Atatiirk olup olmadigi konusunda. 0 an karar verdim. Balmumu heykel
yapmak farkli bir takim malzemeleri ve bilgiyi gerektirir. Bir siire bu konu
tzerine caligtim. Gerekli bilgileri edindikten sonra, malzemeler ve bu
malzemelerin nasil birlestirilecei konusunda, daha ¢ok deneme - yamil-
ma yontemiyle calismalar yaptim. Sonucta her israrli ve inatgl ¢aba gibi
basarya ulastim.

ilk balmumu heykelim Atatiirk oldu. Onu Anitkabir Miizesie hediye et-
tim. Daha sonra Anitkabire iki heykel daha yaptim. Ayrica Kog Holding'in
Beko Sirketi'nin finansmani ile Londradaki Madam Tussauds Miizesinin
atolyelerinde oradaki yeni bir Atatiirk heykeli icin calismalara katildim.
Tiirkiye'de pek cok kurum ve kurulus icin yaptigim balmumu heykellerden
sonra Eskisehirde 100'den fazla yerli ve yabana iinlii kisinin heykellerin-
den olusan kendi miizemi kurdum.

Balmumu heykellerin tarihle ve iinlii kigilerle insani bir
temas kurdugunu soyliiyorsunuz. Buna dayanarak en
yodun hissiyati hangi balmumu heykelin yapimi esnasinda

yasadimiz?

Yilmaz Biiyiikersen: Her sanat eseri, sanatclyi etkiler, izlerken de
yaparken de. Ben de yaptigim her balmumu heykelde heyecanlaniyorum.
Ciinkii bu heyecan olmazsa, olmaz. Ama illa ki, oncelikli bir tercih belirtin
derseniz, elbette Mustafa Kemal'in balmumu heykelleri.

My last question is about Yilmaz Buyukersen Wax Statue Mu-
seum which is the first of itskind in Turkey. When and why did
you decide to make wax statues?

Yilmaz Biiyiikersen: It has a really interesting story indeed. It all started
with me seeing Ataturk’s wax statue at Madame Tussauds when | visited
England. It was actually a horrible statue of Ataturk, it didn’t look like
him at all. And if it wasn't for the tag in front of the statue, you wouldn't
guess it was him. | decided right at that moment. Waxwork statues require
some unique materials and knowledge. | worked on it for a time. And after
gaining some knowledge about the materials and how they will be mixed,
| started doing some trials. With trial and error over time, and with being
persistent and stubborn | finally succeeded.

My first waxwork statue was that of Ataturk. And | made two more statues
for Anitkabir. Then | also joined the workshops for a new Ataturk statue at
Madame Tussauds and it was sponsored by Beko Company of Koc Holding.
After waxwork statues | made for numerous organizations and institutions
in Turkey, | founded my own museum featuring over 100 waxwork statues
of numerous local and international figures in Eskisehir.

You said that waxwork statues have a humanitarian connec-
tion with history and famous figures. Based on that, with
which statue did you feel that connection most intensely?

Yilmaz Biiyiikersen: Every work of art would impress the artist, both
while making it and watching it. And | get excited during the making of
every waxwork statue. Because you must have that excitement. But if you
ask me which one. | would say Mustafa Kemal’s waxwork statues.
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T Ivi 7 T Bilyiikcekmece Belediyesinin amac, diizenlenecek festival yoluyla,
DUNYANIN EN IYI KU I_TUR VE Biiyiikcekmece'nin, istanbul'un ve Tiirkiyein tantimini sadlayabil-
. . mek, geleneksel degerlere sahip ¢ikmak, dider iilke kiltiirleri ile Tiirk
SANAT FESTIVAI-I e Kiiltiiriiniin kaynasmasini, katilacak yabana iilke ve Tiirk genglerinin

. uzun vadeli dostluklara adim atmasini saglamak, festivalde gerceklestiri-
lecek kiiltiirel ve sosyal etkinliklerle bolge halkinin bulusmasini saglamak

U I.U s I-A RA RASI ve bolge ekonomisine hareketlilik kazandirmaktr.
IV T Festival kapsaminda, Uluslararasi Altinkoprii Halk Danslan Yarismasi,
B UYU KCEKM ECE Uluslararasi Biiyiikcekmece Heykel Sempozyumu, Uluslararasi Fotograf

‘o ~e z = Yanismasi, Uluslararasi Atolye Bayrami El Sanatlan Sergisi, Uluslararasi
KU I.TU R VE S AN A‘I‘ FESTIV AI.I Cocuk El Sanatlan Atdlyesi, Diinya barisina katkida bulunacak ¢ocuk,
kadin ve bireyleri konu alan ortak projeler, sergiler, workshoplar, Uluslar-

arasi miizik programlari ve halk konserleri, Spor aktiviteleri gibi etkin-

WORLD’S BEST CULTURE AND ART FESTIVAL: preciiietsinge

INTERNATIONAL BUYUKCEKMECE Diinyanin en iyi kiltiir sanat festivali unvanina sahip olan Uluslararasi
Biiyiikcekmece Kiiltir ve Sanat Festivali bu yil 31 Temmuz - 8 Agustos

(UI_TURE AND ART FESTIVAL 2015 tarihleri arasinda 64 iilkeden 1600 sanatciya ev sahipligi yapt.

Diinyada artik sehirler birbiriyle yansiyor. Ulkelerin tanitiminda sehir-
lerin kiiltiir ve sanat etkinlikleri biiyiik onem tasiyor. Uluslararasi Folklor
Festivalleri ve Geleneksel Sanatlar Konseyi (CIOFF) tarafindan iki yil st
iiste “Diinyanin En lyi Kiiltiir ve Sanat Festivali” ddiiliine layik goriilen
Uluslararasi Bilyiikcekmece Kiiltiir ve Sanat Festivali ayni zamanda
da, CIOFF'un (A) Kategorisindeki Tiirkiye'nin tek festivali olma dzelligini
elinde bulunduruyor.

Biiyiikcekmece Belediyesi iic kez aldigi “12 Yildiz Avrupa ve Avrupa Diplo-
masi Odiilii” gibi odilleri daha da cogaltarak, sehrimizin bir diinya kenti
olarak kalmasina katki saglamak amaciyla hareket ediyor. Sehrimizi diin-
yaya tanitmak, diinyanin yedi ikliminden dort kdsesinden gelen sanat
elcilerinin kiiltiirlerini milletimize gostermek; bans adina, hosgorii adi-
na savaslann durdurulmasi icin hep birlikte yeni dostluklar tesis etmek,
biiyiik onder Mustafa Kemal Atatiirk'iin “Yurtta Bans, Diinyada Bans"
soziinii sonsuza dek yasatmaktadir. Biiyiikcekmece Belediyesi, tiim bu
amaglar dogrultusunda emin adimlarla hedefe yiiriimek icin tiim giicilyle
calismalanni siirdirmeye devam etmektedir.

The goal of Buyukcekmece Municipality with the festival to be organized
is to promote Buyukcekmece, Istanbul and Turkey, to reinforce our tradi-
tional values, to help mingle Turkish culture and other national cultures,
to help young people from participant countries and Turkey to start long
term friendships, to bring together the peaple of the region together and to
contribute to the region’s economy.

The festival will feature the International Altinkdprii Folk Dance Contest,
International Buyukcekmece Sculpture Symposium, International Photo -
graphy Contest, International Handcrafts Exhibition, International Chil-
dren’s Artcraft Workshop, common projects about children and individuals
that will contribute to world peace, international music programs and pub-
lic concerts and sports activities.

Renowned as. the world’ best culture and art festival the International

Buyukcekmece Culture and Art Festival hosted 1600 artists from 64 coun-

A 4( - fries between 31 July-8 August 2015. Today the cities in the world compete

f W ‘ B with each other. Culture and art events organized by cities play an impor-

=l U™ lt_f_f;_ tant role in promoting countries. The International Buyukcekmece Culture

RO . WY and Art Festival which was given the “World's Best Culture and Art Festival”

2 for two years in a row by the International Council of Organizations of Folk-

lore Festivals (CIOFF), is also known as the only festival in Turkey that is in
Category (A) of CIOFF.
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Buyukcekmece Municipality aims to receive more awards like the “12 Star
Europe and Europe Diplomacy Award” which it won three times before and
aims to make our city, a world city. Our mission is to introduce our city to
the world, to demonstrate to our peaple, the cultures of art ambassadors
from all over the world, to sow the seeds of friendship with the mission of
stopping wars, and to make our great leader Mustafa Kemal Ataturk’s sa-
ying “Peace in the Country, Peace in the World' live forever. Biiytikgekmece
Municipality continues to work hard with its peaple to walk with assured
steps towards this goal.

»
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DILEK CAPANOGLU

iISTANBUL AKVARYUM MUDUR( VE

iCRA KURULU UYESI

ISTANBUL AQUARIUM DIRE )
EXECUTIVE COMMITTE BER

Kisaca firmaniz ve hizmetleriniz hakkinda bilgi verebilir misiniz?

istanbul Akvaryum Turizm Ticaret Limited Sirketinin ilk markasi stanbul
Akvaryum. Bunun yaninda Aqua Florya Aligveris Merkezimiz var ve ok
yakin zamanda agllan Crown Plaza Otelimiz de bulunuyor.

Biz tamamen hizmet sektorii zeminli bir grubuz burada ama tabi ki bu-
radaki ana ¢ikis noktamiz Diinya'nin en biiyiik tematik akvaryumu olan
istanbul Akvaryum’la basladi. Genel itibariyle edlence ve hizmet sek-
toriindeki vermis oldugumuz ¢alismalanimiza devam ediyoruz. Ve siirekli
olarak yenilikler yapmak, kendimizi hep bir adim ileri noktaya tasimak
icin caba gosteriyoruz.

Can you please tell us shortly about your company and you services?

Istanbul Aquarium is the first brand launched by Istanbul Aquarium Com-
pany. Apart from that we have Aqua Florya Shopping Center and Crown
Plaza Hotel, which was opened very recently.

We are basically a service company but our initial starting point was Istan-
bul Aquarium, which is world’s largest themed aquarium. Wefe still doing
business basically in the attractions and service industries. And we strive to
bring novelties and move our company one step further.

Kendi alaninda ‘ilkleri ve ‘en’leri olan bir proje olarak biliniyor,
taminiyor istanbul Akvaryum. Peki nedir bu ‘ilk’ler ve ‘en’ler?

Su anda Diinya'nin en bilyiik tematik akvaryumu olarak degerlendiriliyor
olmamizi tek bir kritere baglamak yanlis olur diye diisiiniiyorum. Clinkii
cok fazla kriter var aslinda kiyas yaparken. Su hacminizin ne kadar ol-
dudu, gezi giizergahinin uzunlugu ya da kag adet canli sergilediginiz gibi
konulanin tiimii dederlendirmede ayri birer kriterdir.

Istanbul Aquarium is known as a project that is first of its kind and
offers never-seen-before features. What makes it a first and what
are those never-seen-before features?

It would be wrong to think that us being chosen as the world’s biggest
ed aquarium is based on a single criterion. Because in fact there are
) when you compare similar facilities. Such as your water vo-
th oftaunng route or the number of species you exhibit. Each
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ryumuyuz Diinya’nin da en biiyiik tematik akvaryumuyuz_

" Tabi bizbu olusumu saglamak asamasinda biiyiik emek harcadik. Projeye

baslarken, daha ingaat asamasinda Diinya'daki benzerlerini ve drneklerini
gidip gdrelim, hem teknik anlamda hem de ziyaretgi giizergahi anlamin-
da neler yapilmis bunlarin hepsini detayl bir sekilde dgrenelim istedik.

Alaninda uzman bircok yabanci danismandan da hizmet aldik. Yani asli-
na bakarsaniz bu qok uluslararasi bir projeydi. Hem teknik alanlar, hem
canli koleksiyonu, hem i¢ temalandirma, bunlann hepsinde alaninda
uzman uluslararasi danismanlarla calistik. Ve gezdigimiz, gordiigiimiiz
akvaryumlarda hem iyi yonleri hem de eksik yonleri gordiik. Orada me-
sela eksik olarak gordiiiimiiz sey, diger akvaryumlarin dekorasyonu ve
hikayelerinin kurgularinin ¢ok daginik bir sekilde olmasiydi.

Biz zaten istanbul’un ¢ok ciddi bir metropolitan olmasindan, ayni zaman-
da Tirkiye'nin bir cok medeniyete ev sahiplidi yapmasindan yola ¢iktik ve
cografi konumunun dnemini vurgulayarak burada bir hikaye kurguladik.
Iceride 16 tane farkli temalandinimig alanimiz mevcut su anda. Gezintiye
basladidimizda, ilk 6nce kendi sulanmiz goriiyoruz: Karadeniz, Marmara,
Ege. Daha sonra Diinya sularina agiliyoruz, Siiveys Kanal'ndan Kizilde-
niz'e ulagiyoruz. Ve sonrasinda, okyanuslara gidiyoruz, Atlantik Okyanu-
su'nu, Pasifik Okyanusu'nu goriiyoruz.

Akvaryum icerisinde bir de canli Amazon Ormani yarattik. Bu da Giiney
Amerika menseli bir Amazon Ormani ve buradaki canli bitkilerin hepsi
Costa Rica'daki bir fidanliktan buraya getirildi. Tirkiye'ye de ilk defa giris
yapmis bitkiler bunlar. Tabi bu yagmur ormanlan kismi bizim icin ¢ok
daha zorluydu ¢iinkii diger tarafta suyla alakali, denizle alakali bir sistem
olusturuyorsunuz. Zincirleme reaksiyon seklinde ilerliyor her sey: plan lis-
tesi, koleksiyon, ithalat vs. Dider tarafta yagmur ormanlarina baktiginiz
zaman, oradaki hava kosullanni, iklim kosullarnini tamamen olusturduk-
tan sonra o canlilan buraya getirmeniz gerekiyor. Dolayisiyla o bdlge, ¢ok
farkli konseptte degerlendirdigimiz bir alan oldu. Yani is olarak su tarafiy-
la orman tarafini biraz ayirdigimizi soyleyebilirim.

creatures. Thus, we

biggest themed aquarium

Of course we worked so hard to build this aquarium. Even atthestart of the i

project, before the construction, we traveled the world and visited similar
aquariums to see what they've done both technically and in terms of visitor
route.

And we received service from numerous consultants who are experts in this
field. In fact it’s been an international project. We worked with international
consultants for technical areas, animal collection and indoor themes. And
during our visits at other aquariums we saw both their strengths and their
weaknesses. For instance, one of the weaknesses we saw was that decora-
tion and story configuration at other aquariums were so dispersed.

And our starting point was Istanbul as a metropolitan city and that Turkey
was home to different civilizations in history. And we emphasized this geo-
graphical feature of the country and created a story based on that. We have
16 different themed areas inside.

When you first start the tour you see first our own waters like Black Sea,
Marmara, and Aegean. And then we tour world waters, we start from the
Suez Canal and reach the Read Sea from there. And then we move to the
oceans, like Atlantic and Pacific Oceans.

We also created a live Amazon Forest inside the aquarium. And it’s a South
America based Amazon forest and all plants here were brought from a plan-
tation in Costa Rica. And you have these plants for the first time in Turkey.
Of course these rain forests were the most difficult part for us because in
other parts you create a system related to water or sea. Every thing runs
more smoothly: like the plan list, collection, importing etc. On the other
hand, when you look at the rain forests, you first need to create the dlimate
conditions exactly as they are and then bring the living beings here. Thus,
that area was a totally different concept. In other words, we had to keep the
waterside and forest side of the project separate.
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yaptk.

Maskotumuz Sharki‘nin el kuklasini yaptirdik dnemli bir kukla sanatgisi-
na. Sonrasinda akvaryum icinde ozel tiyatro, sihirbazlik gosterileriyle
sharkiyi cocuklarla ve ziyaretgilerimizle bulugturduk. Etkinlik olarak soyle
bir sey de yaptik: Bir bucuk yil boyunca Akvaryum’a Human Body sergisini
getirdik. O da cok popiiler, Diinya'da 20 milyon kisinin gezdigi bir anatomi
sergisi. Plastine edilmis viicut ornekleri var iceride.

Disinizden kulaginizdaki drs iizengi ¢eki kemiklerinden tutun, bebegin
anne kaminda kagina ayda nasil goriindiigiine kadar genis yelpazesi
olan, biitiin sistemleri etap etap size gdsteren bir sergiydi. Tiim orga-
nizasyonu bizim tarafimizdan gerceklestirildi. Dolayisiyla Akvaryum ve
Human Body sergisini birlegtirmis olduk. Buna benzer seylere ¢ok kafa
yoruyoruz ashinda, ciinkii hep farkhi seyler getirip insanlara farkh hiz-
metleri sunmak istiyoruz. Ayni zamanda, gelisimlere katkisi olacak et-
kinlikleri daha da ¢ok onemsiyoruz. Bir de Akvaryumda su altinda dalis
etkinligimiz var. Burada Akvaryum'u gezerken egitmenler esliginde dalig
da yapabiliyorsunuz. Kopekbaliklanyla dolu tanka girip orada inamilmaz
bir tecriibe yasayabiliyorsunuz.

Istanbul Akvaryum ekibi olarak siz de bu etkinligi dene-
diniz mi?

Biz istanbul Akvaryum ekibi olarak hepimiz dalis yaptik. Dalmay: da ¢ok
seviyoruz zaten, bu bir goniil isi. Cok sevmeden yapilabilecek bir is dedil
zaten. Yine de herkesin bdyle bir tecriibeyi yasamasini tavsiye ediyoruz.

Belirli bir ziyaretgi profiliniz var mi?

Bu anlamda bir simirlandirmaya giderek ziyaretgi profilimiz sadece B kit-
lesi yetiskinler, ya da sadece cocuklar diyemiyoruz. Ciinkii bizim ziyaretgi
kitlemiz tiim segmentleri agirliyor. Bunun icerisinde yerli turistten, ya-
bana turiste kadar farkli kategorilerden miigterilerimiz var. Bebekleriyle
gelen kisilerden, 17 - 18 yagindaki lise dgrencilerine kadar herkesi biz
burada agirhyoruz. Dolayisiyla tek tek hedefledigimiz bir kitle yok diye-
bilirim. Yapti§imiz tiim caligmalan ve iletisimi de herkese gore yapiyoruz
ona gore kurguluyoruz. Ama burada yine donemsel olarak ziyaretci pro-
filimiz degigiyor. Yani o profile donersek dzellikle yaz doneminde ¢ok fazla
yabana turist adirhyoruz. Yillik olarak degerlendirdigimizde, Akvaryum'a
gelen ziyaretgilerin yaklasik %40'imi yabana turistler olusturuyor, geri
kalan %635-40 arasinda da okul gruplarini agirhyoruz. Kis doneminde yani
okul sezonunda daha gok okul gezileri oluyor. Ve geri kalan da yerli turist
olarak, yani bizim yetiskinlerimiz ya da ailesiyle bireysel olarak gelen zi-
yaretciler oluyor.

we introduced Sharki to kids and our visitors with numerous theatre pfayr =
and magic shows. We also held a very special event. Around 1,5 years ago,
we brought the Human Body exhibition to the Aquarium. And that’ very
popular too. It’s an anatomy exhibition visited by 20 million people around
the world. It features plasticined body samples.

From the anvil, stirrup and malleus in your ear, to the how the baby looks
inside the mothers womb in a certain month, the exhibition shows all dif-
ferent phases of body parts. And we organized the event ourselves. Thus
we combined the Aquarium and the Human Body exhibition. We keep on
waorking on such projects in fact because we always want to offer different
things to our visitors. Also, we place more emphasis on events that would
contribute to social development. We also have a diving service for our vi-
sitors. Here, you dive with professional divers as you tour the aquarium. You
can spend thrilling moments inside a water tank full of sharks.

As Istanbul Aquarium, did you try this event?

The whole Istanbul Aquarium team dived here. We do love diving and it’s in
our hearts. You should love it to do it. But we recommend everyone to try it.

Do you have a specific visitor profile?

We can limit our visitor profile and call it group B adults or just kids. Because
appeal to people of all ages and backgrounds. It includes local tourists and
foreign tourists. It includes visitors with their babies or high school stu-
dents. So there’s no single target audience we can talk about. We plan and
configure all events so that they would appeal to everyone. But our visitor
profile changes seasonally too. We have a lot of foreign tourists especially in
summer. And on a yearly basis, around 40% of the visitors of our aquarium
are foreign tourists and the remaining 35-40% are student groups. During
the winter season, the winter break season, we mostly have student groups.
And the rest would be local tourists, who are our adults or kids coming with
their families.

