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Editor’s Foreword

Editériin Notu

Degerli Atraxion Magazine Okuyuculari , “ATRAX Fuari
Ardindan” sayisi ile sizlerle birlikteyiz.

Tureks Uluslararasi Fuarcilik Ekibi olarak yil boyunca
uzun ve yogun bir tempoyla ayni zamanda buylk bir
heyecanla hazirlandigimiz ATRAX fuarimiz katihmci ve
ziyaretcileri ile bulustu. Sektorin bir araya geldigi tek
¢ati olmasi sebebi ile bu 6nemli bulusmaya ev sahipligi
yapmanin mutlulugunu yasadik.

3 glinliik fuar siresi boyunca hem biz hem de katilimci
ve ziyaretgilerimiz sektoriin gelecegi, beklentileri ve ih-
tiyaclari konusunda konusabilme firsati yakaladik. Sek-
tortin; kurum, kurulus ve tesislerde artan farkindalikla
birlikte Turkiye’de daha da blyliyecegi bu sebeple orga-
nizator ve sektor firmalari olarak buyilk bir sorumlulu-
gumuz oldugu ortak fikrini bir kez daha dile getirdik. Bu
ortak sorumlulugun ortak hareket etmeyi gerektirdigi
bu sebeple is ortakhgimizi daha da verimli kullanmami-
zin 6nemini paylastik.

Bu noktadan hareketle 2015 ATRAX Fuari icin katilmci
firma ve ziyaretgilerimizin vermis oldugu geri dontgler
Isiginda ¢alismaya basladik bile. Farkli ve kapsamli etkin-
liklerle ayni zamanda yeniliklerle ATRAX 2015’de biyuk
bir bulusmaya hazirlaniyoruz. Sektérin haber kaynagi
olan Atraxion Magazine araciligiyla da tim bu sireci
sektor haberleri ile birlikte sizlerle paylasmaya devam
edecegiz.

Sekt6ri bir araya toplamasinin yani sira ticari bir plat-
form sunan ATRAX'da firmalarin ciddi is baglantilari
yaptigini ve yeni is firsatlari yakaladigi bilgisine ulasmak
bizi oldukca memnun etti. Fuar esnasinda yaptigimiz
ikili diyaloglar ve réportajlar sayesinde ulastigimiz bu
bilgiyi diger yorumlarla birlikte bu sayida sizlerle de pay-
lasiyoruz.

ATRAX Gala gecesinde, ayni zamanda sonuglari heye-
canla beklenen Shining Star Awards- Eglence Odiille-
rinin sahipleriyle bulusmasinin verdigi ortak heyecani
yasadik. Sektori desteklemesi ve duyurmasi adina yap-
tigimiz yarismanin kazananlarina da bu sayimizda genis
yer veriyoruz.

Shining Star Awards, katilimci firma yorumlari ile birlik-
te ATRAX Fuari sonuglari ve sektor haberlerinin de yer
buldugu Tirkiye'de eglence, aktivite, park sektoériniin
ilk ve tek rehberi olan Atraxion Magazine’i keyifle oku-
manizi dileriz...

Dear Atraxion Magazine Readers, we are with you once
again with the “After the ATRAX Exhibition” issue of At-
raxion Magazine.

Our ATRAX Exhibition which we as Tureks Uluslararasi
Fuarcilik team, prepared with hard work and with great
excitement throughout the year has finally met its par-
ticipant companies and the visitors. We were more than
glad to host this meeting as it is the only platform where-
by the players of the sector come together.

Throughout the 3 days of the exhibition, both we and
our participant companies and visitors had the oppor-
tunity to discuss the future of the sector as well as its
expectations and needs. Once again we reached the con-
sensus that the industry will grow further as a result of
increased awareness on the part of the companies and
organizations in the sector and that as a result, we as the
companies of the industry have a serious responsibility.
We all emphasized the fact that this common respon-
sibility requires high level of cooperation and that as a
result, we need to utilize our business partnerships in a
more efficient manner.

Moving from this fact, we’ve already started working on
ATRAX 2015 in light of the feedback we received from
the participant companies and the visitors of this year’s
event. We’re preparing for a great meeting at ATRAX
2015 which will be featuring distinctive and comprehen-
sive activities as well as novelties. And via Atraxion Mag-
azine, the main source of information of the industry, we
will continue to share the latest developments and news
about this process with you.

In addition to bringing together the players of the indus-
try, ATRAX offers a unique commercial platform and we
were more than glad to have noticed that participant
companies of the event had the opportunity to make new
and large scale business deals and tap new business op-
portunities. In this issue, we’ll be sharing with you, this
information which was brought to us via the mutual dia-
logs and interviews we had during the event, along with
other comments about ATRAX.

During ATRAX Gala night, we’ve also had the common
excitement of rewarding the best projects in the sector
via the long-awaited Shining Star Awards. In this issue
we will also be featuring the winners of this contest
which we organize with the goal of supporting the sector
and increasing awareness about it.

We hope you enjoy this issue of Atraxion Magazine, the
first and only guide of the amusement, event and parks
industry in Turkey which also features news about the
outcomes of ATRAX Exhibition, news from the sector as
well as comments from the participant companies...

_ Aysel EKER
Kurumsal lletisim ve Pazarlama Muduri
Corporate Communications & Marketing
Manager
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Exhibition Notes

ATRAX FUARI ARDINDAN
AFTER ATRAX EXHIBITION

Eglence Sektorii Biiyiimeye Devam Ediyor...
Amusement Industry Continues to Grow...

Turkiye ve cevre llkelerin tek ihtisas fuari olma ozelli-
gi taslyan ATRAX 4-6 Aralik tarihleri arasinda diinyanin
marka sehirlerinden istanbul’da gergeklesti. Diinyanin
binbir tirli eglencesine ekipman ve hizmet sunan ka-
tilimci firmalar ile sektor profesyoneli binlerce ziyaretgi
bir araya geldi.

3. yilinda da basarili bir fuar geciren ATRAX ardindan,
ATRAX Fuari Organizatori Tureks Uluslararasi Fuarcilik
Genel Mldiri Nergis Aslan’dan
fuari degerlendirmesini istedik.
Nergis Aslan ATRAX Fuari ile ilgili
sunlari soyledi;

“Eglence sektorii her gecen giin
biiyiimeye devam ediyor. Ozel-
likle Tiirkiye pazari, uluslarara-
si arenada potansiyel bir pazar
olarak goriiliiyor. Stratejik ko-

8

Known as the only specialized trade event of the amuse-
ment industry in Turkey and the region, ATRAX was held
between 4-6 December 2015 in Istanbul, one of the
brand name cities in the world. The event brought to-
gether participant companies from all over the world
that provide hundreds of different amusement equip-
ment and services for the amusement industry.

ATRAX was a great success in its third year as well and
we asked Ms. Nergis Aslan General Manager of Tureks
Uluslararas! Fuarcilik the orga-
nizer of ATRAX Exhibition her
views about the event. Ms. Ner-
gis Aslan made the following
comments about the event:

.. Amusement industry continues
| to grow every day. Especially
the Turkish market is perceived
as a potential market at the in-
ternational level and, thanks to



numuna bagh olarak
da Ortadogu, Afrika
ve Asya’da ki hedef
pazarlarin  baglant
noktasi olarak deger-

lendiriliyor.

Sektore dair Glkemiz-
de ve komsu Ulkeler-
de uzun vadeli biylk
yatirrm planlari oldu-
gunu gorlyoruz. Yeni
projelerin ve yatirim
planlarinin yurtdisin- S —
da da konusuldugu-

na tanik oluyoruz.

Bu potansiyeli en iyi sekilde degerlendirmek lzere ¢ik-
tigimiz yolun 3. yilinda ATRAX fuarinda bir kez daha bir-
likteyiz. Daha yolun ¢ok basindayiz ve hep beraber uzun
bir yol alacagimiza inaniyoruz. Bu yolda bizimle yiriyen
tiim katilimci ve ziyaretgilerimize igtenlikle tesekkir edi-
yorum.

ATRAX 2014 Fuarimizda, 30 iilkeden 195 kurulug iiriin
ve hizmetlerini sergiledi. Gegen yildan bu yila fuarimi-
zin %15 oraninda biiyiime kaydettigini goriiyoruz. Al-
digimiz geri bildirimlerle ilginin her yil artacagini goz-
lemliyoruz.

Atrax olarak sektori uluslararasi
dizeyde kucakliyor, sektoriin ge-
lisimini yakindan takip ediyor ve
paydaslarimiza vyeni firsatlar ya-
ratmaya calisiyoruz. Oniimiizdeki
sirecte de her yil gelisme ve ye-
niliklerle karsiniza ¢ikmayi hedef-
liyoruz.”

Turkiye'de ilk kez ATRAX catisi
ile bir araya getirdiginiz eglence
sektorlini dizenlediginiz Shining
Star Awards-Eglence Odiilleri ve yayinladiginiz Atraxion
Magazine ile desteklemeye calistiginizi biliyoruz. Bun-
larla ilgili neler soyleyeceksiniz.

Bu yil ikincisini organize ettigimiz eglence sektorinin
parlayan yildizlarini 6n plana ¢ikaran , basarilari 6dul-
lendiren Shining Star Odiilleri sahiplerini buldu.

Tureks Uluslararasi Fuarcilik Genel Muduru / Gen. Man.
Nergis ASLAN

its strategic location,
is also recognized as
a point of access to
target markets in the
Middle East, Africa
and Asia.