We are especially glad to be attracting tourists. Because we believe we've
turned into one of the meccas of Istanbul. We have a lot tourists visiting
especially from every region of the Middle East, Turkic Republic, Europe, Asia
and America. And that contributes a lot to Turkish economy and tourism.



k memnunuz. Ciinki, Is-
larindan birine donstik
e rl;adngu'nun her bolgesinden, Tiirki Cum-

- padan, Asyadan, Amerikadan buraya Akvaryum'u
gormeye gelen cok fazla turist oluyor. Bu da tabi ki Tirkiye ekonomisine
ve turizmine ciddi bir katki saghiyor.

istanbul Akvaryum olarak kisa ve uzun vadedeki hedefle-
riniz nelerdir? Onciiliik etmeyi planladiginiz bir yenilenme
EI:;II olusturmak gibi projeler var mi hedefleriniz arasin-

Suan Diinya'nin en biiyiik tematik akvaryumu olarak bayrak bizim elimiz-
de ve bu bayragi da hep daha ileriye, hep daha yiiksege tasiyacagimiza
inaniyoruz ve bunun icin ¢aligiyoruz. Bu konuyla ilgili pazarlama ve
iletisime biz cok nem veriyoruz. Ve su an hali hazirda gerceklesmesini
planladigimiz bir yenilik var. Bizim icin ok Gnemli bir yenilik bu. Bunu
suanda soyleyemeyecedim ancak 2016min ilk ¢eyreginde de ziyaretci-
lerimizle bulugturuyor olacadiz. Burasi ok daha eglenceli olacak diye-
bilirim. Ama tabi ki bu sozii gecen yenilik, son yenilik olmayacak, ¢iinkii
ziyaretcilerimiz tekrar tekrar buray! gezdigi zaman ya da okul 6grencileri
her sene buraya geldikleri zaman farkli geyler dgrensinler, farkh seyler
gorsiinler, yeni seyler tecriibe edebilsinler istiyoruz. Ve bunun icin de
Tiirkiye'de olmayan, ¢ok kolay bir sekilde goriilemeyecek canlilar ya da et-
kinlikler iizerine calistyoruz. Boyle siirekli dinamik ve kendimizi her daim
yenileyen bir felsefeyle elimizdeki bayragi hep daha yukanya tagiya-
cadimiza inaniyoruz.

Farkh konseptler ekleyip biiyiimek istediginizde biiyiimek
icin alanimiz var mi?

i¢ alanda su anda dekoratif olarak duran ama doniistiiriilebilecek alan-
lanmiz var. Mesela 5 boyutlu sinema alanimiz var. O alami tekrar bir re-
vizyona sokuyoruz, 2016'nin ilk geyreginde Tiirkiye'de daha dnce olma-
yan farkh simiilasyonlarla orayi biraz daha eglenceye doniik bir noktaya
getirecegiz, insanlarin geldikleri zaman yine her yerde bulamayacaklan,
goremeyecekleri bir deneyim yasayacaklan iinitelerle zenginlestirecegiz.
Bu benim az dnce bahsettigim yeniligin haricinde bir yenilik.

ATRAX Fuan hakkinda goriilerinizi ve beklentilerinizi
ogrenebilir miyiz?

Tiirkiye'de, bu sektorde bir acik vardi ve ATRAX bu aidi cok giizel bir sekil-
de doldurdu. insanlan bir araya getirmeyi basard:. Ortadaki daginikligi ve
belirsizligi yok etti. Dolayisiyla sektdriin boyle bir cati altinda bulusmasi
bu sektordeki oyunculanin giiclerini birlestirmesinde, sektdre katki
sadlamak adina yaptiklan calismalarda ok ciddi bir basan saglayacak.

Ilaveten, hem yurt icinden hem de yurt digindan fuara katihm olmasi
bizim icin ¢ok gurur verici bir sey. ATRAX'In |Ierleyen zamanlarda uluslar-
arasi dider fuarlarla da rekabet edebilecek seviyeye gelecegini diigii-
nilyorum. Ciinki, istanbul zaten Diinya'nin gdzde sehirlerinden birisi.
Tiirkiye'nin kendi dreticileri de var, yurtdisindan distribiitorlik alip bura-
da o iriinleri satan firmalar da var. Sadece iiriin bazinda dedil, eglence
bazinda da baktigimiz zaman ATRAX Fuan biitiin bogluklan cok biiyiik
oranda dolduracada benziyor. Dolayisiyla simdiden sizleri tebrik ediyoruz.

Son olarak Shining Star Awards - Eglence Odiilleri. Bu yil
En Basanh Temah Kapal Alan Eglence Merkezi ddiiliinii
k'az.agdlmz. Bu konuyla ilgili goriiglerinizi paylasabilir mi-
siniz?

Shining Star Awards'da “En Basarih Temal Kapali Alan Eglence Merkezi”
kategorisinde odiil aldigimiz icin cok mutluyuz. Ciinkii cok biiyiik emek
harcayarak yaptigimiz bu Akvaryumda, en ¢ok iizerinde durdugumuz
nokta kapali alan temalandirmasiydi, kurgusuydu. Ve icerisinde hem in-
teraktif alanlarin olmasindan dolay hem de canlilarnin olmasindan dolayi
0 biitiinliigd, o hissi ziyaretciye verebilmek icin cok ugrastik.

Jiiri iiyelerinin de bizi bu ddiile layk gérmesinden dolayr tiim Istanbul
Akvaryum ailesi olarak cok mutluyuz ve tesekkiir ediyoruz.

What are Istanbul Aquarium’s short term and long-term
goals? Do you have among your goals, projects like a renova-
tion plan that you wish to pioneer?

Right now as the world’ biggest themed aquarium we carry the flag and
we believe we'll carry that flag further and higher and we're working to-
wards that goal. To that end, we place great importance on marketing and
communication. And currently we're working on a novelfy and it’s a major
one for us. | won't say what it is right now but we'll be introducing that to
our visitors during the first quarter of 2016. | can say this place will be much
more fun. But of course this won't be the last novelty here because we want
visitors or students coming there to see or learn or experience something
new each year they visit here. And for that, we're working on bringing living
beings and events that haven't been brought to Turkey before. We believe
with such a dynamic vision that emphasizes bringing novelties, we'll conti-
nue to carry that flag higher.

Do you have extra space if you wish to add new concepts and
expand?

Currently we have some decorative areas indoors which we can transform
any moment. For instance we have a 5D movie theatre. We'll be renovating
that area and during the first quarter of 2016 we'll turn it into an attractions
center with simulation equipment you've never seen before in Turkey.

We'll reinforce it with attraction units that offer experience that visitors
can't find somewhere else. This will be a novelty other than the novelty |
Jjust mentioned.

What are your views about and expectations from ATRAX
Exhibition?

There was a niche in the sector in Turkey and ATRAX filled it so well. It ma-
naged to bring people together. It eliminated the uncertainty there. Thus,
bringing together the players of the industry under a single roof, letting
them join forces, will make great contributions to the sector .

Additionally, it is a great source of pride for us to have participant both from
Turkey and abroad. | believe soon ATRAX will come to a level where it will
be competing with similar international exhibitions. Because Istanbul is
already one of the top cities in the world. Turkey has its domestic produ-
cers and companies that act as distributors of international brands. ATRAX
seems to fill the niche not only in terms of product variety but also in many
ways when you look at the attractions industry in general. So wed like fo
congratulate you even now.

And finally, Shining Star Amusement Awards. You
award for best indoor themed attractions center. Ho
feel about it?

%msohanaredmmmmemmmr
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“SKYLER"™

ATRAXFUARININ
YILDIZ URUNU SECiLD

" THE MOST ADVANCED SIMULATION MACHINE

SELECTED AS THE STAR PRODUCT OF ATRAX EXHIBITION

DOF Robotics 2006 yilindan beri cok boyutlari simiilasyon sistemleri ve
hareket robotlari izerinde calismaktadir. Firmanin edindigi tecriibe ve
kuvvetli miihendislik altyapisi tiiriiniin en iyi cok boyutlu simiilasyon
makinesini uretmeye olanak saglamistir. Uluslararasi ve yerel dere-
celendirme kuruluslanindan odilleri bulunan DOF Robotics, sadece
Turkiye'nin degil Avrupa, Asya ve Amerika Kitalarinin da en hizli ve
dinamik hareket sistemini iretmektedir.

Bugtne kadar 100t agkin kurulumu bulunan DOF Robotics, Uluslar-
arasi Eglence Birlidi olan IAAPA tyesidir ve Global Exhibitor tinvani ile
birligin biitiin fuarlanna katlmaktadir.

Diinya'da esi benzeri olmayan XD sinema makinelerinin gelistirilme-
sine onciiliik eden ve suan Avrupa, ABD ve Cin gibi biiyiik pazarlarda
kendi alaninda énemli bir yere sahip olan DOF Robotics CEQ'su Bakit
Baydaliev, sektorlerinde bu denli basarili olmalarinin sirmini su sozlerle
acikliyor: “Eglence sektorinde projelerin basarisinin en onemli unsuru
insanlari eglendirebilmektir. Bircok eglence makinesi degisik tecriibe-
ler sunsa da insanlar en ¢ok eglendikleri ve en cok heyecan yasadiklar
atraksiyonlara yonelmektedirler. Atraksiyonun eglenceli ve bedeni
toplamasi icin illa da teknolojinin yogdun kullanildidi makine veya
atraksiyon olmasi gerekmiyor, makine cok basit bir makine de olabilir.
Onemli olan insanin dogasina uygun ve insani etkileyebilen eglence
sunmaktir. Diger yandan sira disi hareketler, asin hiz, yiiksekten ug-
mak veya atlamak, korku gibi insanlarin dodal yasamlarina aykiri olan
atraksiyonlar eglencenin esas ¢ekirdegini olusturmaktadir.

Atraksiyonlarin diger bir ilging yani zamanla insanlarin alismasidir.
Bu sebepledir ki, insanlari tekrar heyecanlandirmak isteyen firmalar
daha uc eglence noktalanni yakalamaya calismaktadirlar. Adrena-
lini arttiran atraksiyonlar her zaman insanlarin ilgilisini cekmistir.
Gercekligin sinirh kaldidi triinlere karsl, insanlarin daha farkli tecrii-
beler yasamak istediklerinde bizim gibi sanal gercekligi (ist seviyede
yasatan firmalarin Griinleri 6n plana gkmaktadir”

Bu yil Shining Star Awards'da Fuarin Yildiz Uriinii Odiiliinii
kazanan DOF Robotics, ATRAX Fuan’'nda sergiledigi “Skyler”
tiriinii ile fuarin en dikkat ceken ve ziyaret edilen stant-
lanindan biri oldu.

“Skyler” ile ilgili olarak; “Kendi turinin Diinya'da tek ornegi olup
ok basanli bir makinedir ve tim Diinya'da biiyiik ilgi gormektedir.
Makine, 6 Eksen elektromekanik teknoloji kullaniyor olup kurulumu
Kubbe ekran ile yapiimaktadir. Skyler sinemasi similasyon alaninin
en gelismis ornegidir. Kullanlan Kubbe ekran sadece Kubbe olmayip
ayni zamanda 3 Boyut (3D) gorunt sistemini kullanmaktadir. Skyler
sinemamiz edlence ve sanal gerceklik derecesini cok yiiksek seviyeye
tagimakta olup Diinya'nin en yiiksek hiz, tepkime ve stabil senkron
kabiliyetlerine sahip makinedir seklinde konusan Bakit Baydaliev, bu
sozleriyle“Skyler”in fark yaratan taraflarini agikca ortaya koymus oldu.

DOF Robolics has been working on multi-dimensional simulation sys-
tems and action robots since 2006. Thanks to its profound experience
and powerful engineering infrastructure, the company has the capa-
bility to develop a multi-dimensional simulation machine that is best
of its kind. Having won numerous awards from domestic and interna-
tional rating organizations, DOF Robotics develops the fastest and most
dynamic action systems not only in Turkey but also in Europe, Asia and
America.

Until today, DOF Robotics has made over 100 installations and is a
member of IAAPA-International Association of Amusement Parks and
Attractions and joins all exhibitions organized by the Association with
its Global Exhibitor title.

DOF Rabotics pioneers the efforts for development XD cinematographs
that are one of it’ kind and currently is the leading producer in markets
like Europe, USA and China. Company’s CEQ Bakit Baydaliev explains
their success with the following words: “The main element of success
of projects in the attractions industry is the ability to entertain peaple.
Even though numerous attraction equipment offer different experiences,
people chose the attractions which make them experience the highest
trill and fun. For an attraction to be fun and popular it doesn’t neces-
sarily have to be a high-tech equipment, it can be a very simple mac-
hine. What matters is the ability to offer an attraction that is suitable to
human nature and can impress the user. On the other hand, attractions
offering actions that are against human nature such as extraordinary
moves, extreme speed, jumping from or flying at high altitudes, and fear
make up the core of attraction.

Another interesting thing about attractions is that people get used to
them over time. That’s why companies that wish to make people even
more excited look for more extreme attractions. Attractions that increase
adrenaline have always attracted attention. The products of companies
that make maximum use of virtual reality appeal more to customers
that wish to experience unigue and extreme fun.”

Having won the Star Product of the Exhibition Award at this
year’s Shining Star Awards, DOF Robotics was the most visited
and attractive stand of the exhibition with its product named
“Skyler” which it showcased at ATRAX Exhibition.

About Skyler, Bakit Baydaliev said "It is the first of its kind in the world
and it does the job really well and attracts great attention all over the
world. This machine uses 6-axis electromagnetic technology and it is in-
stalled with a dome screen. Skyler cinema is the most advanced product
in the area of simulations. The dome screen used is not just a dome but
also uses a 30 vision system. Skyler maximizes fun and virtual reality
and is the only equipment in the world with such high speed, reaction
and stabile synchronization.” With his words Bakit Baydaliev clearly
demonstrated the features of “Skyler” that make a difference.
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Legoland Discovery Centre hakkinda kisaca bilgi verebilir
misiniz?

Legoland Discovery Center 30 Temmuz'da actik ve suan hali hazirda 6 bini
asan yillik tiye sayimiz var. Sea Life satin alinirken, burada Legoland DC pro-
jesini gerceklestirmek de zaten hedefler arasindaydi.

2 O O

nerjisinden yararlanmak gibi bir mantik vardir. Takim avantajh ortak bilet
satislari gerceklegtirilir. Bazi pazarlama iletigimi mecralanini birlikte kullanilir
ve onun getirdigi bir de sinerji olur. Biz de burada o sinerjiden faydalanmaya
calistik. Zaten bakildiginda Sea Life ile ortak bir hedef kitlemizin bulundugu
soylenebilir. Biz Legoland DC olarak, 3 - 10 yas arasi cocuklu aileleri he-
defliyoruz. 3 yas alti cocuklanin kullandiklan inite sayisi biraz daha simirl
oldugundan onlar Ucretsiz girebiliyorlar. 14 yasina kadar cocuklan kabul
ediyoruz ama iinitelerimiz 10 yasindan sonrasina qok hitap eden alanlar
dedgil agikeasi. Cocuklari tek baglarina almiyoruz yanlarinda mutlaka yetiskin
olmasi gerekiyor. Belki bu agidan Sea Life ile biraz farkhilasiyoruz diyebili-
rim. Aslinda onlar da bizim gibi daha ok cocuklu aileleri hedefliyorlar ama
yetiskinler yanlannda ¢ocuklari olmadan alana girig yapabiliyor.

8 Yurtdiginda genellikle iki hatta i markay ayn alanda acarak onlann si-

3 Biz cocuklann aileleriyle kaliteli vakit gecirmesini hedefledigimizden ve
biraz da cocuklan korumak amaaiyla yetiskinlerin ziyaretlerini yanlaninda
-y cocuklan yoksa kabul etmiyoruz. Ancak ayda bir defa yetiskinlere dzel bir
etkinlik diizenliyoruz. Lego seven yetiskinler de bu etkinlik cercevesinde
—~ burada kaliteli vakit geciriyorlar. Ocak ayindan itibaren bu etkinlidi iki ayda
K bir gerceklestirmek gibi bir planimiz var. Ciinkii boyle bir etkinlik yapiyorsak,
bunu en iyi sekilde gerceklestirmek istiyoruz ve ziyaretgilerimizin bu etkin-
|' likten en iist seviyede keyif almalanini istiyoruz. Dolayisiyla bu hazirliklan
yapmak da biraz daha uzun zaman gerektiriyor. Daha kapsamli bir hale ge-

. tirecedimiz bu yetiskin gecelerinin ilkini de 8 Ocak'ta gerceklestirecegiz.

‘ Legoland Discovery Centre cocuklar ve yetiskinler icin nasil bir
anlam tagiyor?

Cocuklar burada siirekli olarak Legolarla oynamanin yani sira birbirleriyle
de oynayarak sosyallesebiliyor. Oregin, cocugunuza Lego oyuncaklar alip
evde oynamalarini da saglayabilirsiniz. Ancak cocugun evde kendi kendine
bu oyuncaklarla oynamasi ile burada yasitiyla araba yanstirmasinin hazzi

N
~
W ayni olmaz.
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Can you give us some information about Legoland Discovery a a
(entre?

We opened Legoland Discovery Centre on July 30th and currently we have over 6 ‘r ﬂ
thousand members. When Sea Life was acquired, the Legoland Discovery Centre |
project was already among their goals.

In other countries, they have this notion, which is about benefiting from the
synergy of opening two or even three brands at the same time. With this you can
sell package tours and thus sell more tickets. You can also use certain marketing
tools for all the locations at the same time, which brings additional synergy.
And here we wanted to benefit from that synergy. One can argue that withSea =
Life we already have a target audience. As Legoland Discovery Center, we target
families with children aged 3 - 10. Because the number of units used by kids
younger than 3 is limited, there’s no admission fee for them. We accept children
up to the age of 14 but honestly, our units don’t appeal much to kids aged over
10. Children must be accompanied by their parents or an adult.

Maybe in that sense, we are a little different than Sea Life. In fact they also
target families with children like we do but adults can enter the park without
their children. Because we aim to let children have quality time with their fami- o
lies, and we want to ensure their safety, we don't let children in without their

parents. But we also have a special event just for adulfs once a month. This way, r
Lego lover adults as well can spend some quality time here. Starting from Janu- y E

ary, we plan to organize this event every other month. Because if we're organi- r
zing such an event, we'd like to do it in the best way and we want out visitors '
to enjoy it a lot. Thus, it takes longer to prepare for such an event. The first of r—
these adult events, which will be richer in content, will be held on January 8th.

What does Legoland Discovery Centre mean for children and ‘r

adults? ' 2 ; (‘A

In addition to playing with Legos, children can also play with each other here

and socialize. For instance, you can buy Lego toys for your kids and they can i

play at home. But it's not the same thing when your kid plays with these toys at -

home alone and when racing cars with his peer here. ‘r r.‘
]
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Cocuk burada belki daha dnce hig gormedigi yagitlanyla iletisim kurmay da
ogreniyor. Bir cocuk buraya geldidi zaman sikilmadan en az 3 - 4 saat vakit
gegirebiliyor. Bu baglamda, cocuklan alana aileleriyle birlikte aldigimizdan
yetiskinleri de diigiinerek onlara ozel alanlar da olusturduk. Ucretsiz wifi
baglantisinin oldugu bir kafemiz var mesela. Aileler cocuklariyla gegirdikleri
vakitten arta kalan zamanda burada vakit gecirebilirler.
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legoland DC Tiirkiye'de sadece burada
mi

Evet sadece burada. Ortadogu'da ya da \
: Balkanlarda Legoland DC yok. Suan bulundugumuz
cografyadaki tek isletme biziz. Bize en yakin Almanya ve

.’ Ingilterede merkezler var.
Merlin Entertainments Group Yeni Agilislar |5
" Sorumlu Direktorii James Burﬂzigh Lego-  I®)
' land'in aglisinda Madame Tussauds, The '

) Eye Brand ve Dungeons’i da Tiirkiye'ye
Eetirmek istediklerini agklamisti.
unlarla ilgili bir calisma var m?