We see long-term and
large-scale invest-
ment plans being real-
ized in the amusement
industry both in Tur-
key and neighboring
. countries. We witness
. that new projects and
investment plans are
being realized abroad
as well.

In the 3rd year of this journey we embarked on with a
view to tap this potential fully, we’re once again together
with you at the ATRAX exhibition. We’ve just started this
journey and we believe that it’s going to be a long one for
all of us. | would like to express my sincere thanks to all
participants and visitors who have taken on this mission
with us.

At ATRAX 2014, 195 companies and institutions from 30
countries showcased their products and services and we
see that ATRAX has grown by 15% compared to last year.
And with all the positive feedback we receive, believe
that there will be growing interest in our event.

As Atrax, we embrace the whole sector at the interna-
tional level, follow the develop-
ments in the sector closely and
strive to create new opportunities
for our stakeholders. In the com-
ing terms as well, we aim to come
to you with new developments
and novelties every year.

We know that it was you who
brought together for the first
time, all players of the amuse-
ment industry in Turkey under one
roof and that you’re trying to support this effort and the
amusement industry with the Shining Star Awards and
the Atraxion Magazine you publish. What would you like
to tell us about these?

Organized for the second time this year Shining Star
Awards where the shining starts of the amusement sec-
tor were brought to the forefront found their winners.

9



Fuar Notlari

Exhibition Notes

Ozellikle ATRAX Gala gecesinde organize ettigimiz bu
odiil toreni ile farkindalik olusturmaya ¢alisiyoruz.Ba-
sarili calismalarin 6rnek teskil ederek yeni proje, iiriin
ve hizmetleri tesvik edecegini diisiinliyoruz. Sektoriin
hizmet sundugu tiim eglence, etkinlik, park ve rekre-
asyon alanlarina yonelik belirledigimiz kategoriler ile
genis kapsamda sektorii kucaklayarak gelisimine katki
sagladigimiza inaniyoruz.

Gururla belirtmek istiyorumki bu yil yarismamiza ¢ok
degerli kurum ve kuruluslar katildi. Degerlendirme pu-
anlari birbirine ¢ok yakindi.Bu durum jiri Gyelerimizi
zorlasada sonugta gurur verici bir tablo ortaya ¢ikti.

Yarismamiza 12 kategoriden toplam 51 kurulus 6dil igin
basvurdu. Sektor profesyonelleri ve akademisyenlerden
olusan 5 kisilik jiri, puanlama yontemi ile 6dil alacak
kuruluslari belirledi.

Shining Star 2014 yarismamiza; degerli Grlin, hizmet ve
tesisleri ile katilan tiim kuruluslara tesekkiir ediyoruz.

Atraxion Magazine’in ne gibi katkilari var peki bizimle
paylasir misiniz.

“Sektordeki iletisim eksikligini gidermek amaciyla yola
¢ciktigimiz Atraxion Magazine Dergisi’nin 9. sayisi sizlerle
bulustu. Turkiye’de eglence, aktivite ve park sektoriniin
ilk ve tek rehberi olan dergimiz, Atraxion Magazine sek-
toriin nabzini tutmaya sizden haberler vermeye ve size
haberler vermeye devam edecek.

Amacimiz tiim sektér profesyonellerini Tiirkiye ve
diinyadaki gelismelerden haberdar etmek. Gelecegin
sehirlerinde eglence ve yasam alanlarina ilham veren

fikirleri olusturan yeni projeler, iiriin ve hizmet tani-
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Our goal with this award ceremony that we organize as
part of ATRAX Gala night is to increase public awareness
about the sector. We believe that successful projects in
this area would encourage new projects, products and
services and with the categories of amusement, events,
parks and recreation we created which the industry
serves, we believe that we embrace the industry on a
large scale and contribute to its development.

I'd like to proudly note that numerous prestigious and
recognized companies and institutions joined our contest
this year. Scores achieved by candidates ended up being
very close to each other. Even though this made the deci-
sion process for the jury members more difficult, the final
picture turned out to be one we’re all proud of .

A total of 51 companies and institutions applied to our
contest in 12 different categories. Our jury of 5 members
comprising professionals of the industry and academi-
cians, selected the winners based on a scoring system.

I'd like to thank all companies and institutions that joined
our Shining Star 2014 contest with their products, ser-
vices and facilities.



timlari, yenilikler ile birlikte sektér haberleri, giindem

basliklari, etkinlikler, 6nemli anlagmalar, sirket isbir-
likleri, eglence merkezleri, teknik bilgiler, sektor yo-
rumlari, fuar haberlerini tiim sektor profesyonelleri ile
paylagsmak. Yani sektoériin gézii kulagi olmak.

Atrax Fuarimizin, Atraxion Magazine dergimiz ve Shining
Stars - Eglencenin parlayan yildizlari yarismamizin sek-
torde 6nemli gelismelere araci olacagina inaniyoruz.

3 -5 Aralik’ta ATRAX 2015’te bulusmak Uzere diyorum.”
Nergis Aslan ‘Iin yorumlarindan sonra ATRAX'1 degerlen-
dirmeye devam ediyoruz.

ATRAX, Ugiincii Yilinda 8.650 Profesyonel Ziyaretgiyi
Agirladi...

Tarkiye ve yakin cografyanin tek Uluslararasi Eglen-
ce, Aktivite, Park EnduUstrisi ve Hizmetleri Fuari ATRAX
2014, Uglincl yihinda da biyiik bir basari kaydetti. Her
alandan eglence temasini, 4 - 6 Aralik tarihleri arasinda
istanbul Fuar Merkezi’nde biraraya getiren ATRAX 2014,
profesyonel ve sektorel ziyaretgilerden olusan profili ile
59 ulkeden yerli ve yabanci 8.650 ziyaretgiyi agirladi.

Can you please tell us about the contributions that Atrax-
ion Magazine makes?

The 9th issue of Atraxion Magazine, which we created
with the goal of filling the gap for lack of communication
in the sector has recently been made available to you. As
the first and only guide of the amusement, attractions
and parks industry, Atraxion Magazine will continue to
be the eyes and ears of the sector and to deliver news
about you and deliver news to you.

Our goal is to keep all professionals of the industry up-
dated about the latest developments in the amusement
industry both in Turkey and the world. We want to share
with the professionals of the industry; new projects with
novel ideas that inspire the amusement and recreational
areas in the cities of the future, new product and service
launches, news and headlines from the industry, events,
important business deals, company collaborations,
amusement centers, technical information, comments
about the industry, and trade fair news. In other words
our goal is to be the eyes and ears of the sector.

| believe that our Atrax Exhibition, our Atraxion Maga-
zine and Shining Stars Awards will facilitate important
developments and progress in the sector.

I'd say, see you at ATRAX 2015 between 3-5 December.”
After Nergis Aslan’s comments, now we’ll continue to re-
view ATRAX

ATRAX, hosted 8.650 Professional in its Third Year ...

As the one and only International Amusement, attrac-
tions and parks industry and services exhibition of Turkey
and the region, ATRAX 2014 was a success in its third year
as well. Having brought together amusement themes
from different areas at Istanbul Fuar Merkezi between
4-6 December 2014, ATRAX 2014 hosted 8.650 local and
foreign visitors from 59 countries with its visitor profile
comprising the professionals and visitors from the sector.

11
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Uluslararasi diizeyde gerceklesen ATRAX Fuari tiim
diinyada sektérdeki en son yenilikleri, teknoloji, yeni
iiriin ve projeleri katilimci ve ziyaretgileri ile bulustur-
du. ATRAX Fuari degisen eglence anlayisi ¢ergevesinde
“eglencenin bir ihtiya¢ oldugu” ve eglence alanlarinin
daha nitelikli, giivenlikli ve bilimsel igerikli ekipman-
lardan olusturulmasinin saglanmasina yonelik misyo-
nu ile profesyonel ziyaretgilerini 3 giin boyunca istan-
bul Expo Center da diinyanin dért bir yanindan gelen
katilimci firmalar ile bir araya getirdi.

Ugiincii yilinda da uluslararasi diizeyde biiyiime gos-
teren ATRAX 2014’¢, 30 iilkeden diinyanin dnde gelen
eglence markalarinin distribitorliigiinii de yapan 195
katihmci firma katilirken 385 marka tanitildi.

Bir “Ticaret Platformu” sunan ATRAX, katilimci firma-
lardan bu yil 6zellikle daha nitelikli sektor profesyone-
lini agirladigi yoniinde geri doniisler aldi.

Dinyanin 6nde gelen eglence tesisi yatirimcilarini, oyun
ve ekipman dreticilerini, turistik isletme sahiplerini, be-
lediye yoOneticilerini ve AVM yoneticilerini bulusturan

12

As an international trade fair, ATRAX Exhibition brought
the latest novelties, technologies, new products and
projects to its participants and visitors. With its mission
of defining “amusement as a necessity” and ensuring
that amusement facilities comprise higher quality and
safer products as a reflection of the changing notion of
amusement in Turkey, ATRAX Exhibition brought togeth-
er its professional visitors and the participant companies
from all over the globe at Istanbul Expo Center for 3 days.
Having demonstrated growth at the international level in
its 3rd year as well, ATRAX 2014 hosted 195 companies
from 30 countries including distributors of major amuse-
ment brands, who showcased a total of 385 different
brands.

Serving as a “Commercial Platform”, ATRAX received
feedback from participant companies that noted that
the event hosted more qualified industrial professional
this year.

This year, ATRAX 2014 brought together the world’s lead-
ing amusement industry investors, game and equipment
manufacturers, touristic facility owners, municipal ad-
ministrators and shopping mall executives and featured
all areas of the amusement industry ranging from mu-



ATRAX 2014, belediye parklarindan otel eglence alanla-
rina, tema parklardan AVM eglence alanlarina, ses-isik
sistemlerinden, etkinlik firmalarina kadar eglence sek-
torinin tim alanlarini bir araya getirdi. Ziyaretgilerin
yogun ilgi gosterdigi fuarda, ilk kez goriciliye c¢ikan bir-
cok Uriin yer ald1.

En Yeni Uriinler ATRAX'da...

360 derece ¢ok boyutlu sinema salonu ve uzay simi-
lasyon aracinin yani sira ucak akademilerinde ve siiri-
cli okullarinda kullanilan Tirkiye’nin ilk Sanal gerceklik
sistemli slrtict Similatord, gercek ucak kokpit olgileri
ile yapilan BOING 737-800N ve Formula 1 araglarinda
yarisiyormus hissi yaratan similasyonlara kadar bir ¢ok
arln sergilendi.

Amerika ve Cin’e ihra¢ edilen kendi alaninda diinyada
benzer teknolojisi olmayan yerli Gretim Urinler dikkat
cekti.

ATRAX, Ureticiyi Alici ile Bulusturuyor, Uretim Ka-
pasitesi ve is Hacmini Biyiitiiyor...

Sergilenen kent mobilyalari, softplay cocuk oyun grupla-
ri, mekanik oyuncak ve simiilasyon Urinlerinde bir ¢ok
is baglantisi yapan firmalar, fuar sonrasi uzun ve titiz bir
projelendirme dénemine gireceklerini bildirdiler. Top-
lamda milyon euro’luk aktif satis gergeklestigi, yapilan
anketler sonucu belirlendi.

Ankara Blyuksehir Belediye Baskani Melih Gokgek de
Ankara’da kurmayi planladigi “Ankapark” adindaki tema
park icin tiim firmalarin stantlarini gezerek triinleri de-
nedi ve uzmanlardan uzun siiren briefler alarak bir ¢ok

farkh Grin icin alim baglantisi gergeklestirdi.

nicipal parks and hotel amusement areas to theme parks
and shopping mall amusement centers, and from sound
and lighting system rental companies to event organiza-
tion companies. The event, which received great interest
from the visitors, also featured numerous products that
have been launched for the first time.

ATRAX Featuring the Latest Products...

In addition to the 360 degree multi dimensional movie
theatre and space simulation vehicle, numerous other
new products including Turkey’s first virtual reality driv-
er simulator which is used at flight academies and driv-
ing schools, BOING 737-800N built with original aircraft
cockpit dimensions and simulation equipment that al-
lows the user fully experience Formula 1 races.

At the event, locally manufactured products with tech-
nologies never seen anywhere else in the world which
are being exported to USA and China were the center of
attention.

ATRAX is the Meeting Point for the Manufacturer and
the Buyer and Helps Grow Production Capacity and
Business Volume ...

Having made business deals with regard to the show-
cased city furniture products; soft play children’s play-
grounds, mechanical toys and simulation products, par-
ticipant companies stated that they would be entering a
busy period after the event, trying to fill the orders. The
surveys carried out during the event have revealed that
finalized sales deals amount to millions of Euros at AT-
RAX.

Mayor of Ankara Melih Gékcek toured the stands of all
companies for the new theme park called “Ankapark”
planned for Ankara and received briefings from experts
and made procurement deals for numerous products.
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ATRAX’a Katilan Ziyaretci Sayisi

Tiirkiye
6670 '@

Ziyaretci Sayisi l

8630

N\

N

Bolgelere Gore Yurtdig Ziyaretci Orani

Orta Asya: % 14
Cezayir, Fas, Libya, Tunus, Misir, Azerbaycan, Giircistan, Rusya,

Sudan, Giiney Afrika Kazakistan, Ozbekistan,
Tarkmenistan, Kirgizistan

Diger: %18
United Kingdom, Amerika Birlesik
Devletleri, Cin, Hindistan, Pakistan,
Avustralya, Kanada, Banglades,
Kuzey Kibris Tirk Cumhuriyeti,
Taiwan

. : Avrupa: %23
Italya, Ispanya, Bulgaristan, Polonya,
Yunanistan, Sirbistan, isvigre, Fransa,
Almanya, italya, Hollanda, Avusturya,
Belcika, Macaristan, Belarus,
Slovakya, Ukrayna, isveg, Bosna
Hersek, Romanya, Makedonya,
Hirvatistan

Ortadogu %29

Irak, iran, Labnan, Urdiin, israil,
Dubai, Katar, Bahreyn, Suudi
Arabistan, Umman, Afganistan,
Kuveyt, Yemen



WW.germangrup.com

Edlence

Sektdri Mensubu

Uretici, satici,
igletmeci,
organizasyon firmasi,
aile eglence merkezi,
spor merkezi v.b.

Diger Ozel
Sekidr

Turizm - otel, yatinm,
ingaat, makine,
alhigveris merkezi, gehir
planlamaci, mimar,
yatinmel, proje yapim
v.b.

Kurum,
Kurum-Kurulug

Resmi kurum,
belediye.

Diger

Meslek belirtmemis,
basin, akademisyen,
dgrenci, hobi olarak
ilgilenenler v.b
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Memnuniyet Anketleri / Satisfaction Survey

Exhibition Notes

Atrax 2014 fuari katilimcilarinin, fuar degerlendirmele-
rini tespit etmek amaciyla yapilan anketlerin sonuglari;

Genel memnuniyet
Memnunum: 193 firma
Memnun Degilim: 2 firma

Gelecek sene katilim
Katilacagim: 187 firma
Katilmayacagim: 1 firma
Kararsizim: 7 firma

Fuarin beklentileri karsilama diizeyi
Beklentilerimi karsiladi: 194 firma
Karsilamadi: 1 firma

Fuardan nasil faydalandiniz?

Satis baglantilari yaptim: %98

iyi bir tanitim oldu: %83

Yurtdisi baglantilari yaptim: % 70

Acente Bayi baglantisi yaptim: %60

Katilimci firmalardan baglanti sagladim: %50
Diger: % 53
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The results of the survey with the goal of gaining insight
into the participant companies ‘overall impression of
ATRAX 2014 Exhibition;

Satisfaction from exhibition
Satisfied: 193 company
Not satisfied: 2 company

Next year participation

I'll participate: 187 company

| wont participate: 1 company
Undecided: 7 company

Expectations from exhibition
Fulfilled my expectaions: 194
Not fulfilled: 1 company

How did you benefit from fair?

Made business connections: 98 %

It served as a good promotional tool 83%

Made international connections: 70 %

I made connections with participant companies 60 %
Made agency connection: 50 %

Others: 53 %
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ATRAX'In organizatori Tureks
Uluslararasi Fuarcilik, fuarin
ikinci glini 5 Aralik 2014 ta-
rihinde organize ettigi Gala
Gecesinde tim katilimcilarini,
Shining Star Awards adaylari
ve basin mensuplari ile birlikte
agirladi.

Gonen Hotel'de gerceklesen

Gala Gecesinde katihmcilar, cesitli
sov ve dans gosterileri ile eglenceli
bir gece yasarken fuarin yorgunlugunu
geride biraktilar. Yurtdisindan gelen ka-
tilimcilarin oldukga dikkatini ceken Tiirk
Gecesi temali sahne sovlari, tiim izleyen-

leri hayran birakt.

Unli “Anadolu Atesi” danscilarinin ger-
ceklestirdigi ve Turk kultlrinden renkli
dans gosterilerinin sunuldugu gecede,
konuklarin perkiisyon esliginde gercek-
lesen oryantal sovlara eslik etmesiyle

keyifli bir gece gecirildi.

Katilimer firmalar

soluk getirdigini ifade ettiler.

Tureks Uluslararasi

olarak gordukleri katilimci

belirtti.

sektorin boyle
glizel bir gece de bir araya geliyor
olmasindan ve organizasyonun ba-
sarisindan dolayr mutlu olduklarini,
standart fuar anlayisindan farkh bir

Fuarcilik Genel
Mdudiru Nergis Aslan, geleneksel hale
gelen ATRAX Gala Gecesinde is ortagi
firmalarini
agirlamaktan ve sektorld dizenledikleri
fuar akabinde boyle keyifli bir ortamda bir
araya getirmekten mutluluk duyduklarini

STRES ALgl
INDUSTRY LET OFF STEAR
ATRAX GALA NIGHT

Atrax Fuari Gala Yemegi, Katilmcilara
Fuar Yorgunlugunu Unutturarak Eglenceli
Bir Gece Yasatt.

Participant Companies Partied Hard and
Had Great Fun at Atrax Exhibition Gala
Night

Tureks Uluslararasi
Manager Nergis Aslan stated that they
are more than glad to have hosted at
ATRAX Gala Night, the participant com-
panies which they see as their business
partners and to have brought togeth-
er the players of the sector at such a
fun occasion after the exhibition.

—
—

o

re "
— ‘

At the Gala Night it organized
on 5 December 2014 which was
the second day of the event,
Tureks Uluslararasi Fuarcilik,
the organizer of ATRAX Exhibi-
tion hosted all its participant
companies along with Shining
Star Awards nominees and
press members.

At the Gala Night held at

Gonen Hotel, participant companies had
¥\ a blast and forgot about their tiredness
with the live shows and dance shows and
left behind all the stress of the event.
Stage shows with the Turkish Night
team which amazed especially the for-
eign professionals, made a big impres-
sion on the whole audience.