Tiirkiye su an Merlin Entertainment’n odagindaki ilkelerden biri. Hem
ekonomik anlamda hem de gocuk sayisi anlaminda uygun yapi da mevcut
glinkil. Bu anlamda, uygun yerler olursa ilgileniliyor. Benzer yapida da
diistincelerimiz mevcut. Zaten boyle projelerin icinde olmak istiyoruz, yeni
seyler yapmak istiyoruz ki sektor biyiisiin, insanlara yeni istihdam olanaklan
sadlansin. Dolayisiyla, buradaki ekip de bu tarz projelere araai olmak icin
calismalar gerceklestiriyor diyebilirim.

Legoland Discovery Center istanbul olarak kisa ve uzun
vadedeki hedefleriniz nelerdir?

Suan pazarda yeni bir marka oldugumuzdan bilinirligimiz gok iist diizeyde :
degil. Lego markasi biliniyor ancak Legoland Discovery Centre pek fazla bilin- /s
miyor. Dolayisiyla bizim ilk yildaki dncelikli hedefimiz, markamizi tanitmak 4/ i
ve pazarda belli oranda bir bilinirlige erismek. Ayrica miigteri memnuniyetine /g=%%
de ¢ok dnem veriyoruz. Burada hizmet verdigimiz kisiler, buradan mutlu i
aynlsinlar istiyoruz. Ashinda suan 13 Legoland DC icerisinde miisteri
memnuniyeti konusunda Diinya'da birinci siradayiz. 99.4 gibi iddiali _
bir bagart oranimiz var. Yeni agilmis bir isletme icin bu qurur ve _4
keyif verici. Bu anlamda hedefimize sayisal olarak da ulagtik
diyebilirim. '
Bu aktivitelerden biri de “Brick Factor Etkinligi”
ile Shining Star Awards Eglence Odiilleri'nde
“En lyi Etkinlik” kategorisinde ddiil almaya hak

kazandiniz. Bu etkinlikten biraz bahsedebilir
misiniz?

oo OB OBE D D

Nisan 2015de gerceklesen “Brick Factor “, Legoland Dis
covery Centre'da calisacak olan model yapim uzmanini bir
yansma ile sectigimiz etkinlikti. Sosyal medyadan, kariyer ;
sitelerinden ve cesitli brosiirlerden duyurdugumuz bu et-
B kinlikte adaylardan Lego parcalanndan farkli modeller yaparak, yetenekle-
rini sergilemelerini istedik. Merkezde cocuklara model yapma tekniklerini
ogretecek, yeni modeller yapip sergileyecek olan bu kisinin secimi aslinda
birinsan kaynaklan stireci iken bu markanin pazara giriste bilinirligini artira-
cak, markanin edlenceli diinyasina uygun renkli ve eglenceli tam giinliik
bir etkinlige doniistii. Lego parcalanndan dnce bir hayvan, sonra Istanbul'u
anlatan bir eser, son etapta da kendilerini anlatan bir mo- Es

_‘)_,_,

) delyaptilar. Biitiin Legoland Discovery Centre calismalarin- B were involved in the event once again. One of the 3 jury members that evalua-
da oldugu gibi isin icinde yine cocuklar vardi. Yansmacilan | 1y, ted the contestants was a child who reviewed the works and perfor-
3 degerlendiren 3 jiiriden biri ¢ocuktu, yarisma boyunca yapilan - Ny - ~ mances of the contestants in terms of communication skills, model
eserleri ve yansmacilann performanslarini iletisim becerisi, o U =" \building technique used and general features of the model. A Lego

model yapim yetenegi ve genel ozellikleri bakimindan deger-
lendirdi. Cocuklar icin ayn1 zamanda bir Lego oyun alami
olusturuldu, Legoland'in maskotu Bertie giin boyunca |
yansmalan izleyen cocuklan ve yetiskin misafirleri -
eglendirdi. Yarismay1 seyredenlere MCnin konusmalannda ve
alanda kurulan barkovizyondan Legoland Discovery Centre Istanbul tanitildr.
Etkinlige magazin diinyasinin Gnlii isimleri Sitare Akdilek, Ayse Kucuroglu,
Revna Demiroren, Elif Gonliim ve Zeynep llicali cocuklan ile birlikte katildilar.
Bu etkinlikle hem pozisyona uygun aday bulduk hem de Legoland Disco-
very Centre Istanbul'un tanitimi basanli bir sekilde gerceklestirmis olduk.
Bu etkinlik benim Legoland'a geldikten sonra yaptigim ilk islerden biriydi.
ok emek harcadik. Ozellikle globale bagh calistigimiz icin belli zorluklarla
kargilagtik. Ciinkii onlanin ahistiklan belli kaliplar var. Ancak buranin dina-
mikleri aligilandan biraz daha farkli. Onlan ikna etmek anlaminda ok caba
harcamak gerekti. Sonug olarak organizasyon cok keyifli gecti. Hedeflere

onrasi dyle bir odiille tescillenmek cok gurur vericiydi. .
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The kids learn to communicate with other peers here. They can spend easy 3-4
hours here without being bored. In that sense, because we admit kids with their
families, we also thought about the adults and created special areas for them
too. For instance, we have a cafe with free Wi-Fi. When they're not with their
kids, the families can spend time here.

Is this the only Legoland DCin Turkey?

Yes it is the only one in Turkey. There’s no Legoland
Discovery Centre in the Middle East or Balkans. Currently, we're
the only location in this region. The closest ones are in Germany
and England.

At Legoland’s opening, Merlin Entertainments
Group Divisional Director Midway James
Burleigh had stated that they wanted to
bring Madame Tussauds, The Eye Brand and
Dungeons to Turkey as well, Is there anything
going on with regard to that?

Right now Turkey is one of Merlin Entertainment’s target countries. Because it’s
a good market both in terms of economic basis and children population. In that
sense, they re willing to open parks if they find the right locations. We also have
projects in mind similar to existing ones. And we do want to be involved in such
projects. We want to make new things so that the sector can grow and people
can find jobs. So | can say that our team here is working on acting as middleman
in these new projects.

You created a new concept here. However your visitors will
soon get used to this concept. So in that sense, will you have |
other projects inside the park that will be novelties for visitors?

Being different is a natural aspect of Legolands. For instance this year, the Star
Wars series will be a totally new concept. Two new movies will be premiered on
December 15th. There will be some novelties at Miniland.We especially have
large number of annual members. Looking at it globally, we see that annual |
members visit the park four times a year on average. But we expect that figure
to be greater in Turkey. Because we organize many activities here. And every
activity can be viewed as a novelty or some thing that differentiates you. And
people do love such novelties and so you get more and more visitors.

You won the award in the “Best Event Category” at Shining Star
mrds "B:"ick Factor Event” Can you please tell us a little about -
event!

“Brick Factor” which was held in April 2015, was an event whereby we held
a contest to select the model-building expert to work at Legoland Discovery
Centre. We announced this event through social media, career websites and
brochures and we asked candidates to demonstrate their skills and build dif-
ferent models using Lego parts. In fact the selection of this person who will
teach children methods for building models at the center and build new models
was a human resource process but we turned it into a full day fun and vibrant
event that matches the colorful world of the brand and that will improve brand
awareness as the brand is launched in the market.

Using Lego parts, they first built an animal, then a landmark that symbolizes
Istanbul and in the final phase, a model that describes the model builder him/
herself. As it is the case with all Legoland Discovery Centre projects, the children

playground was formed as well for the children. Legoland’s mascot Bertie
entertained the children and adults watching the con test all day long. Lego-
land Discovery Centre Istanbul was promoted to the audience of the contest
through MC5 speech and the barcovision at the park. Among the partici-
. pants of the event were famous faces like Sitare Akdilek, Ayse Kucurogilu,
" Revna Demirdren, Elif Gonliim and Zeynep llicalt and their children. With
this event, we both found the best candidate for this position and promoted
Legoland Discovery Centre Istanbul effectively. This event was one of the first
projects | carried out since being appointed to Legoland. We worked a lot on
it. We had some difficulties especially we reported to the global office. Because
there are certain templates we have to follow for such events. However the dy-
namics of this market are a little different. So we had to work hard to persuade
them. But in the end, it was an amazing event. We reached our goals. And then
it was such a pride to be rewarded with such an award.
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STARRING PRODUCT OF THE EXHIBITION

AMEGA - PLAYMOTION F1 REPLICAR

Fuarda sergilediginiz Playmotion F1 RepliCar iiriinleri-
niz ile ilgili distincelerinizi ogrenebilir miyim? Bu iiriin-
lerinizin sizi en cok heyecanlandiran ve fark yarattigini
diisiindiigiiniiz ozellikleri nelerdir?

Uriinlere bakip da heyecanlanmamak imkansiz. Eger adrenalini ve
edlenmeyi seviyorsaniz, Formula 1 hayrani olsaniz da olmasaniz da
tiriinlerimiz muhakkak sizi bir yerden yakalar, bu heyecani size aktanr.
ATRAXta sergiledigimiz Formula 1 simiilatorlerimizi iki ayn model ile
satisa sunuyoruz. Uriinlerimizdeki bu cesitlilik benzer miisteri kitlesine
hitap etmesine ragmen yatinmasina iki ayn yatiim modeli secenedi
de sagliyor.

Yilin en basanl iiriin 6diliini de alan yildizmiz, Formula Replicar
Full - Body tiriimiizii, temal projeler ve biiyiik biitceli yatinmlar iin
oneriyoruz. Bu iirinimiiziin altinda ¢ok ciddi bir teknoloji yatar ve
ugcak simiilatorii teknolojisi ile tretilmis Turkiye'nin tek, Diinyanin da
saylli simiilatorlerindendir. Bir de bu teknolojik platformun Gzerinde,
birebir Formula 1"aracinin replikasini hayal edin. Direksiyonundan,
ayarlanabilir pedal takimina, siiriiciiniin oturma antropometrisinden
iiretim teknolojisine kadar tiim aynntilarimin dzenle tasarlanip imal
edildigi bir Formula 1 simiilatorii. Kisaca gercek Formula pilotlaninin
egitiminde kullanilan simiilatdrleri tiretiyoruz ve meraklilannin kul-
lanimina sunuyoruz diyebiliriz.

Diger iiriiniimiiz ise Formula Replicar Half-Body iiriinimiizdiir. Bu
tiriiniimiizii de ikili stand secenegi ile beraber sunuyoruz. Bu platfor-
mun en onemli ozelligi, tek basina bir yaris kompleksi dzelligi tasiyor
olmasidir. Bu ozelligi kesinlikle rakipsiz olup tizerinde cok fazla detay

ve donanim banndinr.

Can you please share with us your views about your P!?f-
motion F1 R;!_p!f(ar products you showcased at the exhibi-
tion? Which features of these products excite you most and
make a difference in your opinion?

One can't help getting excited with these products. If you like adrena-
line and fun, weather or not you're a Formula 1 fan, our products would
catch you at one point, and give you that thrill We market the Formula 1
simulators that we showcased at ATRAX in two models. Even though this
diversity we offer with our products appeals to similar customer groups,
italso gives the option to the investor to invest in two models.

And we recommend our star product Formula Replicar Full-Body that
won the award for best product for themed projects and for investments
with large budgets. There lies a significant technology under this product
and it is Turkey’s only and among world’s top simulators manufactured
with flight simulator technology. And on top of that technological plat-
form, imagine the exact replica of a Formula 1 vehicle. From its steering
wheel to its adjustable pedal box, and from the seat anthropometry pro-
duction technology, all details of this Formula 1 simulator were designed
carefully remaining true to the original. In short, we produce the simu-
lators used in training real Formula pilots and we offer them to formula
1 simulator enthusiasts.

The other product we showcased was Formula Replicar Half-Body. We
offer this one with two-stand option as well. The most important fea-
ture of this platform is that it serves as a racing complex on its won. You
can't see this feature in any other product and it carries too many details
and hardware on it.



Yani icinde yer alan iki muhtesem simiilatordi ile birlikte tam bir
sov iirtiniidir. Uzerindeki genis ekran televizyonlan araciligi ile her
bir simiilatoriin iizerinde bulunan iki adet kamera goriintisiinii ve
yanisin tiim heyecanim disanidaki merakh kalabaliga aktarir. AMEGA
ENTERTAINMENT tarafindan ozel hazirlatilmis birbirinden heyecanl,
yaris goriintiileri de yansin olmadii anda devreye girerek, merak-
Iilan adeta bastan gikararak yansa cagirir. Bunun yaninda dzel sahne
tasanmi sayesinde iizerinde barindirdigi hareketli isiklar, dev ekran-
lar, led kayar alin bandi, ses sistemi reklam alanlari ve skorboard gibi
bir cok donanimi ile herkesin dikkatini cekerek bu ambiyansin igine
almay basarir. Ayni anda biitiin simiilatorlerin birlikte yanisabilecedi,
gercek Formula 1 yans heyecanini birebir tecriibe edebileceginiz,
yanistaki tim verileri kaydedebileceginiz, zorluk seviyesinin ayarini
yapabileceginiz ve daha bircok ozellige sahip bir simiilatorlerden

bahsediyoruz. \

A

Ozetle, tiim adrenalin tutkunlarina, tasanmindan ha- W
reket gercekligine, en ince aynintisina kadar dzenle
tretimini  gerceklestirdigimiz simdlatorlerimizle, >~
yeni nesil, yepyeni bir deneyim vaat ediyoruz. Biz _>
de degerli ilkemizde bdyle bir teknolojiyi iiretip
diinyaya satmanin hakli gurunu duyuyoruz.

Bu yil ATRAX Fuari AMEGA icin nasil
gegti?

ATRAX Fuan'min her yil oldugu gibi bu yil da bizim ~_-
icin verimli ve basanli gectigini soyleyebilirim. Bu -
fuar sektordeki cok biiyiik bir boslugu dolduruyor ve
Tuirkiye'deki eglence sektoriinde iiretim yapan ve katma
deder iireten tiim firmalanin kendini gostermesi icin iyi bir
firsat sunuyor. Bunun yaninda sektoriin daha da biiytimesi ve
gelismesi icin cok fazla baglanti ve yayin yapilmasi gerekiyor. ATRAX,
bu baglamda bunu misyon edinerek ve bu gdrevi yerine getirmeye
calisarak her gegen yil eglence sektoriintin biiyiimesinde biiyiik bir rol
oynuyor.

s

ilk kuruldugu giinden itibaren katildigimiz ve bu yil dordiinciisii
diizenlenen ATRAX Fuan'nda AMEGA Entertainment grup markala-
rimizdan Playmotion Formula1 simiilatorlerimizi ve ozel olarak tasar-
lanmis Race Center konseptimizi, standimizda sergiledik. Bu konsepti
tiim adrenalin severler ve spor tutkunlar icin ortak bulusma noktas
ve kendilerine ait, sahip cikacaklar bir alan olmasi icin tasarladik.
Uriinlerimizi siradan oyun edlence alanlanindaki eglence makinele-
rinin yaninda kaybolsun istemedik. Kendi hikayesi ve karakteri olan
bir alan olmasi, meraklilarinin ugrak yeri ve vazgecilmezi olmasini
istedik. Bunun icin de her tiirlii ayrintiy diisiinerek “yans temali” mini
bir diinya yarattik. Misafirlerimiz bu alana girdikten sonra kendile-
rini yaris ambiyansinin icerisinde hissetmelerini saglamak icin, onlan
bazen pistte bazen padokta bazen de tiirbinde hissettirerek yarisa
hazirlamak istedik. Ayrica bu standin tasanminda ve imalatinda
biiyiik emekleri olan degerli ¢oziim ortagimiz Futura Form ailesine de
tesekkiir etmek istiyorum.

Shining Star Awards'da bu yil “En Baganl Yeni Uriin”
kategorisinde Playmotion F1 RepliCar iiriiniiniiz ile odiil
kazandiniz. Bu konuyla ilgili duygu ve diisiincelerinizi
paylasir misiniz?

ATRAX Fuari da bu hikayemizi ve konseptimizi sergilememiz adina
gok iyi bir firsat oldu bizim icin. Konseptimizi olusturan iiriinlerimiz
ise gorevini fazlasi ile yerine getirdi. Fuarin en hareketli ve ilgi ceki-
di stantlanindan biri olmakla kalmadik, bir de bu basarimizi Shining
Star Awards ddiillerinden “Yilin En Basaril Uriinii” odiilinii alarak
taclandirdik. Gegen yil da ayni odiilii, Cinecoaster XD RollerCoaster
sinemamizla yine biz almistik. Ikinci kez iist iste aldigimiz bu ddiiller
ile sorumlulugumuz katlanarak artiyor ve her gecen zaman daha iyi-
sini yapma gayreti icerisinde buluyoruz kendimizi. Bu agidan bu tip
odiilleri cok faydali ve motive edici buluyorum. Yiiksek teknoloji iire-
timin olmasi gerektiginden daha az olan ilkemizde, bunun bilincinde
bir firma olarak ozellikle eglence sektrii icin diinya standartlarinda
yiiksek teknolojili diriinler gelistirmek icin calisiyoruz. Elbette bu iiriin-
lerimizin ddiile layik goriilmesi de bizi bir sonraki projemize baslamak
icin daha da hevesli ve sorumlu hale getiriyor.

In, other words, with two amazing simulators inside, it is a complete
show product. Via the wide screen TVs placed on top, it broadcasts the
footage from two cameras on each simulator allowing the curious au-
dience outside, to enjoy the thrill of the race. And thrilling footage from
the race compiled specially by AMEGA ENTERTAINMENT, are broadcast
when the race stops and kind of invites the viewers to the race. In addi-
tion, thanks to its special stage design with moving lights, giant screens,
sliding led banner, sound system, advertising billboards and scoreboard,
it attracts everyones attention and drags the audience into its ambi-
ence. We are talking about simulators where all simulators can race at
the same time and where you can experience the real Formula 1 thrill,
record all data during the race, adjust level of difficulty and find many
other unique features.

In summary, we offer all adrenaline enthusiasts a new

generation experience with all unique features ran-

ging from design, to movement realness and ex-

Z " treme details with our simulators we designed

L~ and produced paying great attention fo details.

Eﬁﬂ = And we are proud to develop such a technology
(5ses —_inourcountry and sell it globally.

7

AW/
\ J'/,/
/

— How was ATRAX Exhibition this year
for AMEGA?

| can say that ATRAX Exhibition was quite fruit-
ful and effective this year for us as it is every year.
This exhibition fills a big niche in the sector and of-
fers a great opportunity for companies that produce
for and add value to the attractions industry in Turkey. In
addition, in order to help the sector grow and develop further,
networking and advertising is a must. In that sense, ATRAX has assumed
amajor responsibility and plays an important role in helping the attrac-
tions industry to grow.

~
S
~
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At ATRAX Exhibition which we've participated in since its first day and
which is organized for the fourth time this year, we showcased our Play-
motion Formula1 simulators which is one of our AMEGA Entertainment
group brands and our special design Race Center concept at out stand.
We designed this concept as a meeting point for adrenaline and sports
lovers, as a spot they would feel home. We didn’t want our products
to get lost among other attractions equipment in ordinary attractions
centers. We wanted it to have its own story and own character and we
wanted it to be a mecca for its enthusiasts. Thus, we thought about
every detail and created a mini world with “race theme’ We wanted our
quests to feel like they're at a real race so with simulations, we made
them feel like they re sometimes on the track or sometimes in the pad-
dock or in the tribune. Id like to thank also our valuable solution partner
Futura Form family who worked hard in the design and production of

our stand.
This year at Shining Star Award, you won the award with
your Playmotion F1 RepliCar in the “Best New Product (a-

tegory”. Can you tell us how you feel about that?