At the gala night when the dancers
of the famous “Anatolian Fire” dance
group performed vibrant dance shows
featuring traditional
styles, all guests had great time as they
danced along with the oriental dance
show that was performed with live per-
cussion performance.

Turkish dance

Professionals from participant companies
stated that they are more than glad to see
the professionals of the industry come to-
gether at such a great occasion and that
the event was very well organized and
added that it brought a new dimension to
the conventional notion of trade fairs.

Fuarcilik General
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ATRAX FUARININ TURKIYE’DE EGLENCE SEKTORUNUN

GELISMESINE ONCULUK EDEN BiR FUAR OLDUGUNU

DUSUNUYORUZ.
WE BELIVE THAT ATRAX EXHIBITION IS AN EVENT THAT PIONEERS
THE DEVELOPMENT OF THE AMUSMENT SECTOR IN TURKEY.

Sohret PAKIS - POLIN WATERPARK Paz. ve Kur. ilt. Dir. / Mrk. Corp. Comm. Dir.

|

Polin olarak yurtici ve yurtdisinda farkli cografyalarda
yaklasik 30 fuara gidiyoruz. Bu fuarlarin %90’ yurtdi-
sinda gerceklesen rekreasyonel, eglence, insaat, turizm,
havuz sektor fuarlari. Bu fuarlar Amerika, Avrupa, Asya
ve Afrika kitalarinda gergeklesen sektériin en 6nemli fu-
arlaridir.

Atrax fuarina Ug¢ yildir katilmaktayiz. Turkiye’de heyecan
verici gelismeler var su parklari anlaminda. Son yillarda
acilan ya da agilacak olan nitelikli ve liks tesisler artik
standart kaydiraklar yerine daha ekstrem ve Racer kay-
diraklara yonelmeye basladilar. Atrax fuarinin da Tirki-
ye'de eglence sektoriiniin gelismesine dncilik eden bir
fuar oldugu i¢in 6nemli oldugunu distndyoruz.

Tabii sadece Turkiye'den degil, fuara yurtdisindan da ge-
len bircok ziyaretci var. ihracatimizin gelismesine ve yeni
is baglantilarimizin kurulmasina katki saglamaktadir.

Polin alaninda; Ustlin kalite, inovasyon ve teknoloji li-
derligi gibi 6zellikleri ile bilinen ve sektoriinde diinya li-
deri olan bir firma oldugundan hem Atrax fuarinda hem
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As Polin, we attend around 30 exhibitions in Turkey and
abroad. 90% of these events are sectorial trade fairs or-
ganized abroad in the categories of recreation, amuse-
ment, construction, tourism and pools. These are im-
portant specialized exhibitions organized in USA, Europe,
Asia and Africa.

We’ve been attending Atrax exhibition for the last 3
years. There have been exciting developments taking
place in Turkey in the area of water parks. High quality
and luxurious facilities that have been opened in recent
years or will be open in the future now use extreme and
racer type water slides instead of the traditional ones.
We believe that Atrax exhibition is very important in that
it pioneers the development of the amusement industry
in Turkey. There are visitors not only from Turkey but also
from abroad. It helps us increase our exports and make
new business connections.

Because Polin is renowned for offering innovation and



de farkli cografyalarda katildigimiz tim fuarlarda yogun
ilgi ile karsilanmaktayiz. Agik¢asi 10-15 yil 6nce yasadigi-
miz fuar deneyimlerinde kendimizi, Grtnlerimizi ve hiz-
metlerimizi bir Tlirk firmasi olarak anlatmak; 6zellikle en
blyik rakiplerimizi eglence sektériiniin ana vatani olan
Amerikali Greticiler olusturdugundan bir parca daha zor-
du. Bunu itiraf etmeliyim. En azindan onlar kadar kali-
teli oldugumuzu anlatmak zaman aliyordu. Ancak yillar
gecip, yaptigimiz isler daha sinirh bir cografyadan daha
genis bir cografyaya yayildikca kalitemizin ve hizmet
anlayisimizin en iyi gostergesi oldular. 92 llkede proje
gercgeklestirince buglin fuarlarda bizi ziyaret eden ister
Amerikali, ister Avrupali isterse Asyali veya Afrikal ol-
sun, tim bu yatirimcilar zaten llkelerinde bir Polin par-
ki ya da projesi gormis, denemis, kalitesini begenmis
olarak geliyorlar. Son yillarda sektére kazandirdigimiz
yeni kaydiraklarla yerimizi gliglendirdik. Simdi yatirimci-
lar ‘Ben Polin kaydiragi istiyorum’ seklinde net bir durus
sergiliyorlar. Six Flags, Carnival, Aspro Grup gibi Din-
ya’nin en 6nemli zincirleriyle ¢alismaktayiz. Bugiin gel-
digimiz nokta, her seyden once bizi Tlrk firmasi olarak
oldukga gururlandiriyor.

Ucgiincii y1linda da biiyiime gdsteren Atrax fuarinin, her
yil daha kapsamli bir icerige sahip olarak, yeni is baglan-
tilarinin kurulmasina ve ziyaret¢i portféyliniin artarak
devam etmesine, eglence sektoriinde blylk bir adim
olmaya olanak saglayarak gelisme gdstermesini temen-
ni ediyoruz.

is a leader in technology both in Turkey and the world,
we’re receiving a great deal of interest at the trade fairs
we join both in Turkey and abroad. Honestly, 10-15 years
ago, because most of our competition was from USA,
which is the country of birth for the amusement industry,
it was very difficult for us to promote our company, our
products and services as a Turkish company. | need to ad-
mit that. It was at least taking time to prove that we were
at least as good as they were. However, as years went by
and our products got widespread around the world, they
became the indicators of our service and quality notion.
After realizing projects in 92 countries, all investors from
US, Europe, Asia or Africa that visit us during the events,
come to us as already having experienced and liked a
Polin park or project and its quality. With the news slide
products we introduced to the market in recent years,
we reinforced our position. Now the investors come to
us saying “I want to have a Polin branded slide”. We’re
working with world’s leading chains like Six Flags, Car-
nival and Aspro Grup. Today, the progress we’ve made
and the point we have reached make us feel proud as a
Turkish company.

We hope that Atrax Exhibition, which has continued to
grow in its third year as well, would continue to devel-
op with a broader coverage, higher number of visitors
and as an effective platform that facilitates new business
deals.
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SEKTORDE ONEMLI BIR YERE SAHIP OLAN ATRAX FUARINI

ONEMSIYORUZ
ATRAX EXHIBITION IS IMPORTANT FOR US AS BEING A LEADING EVENT IN THE
SECTOR

Hakan Yildirici — AMEGA A.S. Yonetici Ortak / Managing Partner

Oyun eglence sektorl teknolojinin gelisimine paralel
olarak son bir kag yildir biiylk bir sigrama yapti. Bu sigra-
mada Tirkiye ‘nin hizli gelisimine paralel olarak sayilari
glin gectikce artan temali parklar ve AVM ‘ler biyk rol
oynadi diyebiliriz. Dolayisi ile son bir kag yildir 6zellikle
yeni nesil eglence anlayisinda blyik bir degisim
hareketi basladi ve ¢ok dogru bir zamanlama ile ATRAX
fuari ve ATRAXION dergisi hayatimiza girdi diyebiliriz.
Bu baglamda simdiden sektérde 6nemli bir yere sahip
olan ATRAX fuarini 6nemsiyoruz ve ilk glinden bu yana
katihmci kimligimiz ile yer aliyoruz.

AMEGA ailesi olarak, siirekli blyliyen oyun eglence
sektoérind yakindan takip ediyoruz. Bu anlamda gerek
yurticinde gerekse yurtdisinda bitin etkinliklerde ak-
tif olarak yer almaya ¢alisiyoruz. Bu sayede edindigimiz
tecrlibe ve vizyonumuz ile sektériin gelisiminin bir par-
¢asl oldugumuz i¢in de cok memnunuz.

Bu yiIl ATRAX 1 ziyaret eden yurtici ve yurtdisindan bir-
¢ok konugu standimizda agirladik. Bu sayede gercekles-
tirdigimiz gorismelerimizde, mevcut misterilerimizin
disinda yeni bircok degerli yatirimci ile 6nimiizdeki d6-
nemde gergeklestirecekleri projeleri lizerinde konusma
firsatimiz oldu.

Fuarlardaki beklenti genel olarak yeni trinlerdir. Bizde
bu fuarda, AMEGA tarafindan uretilen bircok Uriin ara-
sindan 6zellikle ilk defa sergilenen yeni trinlerimizi ser-
gilemeyi tercih ettik.
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Game-amusement industry has made a great leap in re-
cent years in parallel to the advancement in technology.
We can say that the theme parks and shopping malls
which have been increasing in number in parallel to rap-
id development of Turkey have played a major role. As a
result, new generation notion of amusement has been
transformed in recent years and Atrax exhibition and At-
raxion magazine entered our lives with a perfect timing.
In this regard, we place great emphasis on Atrax exhibi-
tion, which has a very important place in the sector, and
we’ve been joining the event as a participant company
since the first day.

As AMEGA family, we follow the rapidly growing amuse-
ment and gaming industry very closely. In this regard,
we’re trying to join all events in Turkey and abroad. And
we’re more than glad to have become part of the de-
velopment of the industry thanks to our experience and
vision.