ATRAX Exhibition has been a great opportunity for us to showcase our
story and our concept to our customers. And our products that make up
our concept fulfilled this function so well. We were not only one of the
most vibrant and attractive stands of the exhibition but we also crowned
this achievement of ours with the Shining Star Award “Best Product of
the Year” We had received the same award with our Cinecoaster xD Rol-
lerCoaster movie theatre last year. With these awards that we won for
the last two years in a row, we're assuming greater responsibility every
year and we feel to need to do better each time. In that sense, | find these
types of awards to be quite beneficial and motivating. In our country
where high technology manufacturing is less prevalent than it should
be, as a company aware of this, first of all we're striving to develop high
technology products at world standards. And of course winning awards
with these products gives us greater motivation and responsibility to
start our next project.
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2015’IN YILDIZLI PROJESi .
BALIKESIR CAYDERESI
REKREASYON ALANI

THE STAR PROJECT OF 2015: BALIKESIR CAYDERESI RECREATIONAL AREA

' lnngoruien “Cayderesi
alan iizerine Immi_u

Proje dahilinde 150 bin metrekarelik bir rekreasyon alani bulunuyor. Bu
rekreasyon alaninda yesil alanlara yonelik yapilan calismalann yani sira,
cay deresi yataginin kendi kendini temizleyen bir yapiya kavugmasini
saglamak amaciyla da calismalar gerceklestirilmesi hedefleniyor. Ote
yandan derenin aktigi hat boyunca su sporlan ve oyunlan icin alanlar
olugturuluyor. Proje ile, asma kopriiler ve alternatif gecitler aracihgiyla
dere iizerinden bir yakadan digerine gecisi miimkiin kilmak da plan-
lantyor.

Cay Deresi Projesi'nde yer alan en dnemli birimlerden biri, Fuar ve Kongre
Merkezi. Fuar ve Kongre Merkezi ile alanin; toplu organizasyon, yemek,
diigiin, davet gibi yerel halk tarafindan kullanilabilirliini saglamak
ve buna paralel olarak da yapinin doluluk oranlanni yiiksek tutup mali
siirdiiriilebilirlige katki saglanmasi hedefleniyor.

Proje icerisinde yer alan Cocuk Koyil ile ise, ailelerin ¢ocuklaryla birlikte
kaliteli vakit gecirmesine yonelik etkinlikler diizenlenmesi planlaniyor.
Alan igerisinde 1.500 metre trambolin ve cocuk oyun alani, 18 sisme
iinite; ziplama, engel asma, tirmanma, korsan gemisi, kaydirak pisti,
yokus ve serbest dilsiis parkuru bulunacak.

Proje dahilinde bir de teleferik hattmin olugturulmasi planlaniyor.
Olusturulacak bu teleferik hatti, Camlik ve Cay Deresi arasindaki ulagimi
kolaylastiracak ve yilda ortalama 500 bin yolcu tagima kapasitesine sahip
olacak.

Bu alanlanin yani sira proje dahilinde idari birimler, showroom, ticari
birimler, agik-kapal spor alanlar, parklar, meydanlar, agik-kapali ¢ocuk
oyun alanlan, toren alanlan, sergi alanlari, agik otopark alanlan, iskele-
ler ve kapriiler yer aliyor. Her tiirlii kiiltiirel, sanatsal ve ticari faaliyetin
geligtirilerek sergilenecedi, egitim dgretim calismalarinin yapilacadi
béliimler ile alisveris gereksinimlerinin karsilanacadi alanlari ortak bir
cati altinda bulusturacak olan “Cayderesi Projesi” ile sosyal ve kiltiirel
iletisim ve etkilesim ortamlannin kurulmasi, ulusal kiiltiiriin yasatiimas
amaclaniyor.

“1 %

“Cayderesi Recreaﬁonal Area Pm;ecr" which won tf
Star A |

As part of the project, a recreational area with total acreage of 150 thou-
sand m? will be designed and built. In addition to green areas, the recrea-
tional area will feature special landscaping arrangements such restructu-
ring of the Cayderesi riverbed in a way that allows the creek to clean itself.
The project also features numerous water sports and water games facilities
along its coast. The project will also allow its visitors to cross the creek via
drawbridges and alternative crossings.

One of the most important units in Cayderesi Project will be the Exhibition
and Convention Center. The goal with this unit is to provide locals a conven-
tion center that can be used for special gatherings such as weddings and
similar ceremonies, which will also keep the occupancy of the facility high
ensuring its financial sustainability.

And the Children’s Village which is also part of the project will be hosting
events and activities whereby families can spend good and quality time
with their children. This section of the project will feature a 1.500 trampo-
line and children’s playground, 18 inflatable units; a special area where kids
can dimb, play in a pirate ship; a slide track, and an uphill and free falling
area.

The project will also feature a cable car. This cable car line to be built will
connect Camlik and Cayderesi creek area and will have capacity to carry
500.00 passengers per year.

In addition to these areas, the project will also have administrative units,
a showroom, commercial units, indoor-outdoor sports area, parks, public
squares, indoor-outdoor children’s playground, ceremony areas, exhibition
areas, outdoor parking lot, piers and bridges. “Cayderesi Project” will bring
under a single roof, areas where art and commerce related events will be
held, educational areas and shopping areas and the project aims to offer
an environment for social and cultural interaction thereby contributing to
efforts for preserving national culture.




Tiirkiye'nin En Basanh Temah Agk Alan Eglence Merkezi
PODYUMPARK; Yilbasi Karnavah kapsaminda ilk kez kurulan yeni
yil koyiinde, birbirinden onemli ve renkli markalar ziyarefcilerle
bulustu. Avrupa’nin pek ¢ok sehrinde de yer alan ve kutlamalarin
vazgecilmez bir parcasi olarak kabul edilen yeni yil koyi, Bursa’min
Yagam ve Eglence Merkezi PodyumPark’ta 3 Ocak tarihinde sona erdi.

PODYUMPARK'TAN
UNUTULMAZ

HYILBASI KARNAVALLE
I8 | /N UNFORGETTABLENEW YEAR'S EVE - SllNd
CARNIVAL FROM PODYUM PARK

PODYUMPARK, Turkey's most popular Themed Outdoor Attractions Center brought the
leading brands of the world to its visitors at the New Year’s Eve village set up as part of the
New Years Eve carnival for the first time. The New Year's Eve village, which is also found in
many other European cities and is recognized as an indispensible aspect of New Year’s Eve
celebrations, was open until January 3rd at Podyum Park, Bursa’s new Attractions Center.

PodyumPark, yeni yili coskuyla karsiladi. 20 Kasim'da baslayan PodyumPark
Yilbasi Karnaval'nda kurulan Bursa'nin ilk yeni yil koyiinde, hem yetiskinlere
hem de minik ziyaretcilere hitap eden birbirinden renkli aktiviteler, Pod-
yumPark ziyaretcileri ile bulustu.

Yilbagi Karnavalinda, PodyumMeydan ve PodyumPark’in farkli noktalarin-
da yapilan rengarenk dekorasyonu ve muhtesem isiklandinlmasi ile yilbasi
stislemeleri, dev yilbasi agac, ath karinca, sokak miizisyenleri, siirpriz goste-
riler ve Alisveris Standlan PodyumPark ziyaretcilerine unutulmaz bir yilbagi
coskusu yasatti.

Etkinlik icin PodyumPark’a gelen birbirinden onemli misafir markalar, en
ozel triinlerini, meydandaki farkli alanlarda bulunan ve yilbasina ozel olarak
hazirlanan minik kuliibelerde ziyaretcilere sundu. Cikolatadan, kestaneye,
oyuncaktan kitaba, eldivenden elbiseye, el yapimi hediyeliklerden aksesuar-
lara degin cok farkli kategorilerdeki hediye alternatifleri ile yiizleri gildirdi.

26 Aralik Cumartesi giini meydanda gerceklestirilen Yeni Yil Korteji gosterisi
ile kutlamalarina devam eden PodyumPark Eglence ve Yasam Merkezi, 31
Aralik giiniide 2016'y1 en eglenceli sekilde karsilamak icin hazirladigi bir dizi
surpriz etkinlikle ziyaretcilerinin guiniinii unutulmaz kildi...

Avrupa'daki ornekleri gibi yilbagi coskusunu Bursa'in tam kalbine tagiyarak
bir ilke de imza atan Turkiye'nin En Basanli Temali Agik Alan Eglence Merkezi
PODYUMPARK, yilbasi coskusunu sadece bir giin degil, her giin yasatti.

New year’s eve was a blast at PodyumPark. At the first New Year’s Eve village of
Bursa, which was set up at PodyumPark New Year’s Eve Carnival, which started
on November 20th, a variety of vibrant activities that appeal to youngsters and
adults alike were waiting for their visitors.

At the New Year’s Eve Carnival, colorful decorations and ornamentations with
amazing lighting features, the giant Christmas tree, carrousel, street musicians,
surprise shows and the shopping carts at different spots of Podyum Meydan
and PodyumPark turned the new year’s eve into a magic night for visitors.

A variety of quest brands hosted at PodyumPark for this carnival showcased
their most special products to visitors at the small huts specially designed for
new year’s eve and located at different spots of the square. The visitors had a
chance to enjoy a wide variety of souvenirs ranging from chocolate and chestnut
varieties to toys and books, and from gloves and dress to hand-made souvenirs.

PodyumPark Attractions Center which continued the New Year5 Eve celebra-
tions with The New Year’s Day parade that took place at the square on 26 De-
cember Saturday, made December 31st an unforgettable day for visitors with
the surprise events it organized to spice up the night for them...

Turkey's most popular Themed Outdoor Attractions Center PODYUMPARK which
also led the way by bringing the joy of New Years Eve right to the heart of Bursa
Just like in other cities in Europe, offered New Year’s Eve joy to its visitors not for
Just ane day but for everyday.




OUTDOOR
FACTORY

Opinion [eader

TEMALANDIRMA PROJELERINDE
SINIR TANIMAYAN ACIKHAVA FABRIKASI

2016’DA DA COK IDDIALI

OUTDOOR FACTORY WHICH ACCEPTS FOR WHICH SKY IS THE LIMITS IN THEMATIZATION
PROJECTS IS VERY ASSERTIVE IN 2016 AS WELL

Bir MGA grup sirketi olan Outdoor Factory, medya diinyasindaki tim
kampanyalarda ve FMCG iriinlerin market i¢i yatinmlarinda satigi
desteklemek icin olusturulan her tiirlii projede ¢oziimsiiz kalan 3D
uretimleri hayata gecirmek icin 2010 Mart ayinda faaliyete ge¢mistir.

Outdoor Factory, heykeltrag ve ressamlardan olusan tasarim yonet-
menleri, 3D FROG makina parkuru, CNC kopiik kesme robotlan, 3D
tasarim ve ¢izim ekibi, 3D iiriin tarayicilar, aydinlatma ve led entegre
departmani, celik konstriiksiyon ve statik ekibi ve frog 3D gelistirilmig
strafor kaplama malzemeleri ekibi ile en iyi iiriinii en kisa siirede sun-
mak prensibiyle calismalanina 2016 yilinda da devam ediyor.

An MGA group company Outdoor Factory, was founded in March 2010
with the goal of developing 3D products that are used for supporting
campaigns in the media world and supporting FMCG points of sales.

Guided with its mission of providing the best product in the shortest time
possible, and with its team of design directors comprising sculptures and
painters, its 3D FROG machinery fleet, CNC foam cutting robots, 3D de-
sign and drawing team, 3D scanners, illumination and LED integrated
department, steel construction and statics team and frog 3D advanced
styrofoam plating materials team, Outdoor Factory continues to develop
new projects in 2016 as well.




Bu yil Shining Star Awards-Eglence Odiillerinde ATRAX Fuar’nin
Yildiz Standi Odiili'nii almaya hak kazanan Outdoor Factory'nin
Genel Miidiirii Sinan Yurtsever, “Agkhava Fabrikasi (Outdoor Factory)
tasanm, iiretim ve temalandirma alanindaki ¢alismalarina 2016 yilin-
da da hiz kesmeden devam edecektir. Firmanin biinyesinde bulunan
tasanm ekibinin ekranlarina yansiyan gorseller, 2016 yilinda da cesitli
projelerde miisterilerin ve son kullanicinin begenisine sunulacaktir.

Outdoor Factory, Ankapark Projesi kapsaminda gerceklestirilen te-
malandirma calismalan, cesitli belediyeler ve ozel sektor kuruluglan
icin hazirlanan projeler ile 2016 yilinin da yildizi olacak; yiizde yiiz
Tiirk sermayesi ile piyasada yer alan ve distribiitorligiini aldii firma-
larin oyun gruplan ile de piyasada kendisinden sikca soz ettirecektir.
Miisteri memnuniyetini on planda tutmay prensip edinen Agikhava
Fabrikasi'in similan yalmizca hayal giicii ile belirlemektedir. Slo-
ganimizla da yineledigimiz gibi; “Siz hayal edin, biz gerceklesti-
relim” diyerek olusturduklan vizyonda sinir tammadiklanni ifade
etmis oldu.

This year Outdoor Factory won the Award for Star Stand of ATRAX at
Shining Star Awards and company’s General Manager Sinan Yurtsever
said, “Outdoor Factory will continue in full throttle in 2016 as well, its
‘works in design, production and thematization areas. The visuals that
reflect on the screens of the design team of the company will be offered
to the likes of dlients and end-users in numerous projects in 2016 as well.

With the thematization works as part of Ankapark Project, and projects
developed for numerous municipalities and the private sector compa-
‘nies, Qutdoor Factory will be the starring company of 2016 as well. As
a 100% Turkish investment our company will continue the center of at-
tention of the attractions market also with the imported playgrounds
for which the company is the Turkish distributor. Outdoor Factory places
great emphasis on customer satisfaction and for Qutdoor Factory only
limit is imagination. And as we say in our slogan, “You dream and we
bring it to life’. and this way Sinan Yurtsever once again indicated that
sky is the only limit for Outdoor Factory.
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AVRU PA’DA.”YILIN MﬁZEsi i:)D.ULU”N.U.
KAZANMIS BIR OSMANLI TARIHI SERGISI:

ANADOLU™
MEDENIYETLERI MUZESI

AN OTTOMAN HISTORY EXHIBITION THAT WON THE “MUSEUM OF THE YEAR AWARD” IN EUROPE:
ANATOLIAN CIVILIZATIONS MUSEUM

'J Anadolu Medeniyetleri Miizesi, Atpazan olarak isimlendirilen semtte,
Ankara Kalesiin dis duvarinin giineydogu kiyisinda, yeni islev ve-
rilerek diizenlenmis iki Osmanli yapisinda yer alir. Bu yapilardan biri
Mahmut Pasa Bedesteni, digeri Kursunlu Han'dir.

Idari Bina olarak kullanilan Kursunlu Handa arastirmac odalan,
kutuphane, konferans salonu ve is atolyeleri yer almakta; Mahmut
Pasa Bedesteni ise Teshir Salonu olarak kullaniimaktadir.

Bugiin kendisine 0zgii keleksiyonlar ile Diinya'nin sayih miizeleri ara-
sinda yer alan Anadolu Medeniyetleri Miizesi'nde Anadolu Arkeolojisi,
Paleolitik Cag'dan baslayarak giinimiize kadar Osmanli devrinin bu
tarihi mekanlarinda kronolojik olarak sergilenmektedir.

Anadolu Medeniyetleri Miizesi, 19 Nisan 1997 tarihinde Isvicre'nin
Lozan kentinde 68 Miize arasinda birinci secilerek “Avrupa'da Yilin
Miizesi” biiyiik oduliini kazanarak onemli bir konumda oldugunu
kanitlamistir. Yillardir siiregelen basarili kurtarma kazilan, sergileme
yontemleri, envanter calismalan ve egitim calismalarina yonelik
yaptigi basanli isler ile Turkiye‘nin en onemli miizesi olmustur.

N

Anatolian Civilizations Museum is located inside tow Ottoman tfme\
structures that have been renovated and are located on the southeast
side of the outer wall of Ankara Fort in Atpazari District. One of these
structures is the Mahmut Pasa Bedesten (Covered Bazaar) and the other
one s Kursunfu Han.

Kursunlu Han, which is, used as an administrative building features
rooms of the researchers, a library, a conference hall and workshops.
And Mahmut Pasa Bedesten is used as the exhibition hall.

At Anatolian Civilizations Museum, which is renowned as one of the
ploneering museums in the world with its unique collections, Anatolian
Archeology is exhibited in chronological order in these historic buildings
of Ottoman era, starting from the Paleolithic Age.

On 19 April 1997, Anatolian Civilizations Museum was chosen as the
best museun among 68 museums in Lausanne-Switzerland and won
the grand award of “Museum of the Year in Europe” and proved that it
has a distinct place. With the successful rescue excavations that have
been going on for years, exhibition methods used, inventory works and
successful training projects, the museum has become the most impor-
tant museum in Turkey.




TURK KULTURONU
CANLI TUTMAYI HEDEFLEYEN BiR PROJE} w(

OSMANIYE MASAL PARKI

A PROJECT AIMING TO KEEP TURKISH CULTURE ALIVE:
OSMANIYE MASAL PARK

Osmaniye Masal Park, bulundugu bolgede benzeri olmayan, Os-
maniye’nin tanitimina katki saglayacak ve ayni zamanda bilgesel
cazibe alami haline gelecek bir eglence ve dinlenme alani olarak plan-
lanmis bir proje olma ozelligini tagiyor. Bu alan planlanirken ekonomik ve
siirdiiriilebilir olmasina, yeni yapilan yatinmin da geri donebilir olmasina
ozen gosterilmis. Tim bu ekonomik ve sosyal kaygilara e olarak; kiiltiirel
anlamda da Osmaniye'de yer alacak boyle bir parkin 6z kiltiire ait olmasl
da Osmaniye Belediyesi icin yol gosterici olmus.

Projenin birincil amaa, giintimiizde yabana kiiltiir baskisi altinda
kalmis cocuklan ve gencleri sanal diinyanin zararlarindan ve kiiltiirel
erozyonundan korumak, onlara kendi milletlerine ve tarihlerine ait masal
kahramanlannin yasadiklarini aktarmak yolu ile Tiirk kiiltiirtinii gelecekte
de canli tutmak olarak belirlenmis.

Osmaniye Masal Parki 55 doniimliik genis bir arazi iizerinde yer alacak ve
Tiirkiye'nin yedi bélgesine (Karadeniz, Marmara, Ege, Akdeniz, I¢ Anado -
lu, Dodu Anadolu, Giineydogu Anadolu) ait dioramalarla gezilmemis,
goriilmemis yerlere dair ozellikler ziyaretgilere aktanliyor olacak.

©6 Masal Park icerisinde yer alacak alanlar ise soyle: Giris
Kalesi ve Bulusma Meydani, 500 arachik acik otopark, giris
alaninda tematik diitkkanlardan olusan bir Alisveris Sokag,

11 dev Tirk Masal Kahramam Heykeli, iclerinde Galata
Serbest Diisiis Kulesi, Van Golii Canavar: Roller Coas-
ter, Pamukkale Splash su oyunu, Anadolu Riiyasi, Nuh'un
Gemisi, Karadeniz bot gezintisi oyunlarinin da bulundugu
toplam 12 atraksiyon, cocuklar icin interaktif su oyun alan-
lari, soft play oyun alanlari, dev dijital oyun cadiri, dev tir-
manma oyun grubu, amfitiyatro, 7D sinema, Kus Cenneti,
Hayvanat Bahgesi, Akvaryum Tiineli, aralarinda izmir Saat
Kulesi, Truva Ati, Ani Harabeleri’nin de bulundugu her
bolgeye ait yedi temel simge, tiim parkin seyredilebilecegi
bir Seyir Teras, iki adet Golet, cafe ve restaurantlar, masal

anlatan agac, masal evleri ve tren yolu. 29

Masal Park, daha simdiden kentte yasayanlarin rahatlayabilecedi, egle-
nebilecedi, sosyalleebilecedi ve bir araya gelerek kentsel aidiyet duygu-
lanni giiclendirebilecekleri sosyal bir alan olarak degerlendiriliyor.

maniye Masal Park is considered to be an recreational project that is

unique in its region and will contribute to efforts for promoting the city
of Osmaniye and turn into the mecca of the region. Founders of the project
have placed great emphasis on ensuring that it is economically viable and
sustainable and that the investment will ensure payback. Apart from the
economic and social concerns related to the project, the founders of the pro-
Jject have also planned it as a project that will serve as a guide for Osmaniye
Municipality as it will be part of the unique cufture of the area.

The primary goal of the project is to protect kids and youth that have re-
mained under the pressure of foreign cultures, to protect them from the
dangers of the Internet and cultural erosion and to keep Turkish culture alive
in the future as well by sharing with them stories of the fairy tale heroes of
their own culture.

Osmaniye Masal Park will be built on a total land of 55.000 m2 and via
dioramas from seven regions of Turkey (from Black Sea, Marmara, Aegean,
Mediterranean, Central Anatolia, Eastern Anatolia, South East Anatolia) the
visitors will be informed about these places, which they have never seen or
visited before.

®@ T1c areas inside Masal Park will be as follows: Entrance Fort

and Meeting Square, outdoor parking lot with a capacity of
500 cars, a shopping street comprising themed shops at the
entrance area, giant statues of 11 Turkish Fairy Tale heroes,
a total of 12 attractions including Galata Free Fall Tower,
Lake Van Roller Coaster, Pamukkale Splash water game,
Anatolian Dream, Noal's Arch, and Black Sea Boat Tour,
interactive water games area for kids, soft play playgrounds,

giant digital game tent, giant climbing unit, amphitheater,

7D movie theatre, bird sanctuary, zoo, aquarium tunnel,
seven famous land marks from the region including Izmir
Clock Tower, Trojan Horse, Ani Hisloric Site, an observation
terrace, two ponds, cafes and restaurants, a tree telling fairy
tales, fairy tale houses and a train track. 99

Masal Park is already seen as a social facility whereby people living in the
city can relax, have fun and socialize away from the hassle of the big city.
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ADRENALININ YENi ADRESI

VIASEA

THE NEW ADDRESS FOR ADRENALINE: ‘VIASEA
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Via GYO'nun Vialand'den sonra ikindi tema park yatirimi olan ViaSea, aqldigi
giinden bu yana adrenalin tutkunlannin vazgecilmezi haline geldi. Her
yastan eglence severe uygun iinitelerin yer aldigi parkta, Avrupa'nin en iyi
5. Roller coaster yatnmi ddiiliine sahip ve 1 kilometre uzunlugunda ve 2,5
saniyede 110 km hiza gtkan Red Fire, parkan en cok ilgi goren iinitesi oldu.

Tiirkiye'de tema park yatmmlanni entegre perakendecilikle birlestiren ve
konsept projeleriyle adindan soz ettiren Via GYO, Mayis ayinda hizmete actidi
Diinya'nin ilk 6 fonksiyonlu marinasi Viaport Marina'nin tema park etabini da
tamamladi. ViaSea adi verilen tema parkta bulunan ve diinyanin en hizli rol-
ler coaster'larindan biri olan Red Fire, agildigi giinden itibaren binlerce kisiyi
efjlencenin zirvesine tagidi. 2,5 saniyede 110 km hizla 55 metre yiikseklikten,
980 metre uzunlugunda raylarda hiz treninin tadini gikaran ziyaretgiler, rol-
ler coaster keyfini doyasiya yasadi. Agldigi giinden itibaren bon binlerce zi-
yaretciyi agirlayan parkta, her yastan ziyaretciye uygun iiniteler de yer aliyor.

1 saatte 680 kisiyi agirhyor

Diinyadaki tiim tema parklan incelediklerini belirten Via GYO Yonetim Kurulu
Bagkani Coskun Bayraktar, “Tiirkiye'de eglence sektoriiniin tanimini Vialand ile
degistirmistik. Simdi ise Tuzlada agildic giinden itibaren milyonlarca kisinin
ziyaret ettigi Viaport Marina'da diinyanin en hizli roller coasterlarindan birini
hayata gecirdik. Artik eglence merkezleri icin yurtdisina gitmeye gerek kal-
mayacak. Artik yabana turistler bizim parklanmiza eglenmeye gelecekler”
diye konustu. Eglence parklanndan en 6nemli konunun giivenlik oldugunu
belirten Bayraktar, “Tema parklarda en onemli konu giivenliktir. Bu iiniteler
diinyanin en giivenli sistemleriyle kuruluyor” dedi.

Her yasa doyasiya eglence

ViaSea'de her yastan ziyaretciye uygun iiniteler bulunuyor. Minikler icin at-
Iikarincadan, carpisan otomobillere kadar klasik lunapark tinitelerinin de bu-
lundugu ViaSea'de, adrenalin tutkunlar icin de pek ¢ok iinite bulunuyor. Giin
boyu ticretsiz show'lann ve etkinliklerin de bulundugu parkta iicretlendirme
her tinite igin farkh oluyor. Dileyenler icin sinirsiz kombine kart alma firsati
sunulan parkta, isteyenler sadece binecekleri iinitelere iicret de 6deyebiliyor-
far.

ViaSea, which is the second theme park project by Via GYO after Vialand, has
become the number one destination for adrenaline enthusiasts since the day
it was opened. Featuring attraction units for attraction lovers of all ages, the
park is.home to Red Fire which won the award as the 5th Best Roller Coaster
of Europe and is a 1 km roller coaster that can accelerate to 710 km in only 2,5
seconds.

Via GY0, which combines theme park projects with integrated retailing in Tur-
key, Via GYO also completed the theme park phase of Viaport Marina the world's
first marina with six functions, which it opened in May. Red Fire, which is loca-
ted in the park and is one of the fastest roller coasters in the world, has carried
thousands of visitors to the summit of amusement. The train can accelerate fo
100 km in 2.5 seconds and falls from 55 meters on a 980 long track giving some
thrilling moments to its riders. The park, which has hosted thousands of visitors
since it was, opened features attraction units for quests of all ages.

Hosting 680 visitors per hour

Via:GYO Chairman of the Board Coskun Bayraktar who stated that they have
reviewed all theme parks in the world before the project said “We had changed
the definition of the attractions industry in Turkey with Vialand. And now in
Tuzla, we've commissioned one of world’ fastest roller coasters at Viaport Mari-
na, which has been visited, by thousands of people since it was opened. There's
no.longer any need to go abroad for attraction centers. Now the foreign tourists
will come to our parks to have fun.”Bayraktar also mentioned that safety is the
most important issue at attraction parks and said ‘At theme parks, the most
important issue is safety. These units are built with the safest systems in the
world.”

Fun for people of all ages

ViaSea offers attraction units for visitors of all ages. At Via Sea, which features
a traditional fun fair, units like carrousel and bumper cars, there are also many
attraction units for adrenaline lovers. At the park, which offers numerous free
shows and events throughout the day, the visitors pay a different fee for each
unit. The park also offers combined tickets giving unlimited rides as well as se-
parate one-time ride tickets for every unit.
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VIAPORT
MARINA

ANADOLU YAKASININ
ViZYONUNU DEGISTiRDI

VIAPORT MARINA CHANGING THE OUTLOOK
OF THE ANATOLIAN SIDE
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Via GYO'nun 2015 yilinda agilisini yaptidi 2 projeden biri olan Viaport
Marina, agildigi giinden itibaren Tuzla'ya ve Istanbul Anadolu yakasi-
navizyon katmaya devam ediyor. Proje, cevresine olumlu katkilannin
yani sira, bolge halkinin sosyal yasam sitilini degistirdi.

Onemli bir yatinmla hayata gecirilen, eglence, aligveri, turizm, ma-
rina, akvaryum ve business center'm bir arada bulundugu Viaport
Marina, Tiirkiye'de deneyimlenmemis bir yasama imzasini atiyor. Diin-
yaca iinlii markalarin Alisveris Adasi'nda OUTLET konseptiyle bir araya
geldigi Viaport Marina, sik kafe ve restoranlariyla sosyal yasamin da
stilini dedistiriyor. Diinyanin en 6zel mimarisine sahip marinasiyla,
deniz tutkunlarina ev sahipligi yapan olan Viaport Marina, Istanbul'un
ve Tiirkiye'nin en giizel projelerinden biri olarak dne ikiyor.

Diinyaca iinlii markalar yerini aldi

Viaport Marinada Atasay, Atasun, Bamba, Bisse, Colin’s, Derimod,
Esse, FLO, Hoti¢, Hummel, Ipekyol Karaca, Kemal Tanca, Kigili,
LCWaikiki, Marjin, Loft, Mavi, Mudo, Network, Polo Garage, Saat&Saat,
Sarar, Vakko gibi pek cok iinlii giyim markasi Outlet konseptinde yeri-
ni alirken, LLS markasi ise Moschino, Prada, GF Frerre, Dolce Gabanna
gibi diinya markalanna ev sahipligi yapiyor. Yeme, icme alanlarinin da
agirlikli oldugu Viaport Marina'da, Alacati Muhallebicisi, Bay Déner,
Popeyes, Sharro Tavuk Diinyasi gibi leziz markalarla beraber, Develi
Restaurant bir fast food, bir de biiyiik restoraniyla ziyaretcilerini bek-
liyor. Projede ayrica Big Chefs, North Shield, Happy Moons, Emirgan
Siitis, Sandzak, Capello gibi mekanlar da deniz denizle ic ice mekan-
lariyla Tuzla'yi lezzet duradi haline getirdi.

Akvaryum ve otel 2016 yilinda geliyor!

Viaport Marina otel, alisveris adasi, tema park, akvaryum ve mari-
nadan olusan Tiirkiye'nin besi bir yerde projesi olarak adlandinliyor.
Denizin iizerine konumlanacak otel ve binlerce deniz canlisinin ice-
risinde bulundugu Tiirkiye'nin “en uzun tiineline sahip” akvaryumu
2016 yilinda hayata gegirilecek.

Viaport Marina, which is one of the two projects that Via GYO opened
in 2015, continues to spice up the vibe of Tuzla and Anatolian side of
Istanbul. In addition to positive contributions it makes to its environs, the
project also changed the social life in the area.

Brought to life with a big investment and comprising attractions, shop-
ping, tourism, marina, aquarium and business center areas, Viaport Ma-
rina has undersigned a life style never experienced before in Turkey. Via-
port marina, which brings together world brands at the Shopping Island
with the OUTLET concept, also changes the style of social life with its chic
cafes and restaurants. With its marina with the most special architecture
in the world, Viaport Marina hosts maritime fans and is at the forefront
as one of the most beautiful projects of Istanbul and Turkey.

Featuring world famous brands

Viaport Marina features outlet shops of brands like Atasay, Atasun,
Bamba, Bisse, Colin’, Derimod, Esse, FLO, Hotic, Hummel, Ipekyol Ka-
raca, Kemal Tanca, Kigili, LCWaikiki, Marjin, Loft, Mavi, Mudo, Network,
Polo Garage, Saat&Saat, Sarar, and Vakko while LLS brand hosts world
famous brands like Moschino, Prada, GF Frerre and Dolce Gabanna. Via-
port Marina which also offers a variety of dining alternatives features
delicious brands like Alagat: Muhallebicisi, Bay Déner, Popeyes and
Sbarro Tavuk Diinyast in addition to Develi Restaurant’s with-its tradi-
tional and fast-food restaurant. The project also turned Tuzla into a ma-
Jor dining spot with its amazing dining alternatives right next to the sea
such as Big Chefs, North Shield, Happy Moons, Emirgan Siitis, Sandzak
and Capello.

Aquarium and hotel to open in 2016!

Viaport Marina hotel is known as the all-in-one project of Turkey with
its shopping island, theme park, aquarium and marina. The hotel to be
built on the sea and the aquarium with the longest tunnel in Turkey and
thousands of marine creatures will be brought to life in 2016.




REKREASYON BILINCININ ARTMASINDA
ONE CIKAN PROJELER

PIONEERING PROJECTS THAT
HELP INCREASE AWARENESS ABOUT RECREATIONAL AREAS

KONYA BUYUKSEHIR BELEDIYESI REKREASYON ALANLARI ILE
SHINING STAR AWARDS JURISI TARAFINDAN

JURI OZEL ODULU’NE LAYIK GORULDTU.

KONYA METROPOLITAN MUNICIPALITY WON THE JURY
SPECIAL AWARD AT SHINING STAR AWARDS

Mnya, Tirkiye'nin yiiz dlciimii bakimindan en biiyiik ili ve en
alabalik yedinci gehridir. 31 ilceden olusan Konyada TUIK'in
2014 verilerine gore 2.108.808 kisi yagamaktadir. Konya Bilyiikse-
hir Belediyesi, halkinin kaliteli vakit gegirmesini saglamak amaciyla
ozellikle son yillarda rekreasyon alanlari konusunda bilyiik calismalar
gerceklestirmistir ve gerceklestirmeye de devam etmektedir.

Konya il topraklarinin % 601 ekili ve dikili alanlarla, % 17'si orman ve
fundaliklarla ve % 15 cayir ve meralarla kaphdir. Konya, biiyiik bir
bozkin andirr. llkbahar yagmurlan ile yemyesil olan araziler kisa bir
miiddet sonra kavurucu sicaklikla saranir. Bu zorlayia iklim sartlarina
ragmen, Konya'da olugturulan parklarda yesil alanlar on plandadir ve
gevre bilinci rekreasyon alanlan icerisinde yansitilmaktadir.

I onya is Turkey’s 7th biggest city in terms of total area and popula-

tion. Comprising 31 districts, Konya has a population of 2.108.808
peaple based on TUIK data from 2014. Konya Metropolitan Municipa-
lity has developed numerous recreational projects in recent years with a
view to help its citizens have quality time. And municipality continues to
work on such projects.

60% of Konya’s land is arable land while 17% is forest and brushy lands
and 15% is meadows and pastures. The lands that become lush with
spring rain turn pale after a while as a result of burning hot. Despite
this tough weather, green parks at parks in Konya are at the forefront
and recreational areas are a reflection of the environmental awareness
of the local government.
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2003 yilinin Japonya'da “Tiirk Yili" ifan edilmesi ve Japon-
ya'nin Kyoto Kenti ile Konya Sehri'nin Kardes Sehir olmasi
hedeflenerek gelistiren bu proje, her iki ulusun birbirlerini
daha iyi tanimalarina, Tiirk- Japon dostlugunun pekistirilme-
sine ve Konya'min kiiltiirintin tanitiimasi amaglarina hizmet
etmektedir.

Konya Biiyiiksehir Belediyesi tarafindan hizmete sunulan
ve 36 bin metrekarelik alaniyla Tiirkiye'nin en bilyiik Japon
Bahcesi olan Konya Japon Kyoto Parki, kisa siirede sehrin
cekim merkezlerinden biri haline gelmistir. Japon Kyoto
Parla, Tiirk - Japon dostluguna hizmet etmesinin yani sira,
Konya'nin turizmine de onemli katki saglamaktadir.

Projenin tasanminda, Japon Bahge Sanati'nin genel karakteri
olan dogal malzemeler kullanilmistir. Japon Bahgesi‘nin tiim
ozellik ve dgeleriyle yasatildigi bahcede; Japon kafeterya,
Japon mimarisine uygun seyir teraslan, kamelyalar, suni te-
peden akan selaleler, dogal giletler, Japon ahsap kopriiler,
bambu su oyunlan, kaya bahgeleri, desenli ¢akil bahceleri
(zen gardens), golet istii ahgap yiiriime iskeleleri, oturma
gruplan, dodal taslardan olusan bahgeyi aydinlatan tas
fenerler, bahgenin etrafi Japon stili duvarlar, ana girig Japon
taki, giris toriler ve Konya iklimine uygun Japon bitkiler
tasarlanmis ve alan ierisinde konumlandinimigtir.

KONYA'DA ULUSLARARASI
BiR TURIZM CENNETI

. JAPON KYOTO PARKI

&% - AN INTERNATIONAL TOURISM HEAVEN IN KONYA
% JAPANESE KYOTO PARK

After declaration of year 2003 as “Turkish Year” in Japan, the
project was developed with the goal of making Kyoto City of
Japan and Konya sister cities, and serves the purpose of allo-
wing both nations to get to know each other better, reinforcing
brotherhood between Turkish and Japanese nations and pro-
moting Konya’s culture.

Konya Japanese Kyoto Park, Turkey's biggest Japanese garden
with its total acreage of 36 thousand m2 brought to life by Kon-
ya Metropolitan Municipality, has become one of the meccas
of the city in a short time. Japanese Kyoto Park, in addition to
enhancing Turkish-Japanese brotherhood, makes significant
contributions to Konya’s tourism as well.

For the design of the project, natural materials, which are the
characteristic of Japanese Garden Art, were used. The garden
where a typical Japanese garden is enlivened with all its tra-
ditional aspects and elements, features a Japanese cafeteria,
observation terraces with Japanese architecture, pergolas,
waterfalls on artificial hills, natural ponds, Japanese wooden
bridges, bamboo water games, rock gardens, zen gardens,
wooden walking decks on the pond, seating groups, stone
lanterns made of natural stones that illuminate the garden,
Japanese style walls around the garden, Japanese style main
entrance, and Japanese plants that can live in Konya climate.



TURK HAVA KUVVETLERI’NE ITHAF EDILMIS BiR PARK
TURK YILDIZLARI PARKI

A PARK DEDICATED TO TURKISH AIR FORCES — THE PARK OF TURKISH STARS

Tiirk Yildizlan Parki Tiirkiye'de bir ilk olarak “Ugak Restoran” , “Cam Iskele’,
“ Akvaryum Havuz”, “Panoramik Havaalik Miizesi”, “Havacilik Temali Anitlar
ve Girig Taklan” ile gdz doldurmaktadur. Tiirkiye'nin ilk ve tek havaclik parki
olan Tiirk Yildizlan Parki’nda; Gercek Gdsteri Ucaklan (2 adet Elips Havuz Or-
tasinda 3000 m?), Gergek Yolcu Ugagi (Airbus A300) Ugak Restoran, 12000
metrekare Akvaryum, Ugak maketleri, Temali Anitlar Ve Giris taklari, Pana-
romik Havaalik Miizesi, Tiirk Yildizlan Camii, Idari Binalar, Tuvaletler, Macera
Parkurlan, Oyun Alanlan, Gosteri Amfisi, 1200 Araclik Otopark bulunmak-
tadir. Parkta, “Yasayarak Ogrenme” kurqusu iizerine kurulmus Macera Parkur-
lan, Egitim ve Etkinlik Amfisi, Panoramik Havaclik Miizesi, Su Canlilannin
Cam Iskele altinda sergilendidi Biyofiltreli Akvaryum Havuzlar da vardir.

Tiirk Yildizlan Parks, Konya'nin Gururu olan Tiirk Yildizlan Gosteri Timi'ne ithaf
edilmigtir. Faydali hizmet omriinii dolduran 54 metre boyunda ve 50 metre
kanat genigligi olan Airbus A300 tipi ucak, 100 kisilik kafeterya olarak hiz-
met vermek iizere son haline getirilmektedir. 12 bin metrekarelik goletin
iizerine konuslandinlan kafeterya - ucagin bahce bdlimi cam iskele iize-
rine yapilmigtir. Su {izerindeymis gibi masalarda oturanlar, gletin icindeki
baliklan rahathikla gorebilecektir.

Havaalik Miizesi olarak tasarlanan Tiirk Yildizlan Parkina aynca Tiirk Hava
Kuvvetleriin akrobasi timi Tiirk Yildizlan tarafindan daha once kullamlan
ve omriinii tamamlamis 2 adet F-5 jet gosteri ucadi da konulmustur. Parka
gelenler bu jet ucaklarini gorme imkani bulmaktadir. Bunun yani sira Panora-
mik Havaalik Miizesi de park icerisinde yer almaktadir. 321 bin metrekarelik
alaniyla Konya'nin en biiyiik parki olan Tiirk Yildizlan Parki'nda anitlar, amfi
tiyatro, sergi alanlan, yiirilyiis, spor, fitness, cocuk oyun alanlari ve macera
parkurlanyla ve atesli piknik alani da mevcut bulunmaktadr.

As the first of its kind in Turkey, the Park of Turkish Stars attracts attention with
an “aircraft restaurant’, “glass dock’; “aquarium pool’, “Panoramic aviation mu-
seur’, “Aviation Themed Monuments and Arches” The Park of Turkish Stars,
which is the first of its kind, features real show planes (3000 m’ in the middle of
two ellipse shaped pools), a real passenger airplane (Airbus A300) restaurant,
12000 m’ aquarium, model planes, themed monuments and arches, panora-
mic aviation museum, Turkish Stars Mosque, administrative buildings, rest-
rooms, adventure trails, children’s playgrounds, an amphitheater, and a parking
lot with a capacity of 1200 vehicles.The park also features Adventure Trails that
are configured with the ide of “Learning by Experiencing’; an Education and
Events Amphitheatre, Panoramic Aviation Museum, and Aquarium Pools with
Bio-filters where visitors can see water creatures under a glass dock.

The Park of Turkish Stars is dedicated to the Turkish Stars Show Team, which
is a source of pride for Konya. The 54-meter long Airbus A300 type passenger
aircraft with wing width of 50 meters, which has completed its useful life, is
currently being converted into a restaurant with a capacity of 100 guests. This
restaurant, which will be located on the 12-m” pond, has a garden section that
is built on the glass dock.