This year, we’ve been able to host a great number of vis-
itors both from Turkey and abroad, at our stand. As a
result of the business meetings we’ve made in this way,
we’ve had a chance to discuss with numerous valuable
investors in addition to our existing customers, their new
projects in the coming terms.

Visitors of the trade fairs usually expect to see new prod-
ucts. And at this fair, we decided to introduce our latest
products from among numerous products designed and
produced by AMEGA.



Bu yil fuarda sinema ve yaris simulatorlerimizle iki ayri
kategoride yer aldik. Bunlardan Playmotion F1 RepliCar
FullBody ve HalfBody yaris similatorlerimizin sunumu-
nu ayri bir stand ile gerceklestirdik. Ozellikle
yaris simulatori konusunda dinya w,  Stan-
dartlarinda Uretim yapan Tirkiye
‘deki tek Uretici olma sorumlulu- A
gumuzun bilincinde olarak, ben-
zerine ender rastlayacaginiz bu
Grund ilk defa bu yiIl ATRAX ‘da
sergiledik.

f!rJ'
Diger standimizda ¢ok bo- Z;;f

yutlu sinema kategorisinde 4R 2
yer alan drlnlerimizden g
Cinecoaster xD Adventu-

re rooller-coaster similato-

riimiz, fuarda sergilenen tim Grin-
ler arasinda vyapilan yarismada ‘En Basarili
Urin’ odalind alarak bizi onurlandirdi.

Yine ayni standta sergiledigimiz diger bir Grinimiz ise
¢ok boyutlu sinemaya yepyeni bir boyut kazandira-
cagini dislindigtimiiz HELIRIDE Helikopterle
sehir turu konseptimizdi.

Sonuc olarak soyleye-
bilirim ki btlin Griinle-
rimiz yas, cinsiyet ayirt
etmeksizin fuara katilan
herkesin ilgisini ¢ekmeyi
basardi. Ayrica Grtnlerimizi
sergiledigimiz standlarimizin
genel konsepti ve sunum sek-
limizin “En iyi Stand” secilmesi
bizi cok mutlu etmek ile beraber
sonraki fuarlar icin biylk sorum-
luluk verdi.

Cagimiz teknolojisi her gegen giin
gelisiyor. Bu gelisime paralel olarak
eglence anlayisinda beklentilerde hizla
degisiyor. AMEGA olarak teknoloji ko-
nusundaki deneyimimiz ile Playmo-
tion ve Cinemotion markalarimizi
gelistirmeye devam edecegimizi,
onlimuizde katilacagimiz bitin fu-
arlarda bu Grinleri keyifle sergileyecegi-
mizi soyleyebilirim.

ATRAX 2015 “in ilk 3 yilin getirdigi tecriibe ve birikim
ile mevcut katilimci profilini koruyup hatta dahaileri ta-
slyacagini disiinmekteyiz. AMEGA olarak Atrax fuarina
her yil katilim saglamaktan cok memnunuz. Bu yil aldigi-
miz 6diller, sorumlulugumuzu daha da arttirdi. Umarim
2015 ATRAX'ta aldigimiz 6diillere yenilerini ekleyebiliriz.
Bu vesile ile 2015 yilinin Glkemiz igin hayirh bir yil olma-
sini, basta tiim sevdiklerimiz olmak Gzere saglik, mutlu-
luk ve bereket getirmesini dilerim.

o~

This year, we joined the exhibition in two categories,
namely cinema and race simulators. Among these, our
Playmotion F1 RepliCar FullBody and HalfBody race
simulators were displayed at a separate stand. Aware
of being the only producer in Turkey that manufactures
race simulator products at world standards, we show-
cased this rare product for the first time at Atrax.

- At our other stand, we showcased our
Cinecoaster xD Adventure roll-
er-coaster simulator that
is in the multi-dimension-
al cinema category and
this product has become a
source of pride for us by win-
ning the award for “Most Suc-
cessful Product” in the contest
covering all products showcased
at the event.

Another product of ours we show-
cased at another stand was our city
tour concept with our HELIRIDE heli-
copter, which we believe would add a
new dimension to multi-dimensional
cinema.

In summary, | can say that all our
products attracted the attention
of everyone regardless of age
. or gender. Also, it made us so
. happy that our stand was se-
: lected the Best Stand both
Y with its general concept
\\ and display methods and
- this brought us further re-
sponsibility for the upcom-
ing exhibitions.

Technology is advancing very rapidly. And par-
allel to this advancement, expectations from the
amusement industry are changing very fast
as well. As AMEGA, with our experi-
ence in technology, we will con-
tinue to improve our Playmotion
and Cinemotion brands and we’ll
enjoy showcasing these brands in
all upcoming events we’ll attend in
the future.

~

, We believe that ATRAX 2015, with the
B cxperience brought about by the first 3
years, will maintain its participant profile
and even take it further. As AMEGA we are
more than glad to join Atrax exhibition every year.
The awards we’ve received this year brought us a great-
er responsibility. | hope at Atrax 2015, we can add new
ones to the awards we won this year.

We wish that year 2015 would bring good luck to our

country and blessings and health to all of us and our
loved ones.
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Yakin Bakis

Zoom In

PLANT ODULLERI SAHIPLERINI BULDU

PLANT AWARDS FOUND THEIR WINNERS

Plant Peyzaj ve Sius Bitkiciligi Dergisi tarafindan
diizenlenen 1. Plant Odiilleri Toreni; genel olarak, iilke-
miz “Sus Bitkisi” Gretiminde cagdas ve yenilik¢i yaklasim-
lari, ekonomiye ve “Peyzaj Mimarligi” meslek disiplinine
katkiyr 6zendirmek; secilecek kisi ve / veya kuruluslari
kamuoyu glindemine getirmek ve onurlandirmak ama-
ciyla organize edilmektedir.

2 yilda bir diizenlenecek olan Plant Odiilleri’nin ilki 14
Ocak Carsamba aksami Ankara JW Marriot Hotel'de
diizenlendi. Plant Odiilleri'ni kazanan projeler gecede
sahiplerini buldu. Plant Odiilleri Segici Kurulu 3 Ocak ta-
rihinde Plant Dergisi yonetim ofisinde bir araya gelerek
yarismaya katilan projeleri inceledi. Secici Kurulun titiz
incelemesi sonucunda 4 ayri kategoride 32 6dul belir-
lendi.

Belediyeleri ilgilendiren “Kamusal Uygulamalar Oduli”
kategorisinde 13 6ddl verildi.

Kamusal Uygulamalar Odiilii (Alfabetik Siraya Gore)

¢ Ankara Blyliksehir Belediyesi (Kuzey Ankara Projesi)

¢ Bursa Buyiksehir Belediyesi

* Denizli Biiyliksehir Belediyesi (incili Pinar Parki Projesi)
 Diyarbakir Bliyuksehir Belediyesi (Anzele Parki Projesi)
¢ Gaziantep Bliylksehir Belediyesi (Botanik Bahgesi Pro-
jesi)

¢ Gaziantep Sehit Kamil Belediyesi (Dultik Baba Projesi)
¢ Hendek Belediyesi (Uludere Rekreasyon Projesi)

e Kayseri Bliyluksehir Belediyesi (Kayseri Kent Ormani-
Anadolu Harikalar Diyari Projesi)

¢ Kocaeli Bliylksehir Belediyesi (Agag¢landirma ve Seka
Park Projesi)

* Konya Blyiksehir Belediyesi (Japon Kyoto Parki / Kon-
ya -istanbul Yolu Peyzaj Diizenlemesi -

Huzur Bahgeleri Projesi)

e istanbul Biiyiiksehir Belediyesi

¢ Manisa Blylksehir Belediyesi (Kent Park Kentsel Tasa-
rim Mimari ve Peyzaj Uygulama Projesi)

¢ Sakarya Bliyuksehir Belediyesi (Sakarya Park Projesi)
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1st Plant Awards Ceremony organized by Plant PEYZAJ
VE SUS BITKICILIGI Magazine is organized with the goal
of encouraging contemporary and innovative approach-
es in “SUS BITKISI” production in our country as well as
contributing to the economy and the occupational dis-
cipline of “Landscape Architecture” and bringing to the
national agenda and honor the individuals and /or insti-
tutions to be selected via the event.

The first of the Plant Awards that will be organized every
two years was held at Ankara JW Marriot Hotel on the
evening of Wednesday January 14th. The Plant Awards
were given to winning projects during the ceremony.
Plant Awards jury gathered at Plant Magazine headquar-
ters on January 3rd and reviewed the nominees. After a
careful evaluation by the jury, 32 projects won awards in
4 different categories.

A total of 13 awards were given in the category of “Pub-
lic Projects Award” which is related to the Municipalities.
Public Projects Award (In Alphabetical order)

e Ankara Metropolitan Municipality (Kuzey Ankara Proj-
ect)

e Bursa Metropolitan Municipality

e Denizli Metropolitan Municipality (Incili Pinar Park
Project)

e Diyarbakir Metropolitan Municipality (Anzele Parki
Project)

e Gaziantep Metropolitan Municipality (Botanical Gar-
den Project)

e Gaziantep Sehit Kamil Municipality (Diliik Baba Proj-
ect)

e Hendek Municipality (Uludere Recreational Project)

e Kayseri Metropolitan Municipality (Kayseri City Forest-
Anadolu Harikalar Diyari Project)

e Kocaeli Metropolitan Municipality (Forestation and
Seka Park Project)

* Konya Metropolitan Municipality (Japan Kyoto Park /
Konya -Istanbul Highway Landscaping Project-

Huzur Bahgeleri Project)

e [stanbul Metropolitan Municipality

e Manisa Metropolitan Municipality (Kent Park Urban
Design, Architecture and Landscaping Project)

e SakaryaMetropolitan Municipality (SakaryaPark Project)



GLORIA SPORTS ARENA,
AVRUPA’NIN EN BUYUK iKi TESiSINDEN BiRi OLACAK

Zoom In

GLORIA SPORTS ARENA WILL BE ONE OF THE TWO BIGGEST
FACILITIES IN EUROPE

Gloria Sports Arena, Belek Antalya da, 105.000 m? (10.5
hektar) Uzerine insa edilen; kapali, agik ve su sporlari
tesisleri ile 50’den fazla spor bransina ve kamplara ev
sahipligi yapacak modern bir spor kompleksidir.