Customers sitting on the glass dock get amazed watching the fish in the pond
as they enjoy their dinner. The Park of Turkish Stars also features 2 F-5 fighter
Jets that have completed their useful lives. Visitors also get a chance to see these
aircrafts during their visits to the park. In addition, there’s also a Panoramic A-
viation Museum inside the park. The Park of Turkish Stars, which is Konya's big-
gest park with its total acreage of 321 thousand n?’, also features, monuments,
an amphitheater, exhibition areas, walking trails, outdoor gym areas, children’s
playgrounds and the adventure trails as well as a picnic area.

CEVRECI VE SAKIN BiR YASAM SUNAN KAYACIK HUZUR BAH(;ELERi

KAYACIK HUZUR GARDENS OFFERING AN ENVIORNMENTALLY FIRENDLY AND SERENE LIFE

Konya Biiyiiksehir Belediyesi Huzur Baheleri sehir diginda in-
sanlarin toprakla bulusup sebze meyve Giretmeleri icin hazir-
lanmis 150 metrekarelik kiigiik bahgelerden olusmaktadir.
Hobi amaayla kullanima uygun bahgelerden yaklasik 1500
aile faydalanmaktadir. 2011 yilinda 550 Parsel ve 133.259
metrekare iizerine kurulmus Kayacik Huzur Baheleri kendi
alaninda Tiirkiye'de en giizel drneklerden biri olma basansini
gostermig ve vatandaslarin yogun ilgisiyle takdir toplamistir.

Geleneksel yontemlerin yaninda, yeni nesil sulama sistem-
leri, ekim yontemleri ve Giriin cesitlilii ile ilgili denemelerin
zenginligi yoniinden ¢adi takip eden bir aragtirma merkezi
gibi calisan Kayaaik Huzur Bahgeleri bu yniiyle yenilikgi ve
farkli bir uygulama olarak da degerlendirilebilir. Hobi bahge-
leri olarak tasarlanan Kayack Huzur Bahgelerinde; bahge
sakinlerinin ihtiyac duyulabilecedi wc, spor sahalan, fitness
alanlan, cocuk oyun alanlar, ibadethane gibi yapilar yer al-
maktadir. Ayrica mini hayvanat bahgesi ile ziyaretcilerin hos
vakit gecirmeleri de saglanmaktadr.

Yogun is temposundan kagan kent insani icin ideal bir mekan
olan Kayack Huzur Baheleri; calisanlar, emekliler, geng-
yash, yetiskin - cocuk demeden herkes igin tasarlanmis Kon-
ya'nin en giizel alanlarindan bir tanesidir.

Huzur Gardens of Konya Metropolitan Museum comprises 150
m’ small gardens developed for allowing locals to produce their
own vegetables and fruits outside the city in a natural setting.
Around 1.500 families make use of these hobby gardens. Ka-
yacik Huzur Gardens, which was built on a land with a total
acreage of 133.259 m? in 2011, has entered among the best
examples of its category in Turkey in a short time and has won
the appreciation of locals.

Kayacik Huzur Gardens which utilizes, in addition to, traditio-
nal methods, new generation irrigation systems and planta-
tion methods is also a modern research center with its product
diversity and diversity of ongoing trials and in that sense, the
park can be viewed as an innovative and unigue project as
well. Kayacik Huzur Gardens, which are designed as Hobby
Gardens, offers numerous social amenities such as restrooms,
sports fields, fitness areas, children’s playgrounds, and a house
of worship. The park also features a mini zoo for little visitors to
spend good time at the gardens.

Kayacik Huzur Gardens which is an ideal setting for those that
want to get away from the hassle of the big city and the stress
of the work life, is one of Konya’s most charming areas de-
signed for people of all ages including working professionals,
retirees, kids, adolescences and adults.
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Tiirkiye'de Eglence Endistrisini mercek altina aldigimizda
oldukca genis bir hizmet alaniyla karsi karsiya geliyoruz.
Gegmisten giinimiize baktigimizda goriiyoruz ki, sektor
hakkinda incelemeler yapilmis fakat yapilan bu incelemeler
genis kapsamli bir aragtirma haline doniismemis. Dolayisiy-
la da sektore yonelik detaylanin bulundugu bir rapor ya da
analiz niteligi tasryan herhangi bir kaynak ne yazik ki bu-
lunmuyor. Oysaki Eglence Endiistrisi, hem iilke ekonomi-
sinin gelisimine katki saglamak anlaminda hem de kisilerin
kaliteli yasam standartlanini gelistirebilmeleri anlaminda
onemli bir rol tistleniyor. Bununla birlikte, bu endistrinin
ekonomik, sosyal, turistik ve kiiltiirel alanlarda sahip oldugu
potansiyel ve kazanclar diisiiniildiginde; sektoriin kap-
samini, muhataplanini, firsatlarini gormek, sektoriin dogru
konumlandinlmasi, yonlendirilmesi ve saglikli gelisimi icin
bilyiik bir onem tasyor.

Giinliik yasantimizin belki de her alaninda faydalandigimiz,
hayatimizin bir parcasi haline getirdigimiz bu endistriyi
daha ileri seviyelere tasiyabilmemiz icin de dncelikle sek-
toriimiizi yakindan tanimamiz ve kapsamli bir sekilde analiz

etmemiz gerekiyor.

EGLENCE ENDUSTRISi KAPSAMI

TICARI OLAN
Edlen: et afind Sunulan

N a Paridan b * ? oot
*Hoyvonaot Bahcsten
Mlzeler Qsyon

Smemy ORON VE HiZMET
ARV SUNANLAR
*Gocuk Oyun Tesidead
*Bowing Tessien
*Ga Korl
*Paintbol
“Diger Eglence ve
‘Relreasyon olonion E

“Tesis

*gtence Tesis Ekipmanlan
*Ekinik Hizmet ve Eipmanian
“Park ve rekreatyon Tesis ve

Su wun {esis ve skipmanton

BO§ ZAMAN

Biitin bu faallyetler

bos zamanda yapilir.

Her yastan birey

bos zamanini eglence ile
doldurma ihtiyaci
duymaktadir.

EGLENCE

Temel ozelliklerinin ve
amaglarinin eglence
oldugunu séylemek
yanhs olmaz.

TICARI OLMAYAN
Yerel Yanefim, Okl - Kamu Kurumlan Tarafindan
Sunulan ve Bireysel - Sosyal Akiivileler

NERGIS ASLAN

TUREKS ULUSLARARASI FUARCILIK GENEL MUDURU
TUREKS INTERNATIONAL FAIR GENERAL MANAGER

“TURKIYEDE
EGLENCE ENDUSTRISI
KAVRAMI VE KAPSAMI”

“SCOPE AND CONCEPT OF ENTERTAINMENT INDUSTRY IN TURKEY”

BOS§ ZAMAN ENDUSTRISI = EGLENCE ENDUSTRISI

Bu endistriyi bir odak etrafinda toplamaya
calighgimizda éne ¢ikan kavramlar

Sekicrde giclenmis,
cesitlenmis, alt sekiorler
ortaya crkmighr.

Eglenceyi bir Uriin
yada hizmet olarak
sunan sekior
Eglence Endustrisidir.

REKREASYON
Eglenme, Dinlenme

ANIMASYON: Edlendirici gdsteridir
ATRAKSIYON: Eglenceli hareket
OYUN: Belli kurallan olan eglence
SPOR: Yansmali ve egleneli etkinlikler

Bu analizi yapmaya baglarken, oncelikle bu sektoriin olusum
asamasi hakkinda diisinmek gerekiyor. Her sektdrde ol-
dugu gibi, Eglence Endiistrisi'nin olusumunun da bir ihtiyag
dogrultusunda ortaya gktigini soylemek yanlis olmaz. Bos
zamanin artisi, bos zamanda yapilan etkinliklere duyulan
ihtiyaclar, sunulan hizmetlerin hizla tiiketilmesi gibi fak-
torler bu bilyiik ekonomik giiciin ortaya gkmasina zemin
hazirlamigtir. Ortaya gikan bu ekonomik giic de sektorlerin
gliclenmesi ile cesitlenmis, gelismis, alt sektorleri olustur-
mus ve pasta biiyiiyerek devam etmistir.

Eglence Endiistrisi'nin kendi icerisindeki bu yapilanmasinin
yani sira, kurum ve kuruluslar, giindelik yasamin onemli
bir bolimiinii kapsayan bu endiistriyi kendi sektorlerinde
yaptiklan isin bir parcasi haline getirerek farklilasmaya yone-
lik calismalar yapmaya basladilar. “Kaliteli vakit gegirmek”
vizyonunu basanl calismalar gerceklestirmenin bir parcasi
olarak algiladilar ve projelerde bu vizyon dodrultusunda
genis eglence alanlarina yer vermeyi tercih ettiler.



Eglence Endiistrisi Tim Kurum ve Kuruluglar ile
Hayatimiza Dahil Oluyor

AVM'ler; tema parklar, sinemalar, edlence iiniteleri, oyun
alanlan, etkinlikler, sanat alanlan ile eglencenin pera-
kende ile bulustugu merkezlerdir ve hizla biiyiiyen eglence
endiistrisinin en 6nemli tslerinden biridir. Birgok AVM tercih
edilirlik oranini arttirma faaliyetlerinde eglence alanlarini on
plana gikarmay tercih ediyor.

Oteller; 12 aya yayilmis bir turizm icin eglencenin cesitlen-
dirilmesi gerekliligi diisiincesi cercevesinde calismalanini
siirdiiriiyorlar. Otel biinyesinde ya da tamamen bagimsiz
eglence alanlaninin bulunmasina dnem veriyor ve temapark-
lar, su parklari, oyun alanlan, golf, spor, animasyon gibi
bircok irin ve hizmetin yarattig farklihgin farkindaligiyla
yenilikler sunmak konusunda calismalarini devam ettiriyor-
lar.

Eglence Alanlan

Tomal ﬁ\'ﬂkﬂ'

Yerel Yonetimler; yani belediyeler Eglence Endiistrisi kapsaminda en ok yeniligin ve gelismenin yasandigi kuruluslar olma ozelligini tastyor. Ciinkii, bu
endustrinin bel kemigini olusturan rekreasyon faaliyetleri belediyelerin sorumluluklan arasinda yer aliyor. Bu faaliyetler de toplumsal yagam kalitesinin art-
mast ile dogrudan baglantili olmakla birlikte, hem fiziksel hem de zihinsel agidan saglikli bir toplum yaratiimast icin biiyiik Gnem tagtyor. Ayrica, degisen bele-
diyecilik anlayisi ile sehirler icerdikleri eglence, park ve rekreasyon alanlani ile farklilasip markalastyor, sehir sakinlerinin yasam kalitesini ve refahini arttirirken
kendi isimlerini de on plana tasiyorlar. Sehrin turizm gelirini arttirmaya yonelik calismalar yapan belediyelerin sayisi da giin getikce artiyor.

Temal Konut Alanlan kapsaminda yeni yapilan yasam alanlari iinde bircok rekreasyon initesini banndinyor. Bu konudaki yogun talep ve kentsel
donisiimle birlikte rekreasyon alanlar 6nemli bir pazarlama unsuru olarak da kabul ediliyor.

Kurumsal Sirketler; calisanlarinin motivasyonu ve egitimi icin bu endistriden sikca faydalaniyorlar.

Egitim Kurumlari; egitimin eglence ile i ie sunuldugunda daha nitelikli bir 6Grenme ortami olusturdugunun farkindaligiyla hareket ediyorlar. Dolayisiyla
Eglence Endiistrisi egitim agisindan da oldukca onem tasiyor.

Eglencenin “neseli ve hosca vakit gecirten sey” gibi bir sozliik anlami olsa da,hayatimizdaki oneminin bundan fazlasi oldugu, kisisel ve toplumsal mutluluk
yaratacak bir olguya dontistiigii ve ihtiyac haline geldigi artik yadsinmaz bir gercek. Ayni zamanda ekonomik canlanmanin, yenilenmenin, yeniden iiretim
giiciiniin temel kaynadi oldugu inkar edilemez. Bu baglamda, eglence alanlarinin giivenlikli en son teknoloji ve trendleri iceren iiriin ve hizmetleri icerisinde
barindinyor olmasina onem veriyoruz. Bu noktada ATRAX Fuari ile Diinya'da ki en son yenilik ve trendleri sektor ile bulusturarak onemli bir katki sagladigimizi
distiniiyoruz.

Zooming in on the attractions industry in Turkey, we see that
SPARE TIME INDUSTRY = ATTRACTIONS INDUSTRY the range of services provided is really broad. Looking back in
Increase in spare times, need for different the h.rstaryafthe sector, we see a number of research attempts

activities to do in spare fime, rapid consumplion

SPARE TIME of services offered laid the groundwork for the regardmg the mdum however none of these have turned into
We do all activiies : SnardeicR of fus huge Secaune bome!: comprehensive scientific research studies. Thus we currently
ot s st T = Saclors gat mpre don'’t have a resource that can serve as a report or an analy-

- - - powerful, became = i : _

el tobe el ion P L B N\ diversified and sub - sis featuring details about the sector. However, atiractions
Y N e S industry plays a major role both in terms of the growth of the

industry that offers national economy and improving life standards and offering

e life quality to public. In addition, considering the potential and
$emvice qains offered by this industry in the areas of economy, society,
tourism and culture; being able to see the scope, stakehol-
ders and opportunities of the sector becomesvital in terms of
correct positioning of the sector, setting its direction and its
2 A healthy development. For us to carry forward, this industry,
AIACION ety il e which we make use of in almost every area of life, and have
their main purpose is = = Amusement and made a part of our lives, we need to get to know our industry

u ﬂ o .
et v S better and analyze it in detail.
ANIMATION SHOW: I's an entertaining show
ATTRACTION: Fun action . .
GAME: Attraction with cerlain rules Before starting such an analysis, one should first of all con-
e ey template on the formation stage of the sector. As it is the case
with every other industry, it wouldn't be wrong to argue that

attractions industry emerged from needs as well.
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SCOPE OF THE ATTRACTIONS INDUSTRY Factors like increase in spare times, need for different activi-
ties to do in spare time, rapid consumption of services offered
Mﬁ"ﬂﬁﬂm%‘“ laid the groundwork for the emergence of this huge economic

- e power. And the resulting economic power got diversified, de-
veloped over time as the sectors got stronger and sub-sectors
emerged and the pie has continued to grow.

In addition to this self-structuring of the attractions industry,
numerous organizations and institutions made this industry,
i e o : which occupies a big portion of daily lives, a part of their own
s *Anraton Shavs PRviCE AN ' business flows and started to work on projects to differentiate

“Cinema SERVICE Theatre piays

L i o e their arga{nzarions_ am?' instiruﬁaf_rs. They peme!vedﬂr_evision
Mnipsmete) ;3:2?:&;;1& SOCIAL ACTVIES of “spending quality time” as being part of completing suc-
Pt Fquipment eaing cessful projects and preferred to include big recreational and
- " *Equiprment for Parks and o 2 . . . . 2 ey
A &@m:a‘ ?%mum ' et attractions areas in their projects as part of this vision.
ater park facilives and

i"“‘ . ‘ ’

*Facility Services

*Sectorial Associations and .

Attractions Industry Getting In our Lives Via a wide
range of Organizations and Institutions

Shopping Malls; are centers where theme parks, movie theat-
res, attractions units, playgrounds, events, art and entertain-
ment meet with retail and are one of the major bases for the
rapidly growing attractions industry. Many shopping malls
now place great emphasis on the attractions options they pro-
vide to their visitors fo increase their preference rates.

Hotels; moving from the belief that attractions alternatives
should be diversified for tourism that is spread over 12 months,
hotels keep on working new attractions projects. They place
great emphasis on having attractions areas inside the hotel
premises or totally independent attractions areas and aware
of the distinction brought about by numerous products and
services such as theme parks, water parks, playgrounds, golf
sports and animation, they work constantly on offering novel-
ties to their guests.

Local Governments; in other words municipalities are where the latest novelties and developments in the attractions industry are experienced most frequently.
Because recreational activities that form the backbone of this sector, are among the responsibilities of municipalities. And these activities, in addition to being
directly related to improved life quality of the society, play an important role in creating a physically and mentally healthy society. In addition, with the changing
municipality notion, cities turn into brand names withthe attractions areas, parks and recreational areas they offer and while the residents of their city improve
their life quality the municipalities bring their names to the forefront. And the number of municipalities working on projects aimed at increasing tourism revenues

increases rapidly.

Themed Residential Complex Areas; new residential projects offer a variety of recreational options to their residents. As a result of increased demand and
urban transformation, recreational areas are viewed as an important marketing tool.

Corporations; they make use of the attractions industry quite often as a tool to boots morale and motivation of their employees and for training purposes.

Educational Institutions; they move with the awareness that education and entertainment together offer a more effective leaming environment. Thus the
attractions industry plays a great role for the education sector as well.

Even though amusement’s dictionary meaning is “anything that makes you spend fun and good time’, it is for sure that it has more significance in our lives, has
turned into a phenomenon that creates happiness at the individual and social level and has become a major necessity. In addition, it is definitelythe major source
of economic revival, renovation and reproduction power. In this regard, we place great emphasis on ensuring that attractions facilities feature products and services
that offer safety and latest technologies. At this point, we believe we're making an important contribution to the sector by bringing together the latest novelties
and trends in the world with the sector via ATRAX Exhibition.
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CEMER KENT
EKiPMANLARINDAN
TURKIYE'DE BiR ILK:
DARBE SONUMLEYICI PLASTIK

ANOVELTY IN TURKEY FROM CEMER
SHOCK ABSORBING PLASTIC

Polietilen salincak koltuklarinda carpmaya karsi tedbir olarak kul-
lanilan kauguk gibi ilave darbe soniimleyicilere artik gereksinim kal-
madi. Cemer Kent Ekipmanlan, yaptigi inovasyon ile driiniin kendisini
darbe soniimleyic hale getirerek Tiirkiye'de bir ilki gerceklestirmis
oldu.

Cemer Kent Ekipmanlan, oyun gruplan iiretimine basladigi 1994
yilindan beri, parklarda cocuk yaralanmalarinin dniine gegmek ve
ozgiin tasanimlar yapmak amaciyla ar-ge calismalanini siirdiiriiyor.
Cocuklanin vazgegilmez oyun elemani olan salincaklar her gecen
giin yeni tasanmlarla parklarda yerini alirken Cemer, salincaklarda
daha yiiksek giivenlik standartlanna ulagma yolunda gerceklestirdigi
calismalarnin sonucunu aldu.

Hareketli bir oyun elemani olan salincakta olabilecek tehlikelerden
birisi olan salincak koltugunun diger bireylere carpma ihtimaline
karsi simdiye kadar ilave iiriinler kullanilarak darbe etkisi azaltiima-
ya calisihyordu. Ancak Cemer, yaptid inovasyon ile Tiirkiye'de bir ilki
gerceklestirerek, ilave malzeme kullanmadan iiriiniin kendisini darbe
soniimleyici hale getirmeyi basard.

Cemer Kent Ekipmanlan Ar-Ge Miidiirii Akin Budakoglu,
rotasyon teknidi ile diretilen salincak koltugunun, ilave
soniimleyicilere gerek kalmadan darbe etkisini azaltia hale
nasil getirdiklerini soyle anlattr:

“Ulusal ve uluslararasi pazarda 0-3 veya 5-12 yas
arasi ¢ocuklar icin iiretilen salincaklar LDPE/HDPE govde
ve bu govde iizerine yerlestirilmis darbeleri soniimleme “\ \
ozelligine sahip kaucuk veya poliiiretan tiirevi eleman-

lann birlegiminden olusmustur. Uluslararas: sektorel giiven-
lik standartlan cercevesinde darbe testlerine tabi tutulan bu
salincaklarin testlerde basarh olabilmesi, s6z konusu soniim-
leyici elemanlann davranislanyla ve govde agirhds ile ilgilidir.
Mevcut teknoloji icin diisiindiigiimiiz inovasyon ile harici
soniimleme elemanini devreden gkararak kendi govdesi iceri-
sinde soniimleme yapabilen ve aymi zamanda rotasyonel
kaliplamaya uygun bir malzeme hayal ettik. Hammadde
tedarik¢imiz ile bir siire devam eden gelistirme ve deneme
caligmalarindan sonra istedijimiz elastikiyette, muka-
vemette, yumusaklikta, oz kiitlede ve renklenebilirlikte ro-
tasyon kaliplamaya uygun bir malzeme elde ettik. Bu sonucu
yetiskin cocukiarin kullanimina uygun tasarlanmig sepet salin-
cakta malzemenin yiiksek elastikiyet ozelliginden yararlanip,
darbe yiizeylerinde ek bir detay yaratarak da basarmis olduk.
Her iki iiriin TS EN 1176 normlan geregi darbe testlerinden
gecerek, ulusal ve uluslararasi alanda patent ve tesciller ile
Cemer tarafindan koruma altina alinmigtir. Kullania konforu
ve oyun parki giivenligini artirmaya yonelik tasarlanan infant
ve sepet salincak, ekstra soniimleyici parcalar kullaniimasina
gerek kalmadan, rotasyon kalip teknolojisinden yararlanila-
rak iiretilen ilk salincak koltugu olma dzelligi tasimaktadir. “

There is no need to use shock absorbers anymore in order to prevent
shocks against impacts on, such as rubber materials for polyethylene
swing seats. Cemer Urban Equipment created a new innovative product
which is absorbing against impacts by itself. Cemer carries research and
development facilities since 1994 in order to prevent child injury and do
original designs.

The swings are becoming an indispensable element in playground in-
dustry and taking a huge place in parks with unique designs. On the
other hand, Cemer received some significant study results which were
conducted to get achieved higher and safer swing standards.

As everyone of us know that a swing is @ moving element. There were
some materials and additional products which have been using to re-
duce a possible swing collision with other individuals. However, Cemer’s
research and development department created an innovative product
which is absorbing itself without using any additional
impact- absorbing material.

Mr. Akin Budakoglu who is the head of Cemer’s
research and development department told us
that the swing seat which is mitigating the
shock impacts produced by the rotation tech-

| nique and made without the need of additional
absorbing material.

7/ “Swings are produced for children aged 0-3 or
5-12years in domesticand International markets.
These swings have LDPE/HDPE body and formed from
a combination of polyurethane and rubber materials. Being
successful for swing tests and related shock impact standards,
the swings are subjected to the impact tests in accordance with
International and Industrial safety standards. We imagined first
and created this innovative material which is very suitable for
rotational molding and shock absorbing by itself. After a long
period of continued research and development process with our
raw material supplier regarding elasticity, strength and soft-
ness, we finally achieved a product which is suitable in the core
mass and also suitable for the rotational molding as well. We
have succeeded in creating an additional in the impact surface
by taking advantage of using the elasticity of children’s bas-
ket swing. Both products have passed from the required TS EN
1176 impact tests and also protected by domestic and interna-
tional patent institutes as well. Infant and basket swings were
designed and manufactured by rotational molding method in
order to improve user comfortability and increase the safety of
playgrounds, without having to use any extra shock absorbing

parts.”
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Watergarden projesiyle ilgili bilgi verebilir misiniz?

Watergarden, Tiirkiye'nin ilk yeme icme edlence merkezi olacak. Bu-
rasl, Diinya'da da Ingilizce olarak Eatery Entertainment Centre olarak
tabir edilen, icerisinde yiyecek- icecek alanlar ve gesitli eglence atrak-
siyonlarini bulunduran bir tesis. Hacim olarak baktigimizda, Diinya'da
bu biiyiikliikteki en biiyiik tesis oldugunu styleyebiliriz. Genelde
Diinya'min her yerindeki bu tarz tesisler daha ufak ¢aph oluyor veya
icerisinde daha az atraksiyonu banindinyor. Bizim burada yeme igme
edlence merkezlerimizin diginda yaklagik 5 bin metrekarelik bir su
havuzumuz var. Bu havuz, 151k, ses ve ates gosterilerinin bulustugu bir
Show havuzu olma dzelligini tagiyor.

Bunun diginda bircok eglence noktamiz olacak. Iginde jetonlu oyun-
caklanin oldugu bir cocuk eglence alanimiz olacak. Bu alanin icerisinde
cocuk egitim atolyesi de bulunacak. Bunun diginda biiyiik bir tiyatro
salonumuz, 11 salonlu sinema alanimiz, yaklasik 10 bin kisi kapasiteli
konser salonumuz; park alanimizda cesitli aile atraksiyonlarinin bu-
lundugu hem bir ¢ocuk parki bolimiimiiz hem de ufak tefek eglence
initelerimizin oldugu bir alanimiz olacak.

Projenin isleyis saatine baktigimizda, burasi sabah erken saatlerde
baslayip gece gec saatlere kadar hizmet veren bir tesis olacak. Bu tabi
bizim kiracilanmizla, oray isleten arkadaglanmizla ve yatinmalan-
mizla da ilgili bir sey. Ciinkii eder boyle bir merkez agiyorsaniz, sabah
ise giderken saat yedide kahvalti etmek isteyen kisinin de, gece
bir- ikide rock sarkicisini dinlemek isteyen kisinin de beklentilerine
karsilik verebiliyor olmalisiniz.

Bunlar haricinde, bizim en cok dnemsedigimiz sey bir Gastronomi
merkezi olmamiz. Ierde bir nostaljisokagimiz bulunuyor ve bu nos-
talji sokaginda Tiirkiye'nin ¢ok cesitli yerlerinde o bélgeye ait inlii
olmus tatlan yapan firmalar yer aliyor. Ve ziyaretgilerimiz, bu tatlan
bayilikler aracihgiyla degil, bizzat firmalarin kendilerinden tatma im-
kanina sahip olabilecekler. Biiyiik bir Cinaralti Kahvesi'nden baslayan
ama Adana'dan Tokat'a, Mersin'den Edirne’ye kadar bir cok lokal lezzeti
bulabilecediniz restoranlar da yine bu alanda bulunacak. Ve her gelir
grubuna uygun bir yeme icme eglence anlayisimiz var. Yani ieride on
liralik bir biitceyle yemek de yiyebilecediniz mekanlar veya kisi basi
150 - 200 lira gibi hesap ddediginiz yeme icme iiniteleri de olacak.
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TOLGA ALISOGLU
WATERGARDEN iSTANBUL GENEL MUD({
WATERGARDEN [STANBUL GENERAL MANAGER

ATASEHIR’DE 750 MiLYON TL'LiK DEV BiR YATIRIM

WATERGARDEN

AGIANT 750 MILLION TL INVESTMENT IN ATASEHIR: WATERGARDEN
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Can you please give us some information about the Water-
garden Project?

Watergarden will be Turkey’s first eatery entertainment center. This is
a facility type known as Eatery Entertainment Centre in English, which
features a variety of dining and attraction alternatives for its visitors. In
terms of size, we can say that it will be the biggest facility of its kind in
the world. Usually this type of facilities are smaller in size in other parts
of the world or they have less attractions. Here, in addition to eateries
and attractions we have a 5.000 n? pool. It serves as a show pool where
we organize light, sound and fire shows.

In addition, we'll have numerous attractions. We'll have a variety of
children’s attractions featuring coin-operated toys. This area will also
have a kids training workshop. Apart from that, we'll have a big theatre
house, a movie theatre with 11 movie halls, a concert hall with a capa-
city of 10.000 spectators, a kids’ park section featuring numerous family
attractions and a separate area with attraction units of different sizes.

In terms of hours of operation, the facility will open early in the morning
and serve until late at night. This is of course also about our tenants,
the company that runs that place; it’s also about our investors. Because
if you open such a center, you should be able to meet the needs of the
person that wants to have breakfast at 7 a.m on his way to work and the
person who wants to listen to a rock singer late at night.

In addition to these, we place great emphasis on being a Gastronomy
(enter. We'll have a Nostalgia Street inside and this street features com-
panies that produce famous flavors of different regions in Turkey. And
our visitors will get a chance to try these flavors not via the franchises
but directly with the companies producing them. And the coffee shops
and restaurants ranging from a big Cinaralti Coffee House to restaurants
offering different flavors from different cities of Turkey ranging from
Adana to Tokat and from Mersin to Edirne will be here as well. And we of-
fer dining alternatives for all income levels. It means you can eat some-
thing for 10 TL or pay 150-200 TL per person at a fancy restaurant here.
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Projenin-en onemli ozelligi, insanlar bulunduklan her noktada havuz
showlanni izleme sansim bulacaklar. Havuz Showlanyla ilgili, yurt
icinden ve yurt disindan cesitli prodiiksiyon ekiplerinin birlikte calistigi
cok dnemli gorsel showlar hazirhyoruz.

Atraksiyon endiistrisine baktiGimiz zaman da bu projenin iki nemli
noktasi bulunuyor. Birincisi proje, Istanbul’un hatta Tiirkiye'nin satin
alma giiciiniin en yogun olarak yasadigi bir bolgede Atasehirde bu-
lunuyor, dolayisiyla cok fazla konuttan insan trafigi alma potansiyeli
var. Ikincisi de Anadolu yakasina baktigimiz zaman, eglence ve yeme
icmeyi bir arada tesislestiren bagka bir yer bulunmuyor. 0 anlamda
da, Anadolu Yakasi'nin ayni zamanda yerli ziyaretcinin |yam sira turist
tasima potansiyeli de olan bir yer. Biz bu projenin hem Istanbul’a hem
Anadolu yakasina hem de Tiirkiye'ye cok 6nemli katkilanni saglaya-
cagina inaniyoruz.

Boyle bir konsept Tiirkiye icin de bir ilk mi olacak?

Evet, Turkiye icin ilk. Diinya'da cesitli yerlerde ornegin Dubai'de, Ame-
rika'da var ama bu hacimde baktigimizda ve ozellikle iginde tekstilin
olmadigi tek yer oldugunu soyleyebilirim.

Projenin ne zaman bitmesi planlaniyor? $u an ne
asamadasiniz?

Haziran'in ilk haftasinda aghsimizi yapmayi planliyoruz. Kaba in-
saatimiz bitti. Kiralamalarnimiz cok hizl bir sekilde siiriiyor. Subat sonu
Mart basi gibi kiraclanmiz kendi dekorasyonlanna baslar. Ingallah bu-
rada, ozellikle de tematik eglence anlaminda Tiirkiye'de hi¢ daha dnce
bulunmamig birkag tane 6zellikli makinay: da yurt disindan getirmek
lizereyiz.

Watergarden Projesi’'ni gerceklestirme fikri nasil ortaya
akti? Neden bir AVM ya da gayrimenkul projesi degil de
boyle bir tesis olusturuldu?

Bu durum, yatinmallanin vizyonuyla alakali olan bir gey. Watergarden,
konuta degil insana onem veren bir proje. Istanbul'un en degerli
arsalarindan birinde boyle bir tesis olugturulmasi fikri de bu vizyon
dodrultusunda ortaya gikt1. Bildiginiz qibi, bazi seylerin defter degeri
yiiksek olabiliyor ama bazen marka degeri daha da yiiksek olabiliyor.
Bu baglamda, eger ki bu iilkede yasayan bir is adamiysaniz, arkaniz-
da kalici eserler birakmak isteyebiliyorsunuz. Tabi ki, eser olarak tabir
ettigimiz bu alanlann ticari faaliyetlerin de siirdiiriilebilecedi alanlar
olmasi gerekli.

Atasehirde ok fazla konut olmasindan dolay: burada yasayan kisile-
rin eglence beklentilerine hizmet edecek ve sosyallesmelerine olanak
salayabilecek kapsaml, digerlerinden farkli yeme - igme alanlarini
ierisinde barindiran bir tesise ihtiya¢ duydugu belilenmis. Hem bu
ihtiyac cercevesinde hem de insana deger veren kalici bir eser birak-
ma vizyonu dodrultusunda boyle bir tesis olugturulmaya karar verildi.
Biz Watergarden Projesi ile, insanlarin keyifle vakit gegirebilecegi ve
hem eglence hem dinlence anlaminda tiim ihtiyaclarini karsilayabi-
lecekleri, gerek yalniz gerekse sosyal gevreleriyle kaliteli vakit gegire-
bilecekleri bir alan yarattigimiza inaniyoruz.
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The most important feature of the restaurant is that the visitors will be
able to watch pool shows from every spot in the park. We're preparing
a wide array of amazing visual shows to be performed in the pool in
cooperation with expert teams from Turkey and abroad.

Looking at the attractions industry, we see two important aspects of this
project. The first is that the project is located in Istanbul. It is actually
located in Atasehir area of Istanbul where purchasing power is high. So
ithas the potential to attract large number of peaple from the residential
complexes here. The second is that, looking at the Anatolian Side, there’s
no other facility offering dining and attractions at the same time. And
in that sense, the project has the potential to attract local and foreign
tourists in addition to visitors from the Anatolian Side. We believe that
this project will make significant contributions both to the Anatolian
Side and Turkey.

Is this concept totally new to Turkey?

Yes it’s a first in Turkey. You can see it in other parts of the world such as
Dubai or USA but in terms of size, and in terms of being a place with no
textile companies in it, | can say it’s the only one.

What is the expected completion date for the project? In
what stage are you in right now?

We're planning to open it during the first week of June. We've finished
basic construction. And we're renting out space really fast. By the end of
February or beginning of March, our tenants would start their decora-
tions. Hopefully, we'll be bringing from abroad, a few special attraction
equipment that have never been used in Turkey before and they are
theme-based attraction units.

How did you come up with the idea for the Watergarden
Project? Why did you decide to go in this direction instead
of building a shopping mall or a real-estate project?

This is about the vision of the investors. Watergarden is a project that
values people rather than real estate. And the idea of developing such a
facility in one of the prominent areas of Istanbul is the result of this vi-
sion. As you know some things may have high book value but sometimes
the brand value might be higher. In that sense, if you're a businessmen
living in this country, you might want to leave behind some permanent
work. By work | mean projects that serve commercial purposes too.

We decided that Atasehir, as it has a high number of residential comp-
lexes, might need a unique eatery-attractions center that offers a variety
of dining options in addition to a wide array of attraction alternatives
that would help its residents to socialize even more. Both as a result of
this need and the vision to leave behind a work that values people, we
decided to develop such a project. With Watergarden Project, we believe
we've created a place whereby people can meet all their entertainment
and dining needs and spend good time by themsleves or with their social
circles.
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ANTALYA'DA
TURISTLERIN ILGI ODAGI OLMUS
BiR ADRENALIN MERKEZi: SKYPARK

A CENTER OF ADRENALINE IN ANTALYA THAT'S BECOME
THE NEW CENTER OF ATTRACTION FOR TOURISTS: SKYPARK

Catapult, 15 metrelik direkler arasinda ozel yapim lastiklerin gerdi-
rilerek, sapan mantidiyla kiginin yukanya dogru 80 km/h ‘a ulasarak
firlatilmasini saglayan bir mekanizmadir. Diinya'da orneklerinin de
oldugu bu iiriin Tirkiye'de ilk defa firmamiz tarafindan iretilmistir.

Isletmesini de yaptigimiz bu iiriin, daha ilk yilinda 5000'den fazla kisi-

ye adrenalin yasatmistir.

Bungy Catapult'un Diinyadaki diger omeklerini gordiik- 4
ten sonra; “Biz neden daha iyisini, daha ¢lginini yap-
mayalim ki?” diye diisiindiik. Ve bu fikrimizden yola |
gkarak uygulamayr Tiirkiye'ye getirdik. Tabi ki bu |
is soyledigimiz kadar kolay olmadi, calismalanmiz %
aylarca siirdii. Fakat sonunda iiretimini ve testlerini *
gerceklestirdigimiz tiriiniimiizii Tiirkiye piyasasina ¢ikar-
mayi bagardik.

Uriiniin ortaya gikma siirecinden sonra, bu hizmeti nerede vere-
cegimizi diisinmeye bagladik. Ciinkii sectigimiz alan da en az
iirliniimiiz kadar ilgi cekici ve heyecan verici olmaliydi. Bunun igin
en uygun yerin Tahtali Dagi'nin zirvesi olacagina karar verdik ve tam
2365 metre yiikseklige cikan Olympos Teleferik Isletmesinin bulun-
dudu alana iiriinimiziin kurulumunu gerceklestirdik. Tabi bizim
bu alani segmemizin sebepleri arasinda adrenalinin diginda
farkli etkenler de vardi. Olympos Teleferik yilda 200.000°den
fazla turistin ziyaret ettigi bir tesisti. Dolayisiyla bu sayede,
hem bilinirligimizi arttirabilecek hem de bulundugumuz
alana daha fazla turist gelmesi anlaminda kakt: saglayabi-
lecektik. Amacimiza da bilyiik olgiide ulastigimizi soylemem
miimkiin. Hizmet vermeye basladigimiz giinden bu yana,
adrenalini seven yerli ve yabanci birgok misafirimizi tesisimizde
agiladik ve agilamaya da devam ediyoruz. Uriiniimiiz 7 yagindan
biiyiik olan herkes icin uygun oldugundan, adrenalinden keyif alan
hemen her yas grubundan kisiye hizmet veriyoruz. En ok ilgi ise, ya-
bana turistlerden geliyor.

Sky Park olarak biz Antalya merkezli bir firmayiz. Dolayisiyla, bu yil da
yaz aylaninda Antalya'nin cesitli bolgelerinde faaliyetlerimize devam
edecediz. Fakat ilerleyen zamanlarda Tiirkiye'nin dedisik noktalarinda
da faaliyetler yaparak Tiirkiye'nin her yerinde bizi ziyaret eden kisilere
bu adrenalini yasatabilmeyi planliyoruz. Herkesi bu heyecan verici
iirliniimiizii denemeleri icin faaliyet gosterdigimiz noktalara bekli-
yoruz.

54

| "y

SERCAN CELIK

SKYPARK ANTALYA FiRMA SAHIiBI
SKYPARK ANTALYA COMPANY OWNER

Catapult is a mechanism comprising special rubber bands stretched bet-

ween 15-meter poles whereby the user is thrown into the air at a speed

of 80 km/hr. This product, which is popular across the world, has been

produced in Turkey for the first time by our company. This product, which

is also operated by our company, has helped over 5000 users experience
S extremeadrenaline in its first year.

After seeing the other examples of Bungee Catapult in the

| world, we said to ourselves “why don't we make a better and

crazier one?” And moving from this idea, we brought this

a0  product to Turkey. However it ’s been more difficult than we

" thought, we had to work for months on it. But finally we've

" managed to launch this new product, which we produced and
tested at our own facilities into the Turkish market.

After we developed the product, we started contemplating on where
we can provide this service. Because the location we were supposed to
choose hat to be at least as attractive and thrilling as the product itself
So we decided that the summit of Tahtali Mountain would be the ideal
location for it and we set up our product at the spot where Olympos
o (able Car Company is located at an altitude of 2365 meters. Of
course in addition to the level of adrenaline it can offer there were
other reasons why we chose this spot. Olympos Cable Car is visited
by over 200.000 tourists every year. So we were going fo be able
to promote our product to a bigger audience and increase aware-
*" ness. And | can say we reached our goal to a great extent. Since

the day we started serving, we've hosted a large number of adrenaline
lovers at our facility and we continue to do so. Because everyone over
the age of 7 can ride our product, we serve peaple of almost all ages that
enjoy high levels of adrenaline. And it’s the tourists from abroad that
visit us most frequently.

Sky Park is headquartered in Antalya. So, we'll continue to operate our
products at different locations in Antalya this summer as well. But soon,
we'll be available at different locations across Turkey to help them expe-
rience this adrenaline. We invite everyone to visit our location to try our
product and experience this thrill.



FUNNIVARIUM'DAN
LUNAPARK KURMAK
ISTEVEN OTELERE
AYRICALIKLI BiR URUN:

MINI RANGER

A DISNTICTIVE PRODUCT FROM FUNNIVARIUM FOR
HOTELS WISHING TO SET UP FUN FAIRS: MINI RANGER

Tasanm ve imalati tiimiiyle Funnivarium markasina ait
bir iiriin olan Mini Ranger, lunaparki olan ya da luna-
park kurmak isteyen otellere yeni bir cazibe katacak.

Designed and manufactured in-house by Funnivarium,
Mini Ranger will bring a new attraction to hotels that al-
ready have a fun fair or wishing to set up one.