Ozaltin Holding tarafindan 50 milyon dolarlik yatirimla
Avrupa’nin en biyuk iki tesisinden biri olacak Gloria
Olympic Sport Arena Mart 2015te hizmete girecek.
Diinya standartlarindaki dev tesis, atletizm, ylizme, golf,
futbol, jimnastik, boks, eskrim, judo, glires, hentbol,
basketbol, voleybol, masa tenisi, badminton, dans ve
halter sporlari icin salonlar; biri olimpik olmak Gzere (¢
havuz, kosu parkurlari, atletizm sahalari, kumsal spor
sahalari, tenis kortlari, tirmanma duvarlari, cok amacli
actk spor sahasi ve ¢ok amagli agik yesil sahalar ile hiz-
met sunacak. Tesisin biinyesinde bulunacak 1600 seyirci
kapasiteli atletizm stadyumu ise, atletizm sporculari igin
egitim alani olarak kullanilmasinin yani sira, turnuvalara
ev sahipligi yapacak.

Gloria Olympic Arena Sorumlu Genel Midiirii Elif Ozde-
mir, projenin hayata gecirilmesiyle birlikte 12 ay calisan
bir tesisin olacagini belirterek, “205 bin metrekare alan
Uzerine kurulan bu tesisin iginde ayrica 200 yatakh bir
de otel olacak. Tesis llkemize biiytk bir imaj kazandira-
cak” dedi.

Ozaltin Holding ve Gloria Otellerinin sahibi Nuri Ozaltin
ise yuksek teknik standartlarda donatilacak Gloria
Sports Arena’nin bir esinin ispanya’da olduguna dikkat
cekerek, «Birgok konuda ilkleri sunduk. Futbol ve golfe
hizmet veriyorduk. Simdi bitin spor dallarina hizmet
verecegiz. Madem olimpiyatlari istiyoruz altyapimiz

simdiden hazir olsun dedik. Ozaltin Holding olarak bir
golf kuliiblimiz var. Belki bir futbol kuliibli de kurabili-

Gloria Sports Arena is a modern sports complex with
a total footage of 105.000 m? (10.5 hectares) in Belek
Antalya that features indoor, outdoor and water sports
facilities and will be hosting over 50 sports branches and
camps.

Brought to life by Ozaltin Holding with a total investment
of 50 million USD as one of the two biggest sports facili-
ties in Europe, Gloria Olympic Sport Arena will be opened
in March 2015. Designed at world standards, the facili-
ty will feature halls for athletics, swimming, golf, soccer,
gymnastics, boxing, fencing, judo, wrestling, handball,
basketball, volleyball, table tennis, badminton, danc-
ing and weight lifting, three swimming pools one being
Olympic type, running trails, athletics fields, sand sport
fields, tennis courts, climbing walls, multi-purpose out-
door sports field and multi-purpose turf areas. And the
athletics stadium with a capacity of 1600 spectators to
be built as part of the facility will be used as a training
field for athletics sportsmen and will also be hosting
tournaments.

Gloria Olympic Arena General Manager Elif Ozdemir
stated that the project will be open for 12 months a year
and said “With a total acreage of 205 thousand m? this
facility will also feature a 200 bed hotel”.

Ozaltin Holding and Gloria hotel Chain owner Nuri Ozal-
tim stated that Gloria Sports Arena will be equipped
with sports equipment that have the latest technologies
and that a similar facility currently exists in Spain too.
Ozaltim said “We offered the firsts in many areas. We
were serving soccer and golf and now we’ll be serving
all sports branches. If we want to host the Olympics we
better get ready for it. That was our philosophy. We have

5

of Ozaltim holding. We're planning
P
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Exhibition Notes

SWITCH® ATRAX’DA BUYUK iLGI GORDU.
SWITCH® CAUSED A BANG AT ATRAX.

En yeni Grlinimiz olan Switch®
Mini Series Circus ile fuarda ilgi
odagi olduk. Uriiniimiz, fuarda-
ki standimizi ziyaret eden herkes
tarafindan c¢ok begenildi. Fuarin
birinci ve ikinci ginlinde ylzlerce
yeni baglanti gerceklestirdik ve
italya, Bulgaristan ve Tirkiye’deki
firmalar ile is baglantilari kurduk.

Switch® ekibi olarak ziyaretgiler- _ N\
den ve misterilerden cok biyik **
pozitif enerji aldik ve bundan gu-
rur duyuyoruz. Sirk temali ¢ocuk bowling Grinimizi
tanitmak icin yerel devlet televizyon kanali ile réportaj
bile gerceklestirdik.

Fuarin 3. glinlinde ise standimiz Grinimiziu goérmek
isteyen heyecanli ¢cocuklarin akinina ugradi. Switch®
olarak artik yeni Mini Series Grinimuzin ne kadar ye-
nilikgi ve popdler bir Griin oldugundan eminiz. Fuarda
cocuklarin saatlerce gosterdigi ilgi de bunun kaniti. Her
ne kadar sira disi bir fuar tecriibesi olsa da bu fuar Swit-
ch® icin cok basarih bir fuar oldu ve bize yeni ve 6nemli
is baglantilari sundu ve ufkumuzu genisletti. Gelecek se-
neki ATRAX'da gorismek lizere!
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Exhibiting our newest product,
Switch® Mini Series Circus, we
were a huge hit at the show. Our
product was well received by ev-
eryone that visited our stand.
Days 1 and 2 brought us hundreds
of new connections as well as sev-
eral new contracts from countries
like Italy, Bulgaria and of course
Turkey itself.

The Switch® team stood proudly
as we received so much positive
energy from onlookers and clients. We were even inter-
viewed by the local governmental television channel to
showcase our exciting Circus themed kids bowling.

Day 3 was more of a whirlwind, with an unusual influx of
excited children. Switch® is only more convinced of how
innovative and popular our Mini Series is now, hours of
playing with these kids at the show is proof enough. The
show was indeed a successful one for Switch®, albeit an
untraditional tradeshow, it brought us great contacts,
solid contracts and some interesting insights. See you
next year ATRAX!



ATRAX 2014’UN BASARILI BIR FUAR OLDUGUNU DUSUNUYORUZ
WE BELIEVE ATRAX 2014 WAS A SUCCESSFUL EXHIBITION

Exhibition Notes

Levent BALOGLU - BALO Firma Sahibi / Company Owner

Fuari biz gegcen seneye
gore daha iyi bulduk.
Fuar organizatord Tu-
reks Uluslararasi Fuarci-
lik’a tesekkir ediyoruz
glzel bir organizasyon
oldu ama asil perfor-
mansi  fuar sirasinda
degil fuardan sonraki 1
ay icerisinde goriyoruz.
Gorustiguimaz projeleri
satisa ¢evirmeyi umuyo-
ruz. ATRAX 2014’Gin ba-
sarili bir fuar oldugunu
dustniyoruz.

Tum Granlerimiz ilgi gormekle beraber 6zellikle Kunk fu
Panda Grinimize Transformers’a, Show down’a, yogun
ilgi vardi.

We believe this year’s
event was better than
last year. Wed like to
thank the organizer of
the event Tureks Uluslar-
arasi Fuarcilik. It was a
| successful organization
but we see the real per-
formance not during the
event but during one
month after the exhibi-
tion. We hope to convert
our business deals into
. actual sales. We believe
Atrax 2014 was a suc-
cessful exhibition.

While all of our products
received a great deal of attention, we’ve seen great in-
terest especially in our Kunk fu Panda, Transformers and
Show down products.

BiZ ATRAX’DAN BEKLEDIGIMIizi ALDIK
WE GOT WHAT WE EXPECTED FROM ATRAX

Burcak ERAKALIN - DEDEM Cintoys Sat. Koor. / Sales Coordinator

Fuar bekledigimiz gibi gecti aslinda giizeldi. iste son giin
birazcik disis var o da normal zaten halk giini olarak
geciyor. Yalniz Cengiz beyin goriisy; iller bazinda sanayi
odalari, meslek kuruluslari yani sektorle ilgili biraz daha
calisma yapilsa daha iyi olur diye disinlyoruz. Onun
disinda biz asagi yukari bekledigimizi aldik giizeldi eg-
lenceliydi.

The exhibition was good just as we expected. It kind of
slowed dance on the last day but that’s normal because
the visitors are mostly non-professional people. But just
as Cengiz Bey stated, we believe it would be better if the
event were promoted at the provincial level, including
chambers of industry and occupational associations. |
mean there should be more sector specific promotion.
Other than that, we’ve got more or less what we expect-
ed from the event, it was good, it was fun.
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Dinyanin en blyuk akvaryum markasi SEA LIFE, bin-
yesinde barindirdigi 45 akvaryumun en biyigini is-
tanbul’da agti. Diinyanin en genis okyanus tanklarindan
birine sahip akvaryum, ayni zamanda Avrupa’nin en bi-
yik képekbaligi ailesine ev sahipligi yapiyor.

Avrupa’nin 1 numarali, diinyanin ise ikinci buyik ziya-
ret¢i etkinlik alani isletmecisi olan Merlin Entertain-
ments Group, SEA LIFE Akvaryum markasiyla Turkiye’de-
ki ilk yatirrmini gergeklestirdi. 4 kitadaki 23 tlkede 105
eglence merkezi, 11 otel ve 3 tatil kdylinin isletmeciligi-
ni stirdiiren grup, 45’inci akvaryumunu istanbul’da agt.

Bayrampasa Forum istanbul AVM’de diizenlenen top-
lant1 ile 21 Ocak 2015 giinii agilan istanbul SEA LIFE
Akvaryum, Merlin’in SEA LIFE zinciri kapsaminda ba-
rindirdigr 15 binin Gzerinde deniz canlisina ev sahipligi
yapiyor. Deniz canhlari igin en uygun kosullari diinya-
nin en biyldk okyanus tanklarindan birinde saglayan
istanbul SEA LIFE Akvaryum, 83 metre uzunlugunda-
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SEA LIFE, world’s biggest aquarium opened the biggest
of the 45 aquariums it operates in Istanbul. Operating
one of world’s biggest ocean tanks, the aquarium is also
home to the biggest shark family in Europe.

Merlin Entertainments Group, Europe’s biggest and
world’s second biggest visitor activity facility opera-
tor made its first investment in Turkey with its SEA LIFE
Aquarium brand. Operating a total of 105 entertainment
centers, 11 hotels and 3 holiday resorts in 23 countries
in 4 continents, the group opened its 45th aquarium in
Istanbul.

Istanbul SEA LIFE aqguarium, which was opened on 21 Jan-
uary 2015 with a ceremony held at Bayrampasa Forum
[stanbul Shopping Mall, is home to over 15 thousand sea
creatures as part of the SEA LIFE chain of Merlin. Istanbul
SEA LIFE aquarium which provides the most appropriate
conditions for sea creatures via world’s largest ocean
tank, Istanbul SEA LIFE Aquarium brings to sea lovers a



ki Okyanus Tineli, 270 derecelik panoramik Okyanus
Odasi ve 47 adet sergi tankina sahip 21 konseptli ala-
ni ile su altt canhlarini deniz severlerle bulusturuyor.

Dinyanin gesitli noktalarinda, egitim ve eglence an-
layisini 30 yili askin sliredir bir ¢ati altinda toplayan
SEA LIFE, denizi ve deniz canlilarinin korunmasina da
blyik bir 6nem veriyor. Markanin en énemli kurulus-
larindan SEA LIFE Trust vakfi dinyadaki okyanuslari
ve deniz yasamini korumak ve korunmasina yonelik
farkindalik yaratmak igin klresel galismalar yapiyor.

SEA LIFE, 55 adet kopekbaligina ev sahipligi yaparak
Turkiye'de bir ilki gergeklestiriyor. Bu ozelligi ile Avru-
pa’nin en biyiik képekbaligi ailesine yuva olan istanbul
SEA LIFE, kbpekbaligi familyasinin en ¢cok merak edilen
trleri olan Bowmouth, Bonnethead, Gri Yiizgegli, Zeb-
ra, Kum Kaplani ve Ceki¢cbas kopekbaliklari basta olmak
Uzere birgok tir kopekbaligina ev sahipligi yapyor.
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wide range of underwater creatures with its 83 meter
Ocean Tunnel, 270 degree panoramic Ocean Chamber
and its exhibition area with 21 concepts that comprises
47 different exhibition tanks.

Bringing together under one roof for over 30 years, the
notion of education and entertainment at different parts
of the world, SEA LIFE places great emphasis on pres-
ervation of the sea and sea creatures as well. SEA LIFE
Trust foundation which is one of the most important in-
stitutions of the brand, carries out projects at the inter-
national level with the goal of protecting and conserving
oceans and sea life across the world.

Being home to 55 sharks, SEA LIFE is the first of its kind
in Turkey and is also home to the biggest shark family in
Europe. SEA LIFE nests different shark species including
Bowmouth, Bonnethead, Gray Fin Shark, Zebra Shark,
Sand Tlger Shark and Hammer Head Shark.
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Eglence alaninda biyilk bir yatirim potansiyeline sahip
Turkiye'nin tek eglence dergisi Atraxion Magazine tara-
findan dizenlenen “Shining Star Awards 2014 — Eglence
Oddlleri Téreni” Gonen Hotel'de diizenlendi.

Sonuglari heyecanla beklenen “Shining Star Awards
2014 - Eglence Odiilleri ” ATRAX fuari kapsaminda fua-
- rinikinci glint 5 Aralik 2014 Cuma tarihinde ATRAX Gala
gecesinde gorkemli bir torenle sahiplerini buldu.

L

Basarili calismalari odillendirerek yeni projeleri tesvik
etmek ve sektorde farkindalik yaratmak amaciyla ger-
ceklesen “Shining Star Awards 2014 - Eglence Odiilleri”
renkli gorintilere sahne oldu. :

ATRAX Fuari’nin katthmcilarinin yanisira eglence édiille-
ri yarismasina basvuruda bulunan konuklar ve sektoriin
degerli isimlerinin davetli oldugu gecede 13 6diil sahip-
lerini buldu. Odiil sahipleri, eglence diinyasinin profes-
yonel isimlerinden ve akademisyenlerden olusan jiri
tarafindan objektif bir sekilde belirlendi.

Gucli adaylarin oldugu yarismada degerlendirme siire-
cinin tamaminda jiri olduk¢a zorlandi. Jiri tim katego-
rilerde &zellikle yaraticilik, yeni uygulamalar, farklilik gibi

30

“Shining Star Awards 2014 — Amusement Awards Cere-

mony” organized by Atraxion Magazine, the only amuse-
ment industry magazine of Turkey which offers great in-
vestment potential in the area of amusement was held
at Génen Hotel. w

The long awaited “Shining Star Awards 2014 — Amuse-
ment Awards” found their winners at a magnificent cer-
emony held during ATRAX Gala Night on 5 December

2014, the second day of the ATRAX exhibition.

Organized with the purpose of rewarding successful
projects and encouraging new projects and increasing
awareness in the industry, “Shining Star Awards 2014 —
Amusement Awards” was a very vibrant organization.

During the night joined by the nominees and leading
names of the industry in addition to the professionals
from participant companies of the exhibition, a total of
13 awards found their winners. The winners were select-
ed through an objective evaluation by a jury comprising
the professional names of the amusement industry as
well as academicians.

At the 'cbntestjoined by powerful candidates, the jury had
hard time choosing the best projects. For all categories,
jury’s main criteria in selecting the winners were creativ-



Eglence, Etkinlik, Park ve Rekreasyon alanlarinda sektorii kucaklamak ve
onurlandirmak amaciyla diizenlenen “Shining Star Awards - 2014 Eglence
Odilleri” ATRAX Fuari Gala gecesinde aciklandi....

The winners of “Shining Star Awards- 2014 Amusement Awards” organized with the
goal of embracing and rewarding the players of the industry in the categories of
Amusement, Events,,Park and Recreation was announced at ATRAX Exhibition Gala
Night ...

kriterleri 6n planda tutarak degerlendirme yapti. Jirinin
titiz yaklasimi neticesinde bazi adaylar tekrar tekrar goz-
den gecirildi ve jiri tek tek fikirlerini ifade etti. Bazi kate-
gorilerde karar vermek ¢ok uzun zaman aldi. “En'Basarili
Belediye Parki” ve “En Dikkat Ceken Uriin” kategorile-
rinde ikiser aday 6dil almaya hak kazandi.

Tureks Uluslararasi Fuarcilik Genel Midird Nergis As-
lan’in yaptigi konusma ile baslayan gecede kategorilerin
her biri icin ayri ayri kazananlar sahneye davet edilerek
odulleri takdim edildi.

Odiil almak icin sahneye gelen kazanan kurum ve
kuruluslarin yetkilileri duygu ve dustncelerini ifade
ederken duygulu anlar da yasandi.

Odul sahipleri, sektére daha verimli olmak igin
O0zel projeler gerceklestirmeye devam edeceklerini
acikladilar.

ity, novelty and uniqueness. Some candidates had to be
reviewed more than once due to the diligent selection
approach of the jury and jury members expressed their
views for every nominee separately. It took quite a long
time for the jury to make a decision in certain categories.
Two nominees were rewarded for each of the categories
of “Best Municipal Park” and “Most Attractive Product”.

During the ceremony which started with the speech by
Tureks Uluslararasi Fuarcilik General Manager Nergis
Aslan, winners for each category were invited to the
stage one by one and were presented their awards.

Professionals from the companies that won the awards
expressed their opinions and emotions about the event
as they were presented their awards.

The winners stated that they would continue to devel-

op unique projects to contribute to the development and
growth of the sector.
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ISTE KAZANANLAR
En Bagarili Temali Agik Alan Eglence Merkezi

En Basarih Temali Acik Alan Eglence Merkezi Odiiliini
kazanan; Projesi Gursoy Grup ve VIA Properties Ortak-
igina ait “Turkiye’nin dlnya standartlarindaki ilk ve
tek tema parki” olan Vialand. Odiil, Tureks Uluslarara-
s Fuarcilik Genel Midirla Nergis Hanim tarafindan Vi-
aland-Kurumsal iletisim ve Pazarlama Direktorii Ozlem
Ersoylu Mutluer’e takdim edildi.