50 senedir lunapark isletmecisi olan bir ailenin 3. kusak temsilcisi
olan Melih Aydin, agik alan lunapark isletmeciligindeki tecriibelerini
iilkemizde hizla yayginlasan AVM’lerle birlestirip sektordeki kapall
alan mini lunapark eksikligini gidermek, makine iiretimine yeni bir
soluk getirip, sektore farkl tasanmlarda yeni makineler kazandirmak
ve yeni eglence alanlan yaratmak isteyenlere, olusturulan proje kap-
saminda anahtar teslim mekanlar hazirlamak icin Funnivarium mar-
kasini yaratmig ve hizla Funnivarium markasi adi altindaki isletmeleri
faaliyete gegirmeye, sektdre yeni iriinler kazandirmaya baslamis.

Bu yil ATRAX'ta tasarimi ve imalati kendilerine ait bir iiriin olan Mini
Ranger’ sergiledi Funnivarium. Mini Ranger, 7 metreden takla atan 12
kisi kapasiteli ve 5x8 metre taban oliilerine sahip ve isletmeye hem
deger hem de kazang saglayan bir iriin olma dzelligini tagiyor.

Funnivarium Genel Miidiir(i Melih Aydin, “Kapali alan eglence merkez-
lerinde atraksiyonu arttirmak, eglenen miisteri yas ortalamasini daha
yukan ¢ekip daha genis kitleleri alana ¢ekebilmek, bunun karsiligi
olarak da isletmelerin kazancini arttirabilmek iin tasarlandi ve iiretil-
di Mini Ranger. Bu iiriiniimiizle, lunaparklardaki Ranger'lara, Kamika-
zeler'e binmek isteyip boyutlarindan dolayi cesaret edemeyen, ken-
dini geri ceken miisteriler ve daha kiiciik yastaki misteriler icin yeni
bir secenek olup isletmeye daha fazla getiri amaclamamizin yani sira
lunaparki olan ya da lunapark kurmak isteyen otellere piyasada her-
kesin kullandigi her yerde olan diriinlerin disina gikarak ayn bir cazibe
katmayi amagliyoruz.” diyerek Mini Ranger'in farkini ortaya koyuyor.

Melih Aydin, the 3rd generation from a family that’s been running fun
fairs for the last 50 years, has created Funnivarium with the goal of com-
bining his experience in outdoor fun fair business with rapidly growing
shopping mall sector in our country, to give new equipment with novel
designs with a new approach to equipment design and to offer turn-key
projects for those wishing to develop new attractions centers and has
started bringing to life numerous businesses under Funnivarium brand.

This year at ATRAX, Funnivarium showcased a new product, Mini Ranger
which was designed and manufactured totally in-house by Funniva-
rium. Mini Ranger is a product that can flip at a height of 7 meters, can
carry 12 passengers and has a total floor area of 5x8 meters. It adds both
value and brings profit to the operating company.

Funnivarium General Manager Melih Aydin said, “Mini Ranger was de-
signed and produced with the goal of enhancing the level of excitement
at the attractions center, attracting a bigger audience by appealing co-
vering an older audience.group and as a result increasing profitability
for the operating company. With this product our goal is to appeal to
riders that want to ride Rangers or Kamikazes at fun fairs but don’t have
the courage because of their size and to younger riders. We also want to
add additional attraction to hotels that wish to set up fun fairs by offe-
ring them extraordinary and alternative products.” and explained why
Mini Ranger s different.
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KACIS OYUNLARINDA
DUNYA'DA iLK KONSEPTLERIYLE
FARK YARATAN BiR MARKA

THE MASK GAMES

A BRAND THAT MAKES A DIFFERENCE IN

ESCAPE GAMES THANKS TO ITS INNOVATIVE CONCEPTS:
THE MASK GAMES '
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The Mask Games kendi biinyesinde tasarlayip islettidi evden kaqis oyun-
lanyla yolculuguna basladi. Kisa siirede “Odadan Kacis” adiyla, yeni dogan
kacis sektdrinde dnemli bir noktaya geldi. Su an alti ayn sehirde The
Mask Games ekibinin tasarladigi oyunlar oynaniyor. Istanbul, Ankara ve
Trabzon'da ise “Odadan Kagis” markasi direkt olarak hizmet veriyor.

Kagis sektoriinde, Diinyada uygulamasi olmayan “Karavandan Kagis”
oyunu ve kalabalik gruplarla oynanan kagis oyununu da yine ilk kez The
Mask Games tasarimcilar oyun severlerin karsisina ¢ikanyor.

Kacis oyunuyla baslayan yolculugunda bununla yetinmeyen The Mask
Games ekibi, edlence sektoriine yeni bir soluk getirme amaayla ka-
budunu kirmaya karar vermis. Boylece yeni fikirler bulup, buldugu yeni
fikirleri oyunsallastirarak, oyuncularini daha once hic tecriibe etmedikleri
sekilde eglendiren hizmetler sunmayi hedeflemis.

The Mask Games, eglence sektortniin strekli yenilenen ve modernlegen
yapisiyla oyunun 6ziinde bulunan ve insani cezbeden unsurlan bir arada
tutmaya Gzen gosteriyor.

Her yasa ve mekana uygun oyun tasarimlanyla kurumsal firmalara ve ozel
organizasyonlara cesitli kurgular yapan The Mask Games ekibi; kurulum
alani, oynayacak kisi sayisi, oyunculann yagi, oyun siiresi gibi kisitlama-
|ara takilmadan her tiirli oyun tasarimini yapmaktan biiyiik bir zevk al-
diini soyluyor.

The Mask Games started its journey with the ‘Escape from the House’ games
it designs and runs in-house. In a short period, The Mask Games made great
progress in the escape games industry with its ‘Escape from the Room”
brand. Currently, the games designed by The Mask Games team are being
played in six different cities. And in Istanbui, Ankara and Trabzon, “Escape
from the Room™ brand serves its quesls directly.

“Escape from the Caravan” game, which is a first in the world in the escape
games industry, and the escape game that is played by large groups were
again designed by The Mask Games designers for game lovers.

The Mask Games team which started its journey with the escape game,
decided to break the pot it is in with the goal of bringing a new vibe to the
attractions industry. This way, the team aims to offer its players, services
with unique experiences by finding new ideas and turning them into games.

The Mask Games places emphasis on combining the continuously changing
and modernizing structure of the atlractions sector and the inherent ele-
ments of the game that attract the players.

Developing numerous configuration for corporations and special events
with its game designs suitable for every age group and every setting, The
Mask Games team say that they enjoy developing and designing new
games without caring about limitations such as number of players, game
area, ages of players and game duration.



Firmamiz uzun yillardir sisme oyun ve sisme iiriinler izerine uzmanlagmis,
son senelerde ise anahtar teslim ic mekan oyun parklan iiretimine agurlik ve-
rerek Soft PlayTop Havuzlar iiretiminde Tuirkiye'nin ve Diinya'nin tercih edilir
markasi haline gelmistir. Halen EN1176 uluslararasi saglik ve giivenlik stan-
dartlanna uygun ic mekan oyun parklan tasarlamaya, iretmeye ve gelistir-
meye devam etmektedir. Anahtar teslim oyun parklan projelerimizde, giiven-
lik ve estetigi on planda tutuyoruz. Diinya eglence trendlerini takip ediyor, bu
trendleri arge calismalanimiz le yeni iriinleri projelerimize dahil ederek hem
miigterilerimize ozel tasarimlarla hizmet vermeye, hem de qocuklann fiziksel
gelisimini destekleyici, temali Griinler ile hayal giiclerini 3 boyuta tagiyabi-
lecekleri, renkli ve eglenceli oyun alanlan yaratmaya gayret ediyoruz.

Kaliteli iiriin dretiminde 1srarci olmamizin sebebi tabii ki dncelikle cocuklara
gtivenli ve dzgiir oyun alanlan yaratmak, sonrasinda ise misteri memnuni-
yetidir. Biz bu konuda ekibimize, tedarikgilerimize ve firma prensiplerimize
giiveniyoruz ciinkii gordiik ki bu siirete diinyanin bircok iilkesinde iiriinle-
rimiz sergilendi, kullanildi, eskimeyen iiriinlerimiz ise halen el degistirmekte.

inovasyona dnem veriyoruz. Miisterilerimizin memnuniyet bildiren déniigleri
de bizi, kendimizi bu konuda daha cok gelistirmeye tesvik ediyor. Kigiik
olcekli projeler miisteri talepleri dogrultusunda biiyiik dlcekli projelere
doniigtii. Kisiye ozel tasanmlanmiz ve miisterilerimizin dzel isteklerini
dogrultusunda sekillenen oyun parklan hem onlan memnun ediyor, hem
de firmamizi bu sektdrde dne gikaran bir fark olugturuyor. Su anda imzamiz,
ihracat yaptigimiz 40'dan fazla iilkede ve Tiirkiye'deki bircok AVM ve biiyiik
olcekli projelerde codalmaya devam etmekte.

Bu sene yeni nesil cocuklarin eglence ve oyun arayisina, Dinamik Oyun Park-
lan ile hareket getirmeye karar verdik ve ocuk ruhundan esinlendigimiz,
hareketli, canli, renkli ve avil avil dinamik oyun parklan yaratmaya bagladik.
Ilk defa ATRAX"15 fuar standimizda sergiledigimiz Isikl Dinamik Oyun Park-
lanmiz ile Tiirkiye ve Diinyada heniiz denenmemis bir ilki gerceklestirdik ve
hareketli oyun parklanmizi igiklandirdik.

Tim duyulara hitap eden efektli, animasyonlu ve rengarenk oyun parklar
artik ic mekanda gorsel solene donsiiyor. llk defa isiklandirmanin ve efekt-
lerin i¢ mekan oyun parklarina (soft play) dzenle adapte edildigi bu sistem
ile bir tikla oyun parkinizin rengi degisiyor, gorsel efektler ile hareketleniyor.
Bu sayede fosforlu, simli, parlak, kir tutmayan ve antibakteriyel, firmamiza
ozel hazirlanan malzeme ile Grettigimiz dinamik oyunlanmiz géz kamastiric
iiriinlere doniistd. Fuarda mevcut miisteri grubumuzun ve yeni ziyaretcile-
rimizin de test ettigi diriinlerimiz cok ilgi gordii ve dolayisiyla biz de fuardan
cok memnun aynildik. Bundan sonraki hedefimiz ise, yaptigimiz calismalar ile
driinlerimizi gelistirmek ve bu konuda pazar payimizi arttirabilmektir.

KAAN ULKER

EFES COCUK OYUN EKIPMANLARI FIRMA SAHIBI / fes Playgrounds Company Owner

" |“DUNVYA, BiZi TERCiH EDiYOR”

| “WEARE THE WORLD'S CHOICE”

“IIk defa ATRAX'15 fuar standimizda sergiledigimiz Isikli Dinamik
Oyun Parklanmiz ile Tiirkiye ve Diinyada heniiz denenmemis bir
ilki gerceklestirdik ve hareketli oyun parklarimizi igiklandirdik.”

“With our luminated Dynamic Playgrounds which we showcased for the first time at ATRAX'15 we
introduced afirst to the Turkish and Global Attractions Industry and iluminated our dynamic playgrounds”

Traditionally our company has been specialized in the production of inflatab-
le playgrounds and inflatable products for many years and recently become
the preferred brand of Turkey and the world in Soft Play-Top Pool market by
focusing on turnkey indoor playgrounds. Our company continues to produce
and develop indoor playgrounds that comply with ENT176 international health
and safety standards. In our turnkey playground projects, we emphasize safety
and aesthetics. We follow the global attractions trends closely and involve them
in our R&D efforts and new product projects and offer special designs for our
customers and continue to create vibrant and fun playgrounds that support the
physical development of children and allow them to carry their imaginations fo
3 dimensions with themed products.

The reason for us to be persistent in developing high quality products is our mission
to develop safe and free playgrounds for kids and to ensure customer satisfaction.
In that sense, we have confidence in our team, our suppliers and our customer
principles because we've seen that we've been able to showcase and sell our pro-
ducts in many countries across the world and our old units are still being replaced
with new ones. We place great emphasis on innovation.

And positive feedback from our customers encourages us to improve our
products further. Small-scale projects tumed into large-scale projects as a
result of increased customer demand. Playgrounds that are shaped as a result
of our custom designs and customer requests, both makes them happy and

brings us to the forefront in the sector and make a difference. Currently we_.

have our products at more and more locations in over 40 countries where we.-

export our products and in many shopping centers and large-scale projects
in Turkey.

This year we decided to bring dynamism to the quest of new generation kids
for new attractions and games with our Dynamic Playgrounds and started
developing dynamic, vibrant, colorful and fun playgrounds, which we ins-
pired from childhood spirit. With our llluminated Dynamic Playgrounds
which we showcased for the first time at ATRAX'15 we introduced a first
to the Turkish and global attractions industry and illuminated our dynamic
playgrounds. New generation vibrant playgrounds appeal to all five senses
and create a visual feast at your place.

With this system whereby illumination and visual effects are integrated to
indoor soft play areas you can change the color of your playground with a
single click and change its vibe with visual effects. This way, our dynamic
playgrounds that we produced using luminous and silvery products that are
easy to clean and have anti-bacterial properties turned into glittering pro-
ducts. Our products tested at the exhibition by our existing customers and
new visitors attracted great attention, so it's been a very effective event for
us. Our goal now is to further develop our products with our R&D efforts and
increase our market share.

7

O



TURKIYE'NIN EN BUYUK
INDOOR TRAMBOLIN PARKI

THE ZONE

MASLAK'TA

TURKEY'S BIGGEST INDOOR TRAMPOLINE PARK IS AT
THE ZONE MASLAK
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ALLEBEN GOLETI
REKREASYON ALANI

aziantep, Tiirkiye'in Giineydogu Anadolu bdlgesinde yer alir.

Deniz bulunmayan bir kent olan Gaziantep'e deniz 6zlemini gi-
dermek ve aktif sosyal alan olugturmak icin dizayn edilen “Alleben
Goleti Rekreasyon Alami*, 2 yil icinde tamamlanarak kent halkinin hiz-
metine sunulmustur. Alleben Goleti Rekreasyon alani 740.000 m?lik
alana sahip olup, icerisinde bircok aktivite alanlan bulunmaktadir.

Su aktiviteleri kapsaminda aquparklar, gélet iizerinde su kayad, yapay
sahiller, biyolojik yiizme havuzu ile yiizme havuzlan ve dalga havuz-
lan alan icerisinde yer almaktadir. Bunun yani sira golet iizerinde
botlarla gezinti, balik tutmak icin dizayn edilmis mekanlar ve golet
lizerinde yiiriiytis yapilabilecek yiizen yiirilyiig parkurlan ziyaretgilere
hizmet veren alanlar arasindadir. Yine bu alanda aksam saatlerinde
miizik ve 151k esligindeki su sovlan tiim rekreasyon alanini etkisi altina
alarak Alleben Golet'inde goriilmeye deger bir manzara olugturur.

Gaziantep is located in the Southeast Anatolia region of Turkey. The
“Alleben Pond Recreational Area” which is designed to end the lo-
cals’longing for sea in a city without one and to offer recreational areas,
has been completed in 2 years.

With a total acreage of 740.000 m? “Alleben Pond Recreational Area”
comprises numerous activity areas.

In terms of water activities, the park offers aqua parks, water skiing on
the pond, artificial beaches, biological swimming pool and swimming
pools and wave pools. In addition, the recreational area also offers boat
tours on the pond, special areas for fishing and floating walking trails
on the pond. Also, the water shows accompanies with music and light
shows at nights make Alleben Pond a must-see spot as they add en-
chantment to the vibe of the pond area.

€6 \lan icerisinde spor aktiviteleri kapsamin-

da baskethol sahalar, viiriiviis parkurlary, | ®®As sports areas, the recreational area of-

[uthol sahalari. volevhol sahalari, tenis
kortlarimin yam swra dis mekan filness
aletleri ve cocuklarin spor amach kullana-
bilecekleri ipli rmanma gruplar: da bu-

lunmaktadur. 2

Piknik aktivite alanlan olarak golet manzaral binden fazla piknik
iinitesi ve giinliik konaklama imkani saglayan yine golet manzaral
bungalov evier ve karavan alanlan mevcuttur.

Denizin dzlemini ve eksikligini ceken kent halkina giinliik ve gece-
lik konaklama ile bir ok aktivite imkani saglayan Alleben Goleti
E]lgreasynn Alani Gaziantep'e akilli dizaynlarla denizi getiren bir pro-
jedir.

[ers baskethall fields, walking trails, soccer
fields, volleyball fields. tennis courlts as well
as ouldoor gvm areas and rope climbing

pgez 99
areas for kids.”~

The recreational area also offers picnicking areas and bungalow houses
in addition to caravan areas for campers.

Offering daily and over-night accommodation alternatives as well as
numerous activities to the locals who have been longing for the sea for a
long time, “Alleben Pond Recreational Area” is a project that brings sea
to Gaziantep with smart designs.
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JOIN US AGAIN IN NOVEMBER 2016
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ISTANBUL
Phone : 480 212 360 2524
GSM : 4905305830840
Web : www.minitrain.net
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Kﬂnya Tiiyap Konya Fuarcilik A.S. www.tuyap.com.tr
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KONYA
KENT 2016

KONYA INSAAT

13. Yapi, ingaat Malzemeleri, s ve ingaat 12. Yerel Ydnetim ihtiyaclari, Kent Mobilyalan,
Makineleri, Isitma, Sogutma, Havalandirma, Park Bahce Diizenlemeleri, Yangin Giivenligi ve
Tesisat ve Dogalgaz Teknolojileri Fuari Itfaiye - Belediye Hizmet Araclar Fuari

www.konyainsaatfuari.com www.konyakentfuari.com

6. Mobilya, ic Mimari, Dekorasyon, Beyaz Esya, Ev Tekstili,
Ev Elektronigi ve Geregleri Fuan

www.konyadekorfuari.com
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TUYAP KONYA FUARCILIK A.S.

Konya Ticaret Odasi - Tiyap Konya Uluslararasi Fuar Merkezi Fevzi Cakmak Mahallesi Aksaray Cevre Yolu Caddesi No:8 / 1 Karatay/KONYA
Tel: 0332 346 29 30 (Pbx) Faks: 0332 346 29 47 (3 Hat ) E-posta: tuyapkonya@tuyap.com.tr
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Aksaray Cevre Yolu Caddesi No: 8 /1 Karatay - Kun\ra “Anadolu’nun Giici™

62 BU FUAR 5174 SAYILI KANUN GEREGINCE TOBB (TURKIYE ODALAR BORSALAR BIRLIGI) DENETIMINDE DUZENLENMEKTEDIR.



w»OUTDOOR
DESIGN & BUILD

23 — 25 May, 2016 | DUBAI WORLD TRADE CENTRE

THE INTERNATIONAL
OUTDOOR TRADE
SHOW
FOR LANDSCAPING,
INFRASTRUCTURE &
URBAN DEVELOPMENT

Meet & network with city planners, government officials, consultants,
contractors, architects, designers, engineers and developers.

Capifalise on a'US$ 194bilion GCC construction market by exhibiting at the region's leading -
infernational outdoor trade show for landscaping. infrastructure and urban development.

Key exhibitor sectors -

if you supply products and services in the following sectors, this event is for you:
* Landscaping * Infrastructure & urban development ~* Outdoor design & build
* Water technology & management ' '

BOOK YOUR STAND NOW TO SHOWCASE YOUR PRODUCTS & SERVICES

Rajendra Salgaonkar J +971 4 4453652
Project Manager [] +97156 1741686
B rajendrasalgaonkar@dmgeventsme.com M www.theoutdoorshow.ae

Stralegic Pariners Organised by
/" ‘) =5,
THese dmg: events

middle east & asia

GOVERNMENT OF DUBAL DUBAI MUNICIPALITY [li=JiEEN
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“SEKTORUN ONLINE HABER KAYNAGI”

“ONLINE NEWS SOURCE OF THE SECTOR”

www.atraksiyon.net
YENILENEN YUZUYLE
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GOING LIVE IN MARCH WITH ITS NEW LOOK



A NEW AGE

INRAGING SIMULATORS

LN

www.amegaentertainment.com D ﬂmE
info@amega.com.tr ENTERTAINMENT

+90 216 561 22 33




e
arak Turkiye ve diinyada
bir ilke imza atya SIIHT'panellen

oﬁ'parklanmzda kullanarak arl_eglenceye
edlvoruz

@en equipment suppliar
0 Niltifer/BURSA/TURKIYE

190224 4823 : 57 / info@efesplaygrounds.com
- ‘www.efesplaygrounds.com