(8
|

3
THE WINNERS

Best Themed Outdoor Amusement Center

The award for Best Themed Outdoor Amusement Cen-
ter went to Vialand, “Turkey’s first and only theme park
at world standards” by Giirsoy Grup and VIA Properties
Partnership. The award was presented by Tureks Uluslar-
arasi Fuarcilik General Manager Nergis Hanim to Vi-
aland-Corporate Communications and Marketing Direc-
tor Ozlem Ersoylu Mutluer.
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En Basarili Temali Kapal Alan Eglence Merkezi

En Basarili Temali Kapali Alan-Eglence Merkezi Odiil;
Projesi Akasya Cocuk Dlinyasi Firmasi’na ait “ Eglenceyi;
ogrenme ve deneyimleme ile birlikte sunan” Kidzania’
nin oldu. Odulind, Kidzania istanbul Genel Midiri -
Lara Sayinsoy Dorner Nergis Aslan’dan aldi.

Best Themed Indoor Amusement Cetner

The award for Best Themed Indoor Amusement Center
went to Kidzania, which “offers entertainment and edu-
cation at the same time” by Akasya Cocuk Diinyasi Com-
pany. The award was presented by Tureks Uluslararasi
Fuarcilik General Manager Nergis Aslan to Kidzania Is-
tanbul General Manager Lara Sayinsoy Dorner .

(]

En Basarili Otel Eglence Alani

En Basarili Otel Eglence Alani Odiilii sahibi; Projesi Cac-
tus Hotels’e ait “Tiirkiye’nin ilk temali ve ilk butik aqua
park’t” Pirates Inn Cactus Aquapark oldu. Gecede Odii-
[ind Almak Uzere Sayin Pirates Inn Cactus Aquapark
Yénetim Kurulu Uyesi - Esra: Demirci sahneye davet
edildi. Esra hanim yaptigi samimi ve icten konusmasi ile
herkesi etkiledi.

Best Hotel Amusement Area

The award for Best Hotel Amusement Area went to Pi-
rates Inn Cactus Aquapark, “Turkey’s first boutique
theme aqua park” by Cactus Hotels. Esra Demirci-Board
Member of Pirates Inn Cactus Aquapark was invited to
the stage to receive her award. Esra Hanim impressed
everyone with her sincere speech she delivered during
the ceremony.
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En Basarili Avm Eglence Alani

En Basarili AVM Eglence Alani Oduli; istanbul’un Ana-
dolu yakasinda yer alan ve Projesi Via Properties’e ait
“alisverisin 6tesinde bir yasam alani sunmasi ve icerisin-
de bircok eglence alani bulundurmasiyla” Viaport'un
oldu. Odiil, Nergis Hanim tarafindan Via Properties Kira-
lama Direktori - Oglin Turanli’ya taktim edildi.

Best Shopping Mall Amusement Area

The award for Best Shopping Mall Amusement Area went
to Viaport, which is located on the Anatolian side of Is-
tanbul and “offers a recreational area beyond shopping
and features numerous amusement concepts” by Via
Properties . The award was presented by Nergis Hanim
to Via Properties Leasing Director - Ogtin Turanli.

En Basarili Miize ve Oren Yeri

En Basarili Mize Odiiliinii Kazanan; sadece “tarihi eser-
lerin korundugu ve sergilendigi yer kimliginden ote
yaptiklari etkinlikler ve uygulamalarla insanlara dokun-
may! basarmis olan” T. C. Kiltlir Ve Turizm Bakanligi
Mardin Miizesi oldu. Odiiliinii Mardin Miize Miidiirii -
Nihat Erdogan, Nergis Aslan’dan aldi.

Best Museum and Historical Site

The winner of Best Museum and Historical Site was Mar-
din Museum of the Ministry of Culture and Tourism of
Turkish Republic which “managed to impress its visitors
with unique events and practices in addition to being jsut
a museum where historic artifacts are preserved and ex-
hibited”. Mardin Museum General Manager - Nihat Er-
dogan received his award from Nergis Aslan.
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En Basarili Belediye Parki

Bu yil jiiri, Eglencenin Yildizlari kategorisinde, En Basarili
Belediye Parki’'ni segerken oldukga zorlandi. Cok gigli
adaylar icerisinde en fazla 6ne ¢ikan iki aday arasinda
secim yapmayarak bu iki belediyemizide basaril calis-
malarindan dolayi 6dilendirmeyi uygun buldu.

En Basarili Belediye Parki Odiiliinii Kazanan ilk Belediye-
miz; “icerdigi bircok eglence ve yasam alanlari ile genis
portfoyde hizmet sunan” Gaziantep Blylksehir Bele-
diyesi- 100.Yil Atatiirk Kiiltir Parki. Odiliini Gaziantep
Blylksehir Belediye Baskani Fatma Sahin adina Park
Bahge ve Yesil Alanlar Daire Baskani - Kadir Arslan aldi.

Best Municipal Park

This year, the jury had hard time selecting the Best Mu-
nicipal Park in the Stars of Amusement Category. Being
unable to choose between two power candidates, the
jury decided to reward two municipalities at the same
time due to their successful projects.

The first Municipality that won the Best Municipal Park
Award is Gaziantep Municipality with its 100. Yil Ataturk
Culture Park which “offers a broad range of services with
the numerous amusement and recreational areas it fea-
tures”. Kadir Arslan, the Head of the Parks, Gardens and
Green Areas Department received the award on behalf
of Mayor of Gaziantep Fatma Sahin.

En Basarili Belediye Parki Odiliinii Kazanan diger Bele-
diyemiz; “yarattigl konsept ile bir masal diinyasini anim-
satan” Kocaeli Derince Belediyesi - Harikalar Sahili. Ge-
cede odulini almak tzere Derince Belediyesi Park ve
Bahceler Miidiirl - Abbas Bayrak sahneye davet edildi.

The second municipality that won the Best Municipal
Park Award is Kocaeli Derince Municipality with its Hari-
kalar Sahili project which is “reminiscent of a world of
fairy tales with its concept”. Abbas Bayrak- The Head of
the Department of Parks and Gardens of Derince Munici-
pality was invited to the stage to receive his award.
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Yildizli Proje

En Basarili Yildizh Proje Odulii “igerdigi rekreasyon
alanlari, etkinlik organizasyonlari, egitim programlari
ve dogaya sagladigi katki” ile Pendik Belediyesi-Pendik
Botanik Egitim Parki ve Tohum Bankasi projesinin oldu.
Nergis Hanim 6duli, Pendik Belediyesi Bagkan Danis-
mani / Etat Proje Madird - Seyfettin Selguk Varlibas’a
taktim etti.

En Basaril Yeni Uriin

En Basarili Yeni Uriin Odiiliinii kazanan “kalite standart-
larinda Tilrkiye ve diinyada heniiz bir benzeri olmama-
st ve Urin ozelligi ” ile AMEGA firmasinin Cinecoaster
riint oldu. Odilini AMEGA Yénetici Ortaklarindan -
Hakan Yildirici, Nergis Aslan’dan aldi.

Starred Project

The award for Best Starred Project went to Pendik Mu-
nicipality — Pendik Botanical Training Park and Seed Bank
Project for “the recreational areas, events and educa-
tional programs it offers and the contribution it makes
to nature”. Nergis Hanim presented the award to Advisor
to the Mayor of Pendik and Project Manager Seyfettin
Selcuk Varlibas.

Best New Product

The award for Best New Product went to Cinecoaster
Project by AMEGA company “for being a unique prod-
uct in terms of quality standards both in Turkey and the
World and for the product features it offers”. Hakan Yildi-
rici, an executive partner of AMEGA received the award
from Nergis Aslan.
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En Basarili Festival

En Basarili Festival Odiilii; “gecmisten aldigi kiltir ile
yasami yansitirken eglendiren ve 6greten ozelligi” ile
izmir Uluslararasi Kukla Giinleri 'nin oldu. Geceye ka-
tilan izmir Uluslararasi Kukla Giinleri Festival Direktorii
- Selguk Dincer 6diliini Nergis Aslan’dan aldi.

Most Successful Festival

The award for Most Successful Festival went to izmir
International Puppet Days “as an event that entertain
and educates at the same time by reflecting life via the
culture it inherited from the past”. Selcuk Dincer-lzmir
International Puppet Days Festival Director received the
award from Nergis Aslan.

Eglence Sektoriinde Yilin Girisimcisi

Eglence Sektdriinde Yilin Girisimcisi Oduli sahibi; “Eg-
lence sektoriinde 6ncii olan ve yapmis oldugu yatirim ile
on plana ¢ikan” Vialand Projesi sahibi Girsoy Grup ve
VIA Properties Ortakligi. Odiilii Nergis Hanim tarafindan
Via Properties Kiralama Direktoru - Ogiin Turanli ve Vi-
aland-Kurumsal iletisimi ve Pazarlama Direktérii Ozlem
Ersoylu Mutluer’e takdim edildi.

TIIDEVC

Entrepreneur of the year in the Amusement Sector

The award for the Entrepreneur of the year in the Amuse-
ment Sector went to Girsoy Grup and VIA Properties
Partnership the creator of the Vialand Project which “pi-
oneers the amusement industry and is at the fore front
with the investment it made”. Nergis Aslan presented the
award to Via Properties Leasing Director Ogiin Turanli
and Vialand-Corporate Communications and Marketing
Director Ozlem Ersoylu Mutluer.
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En Dikkat Ceken Stand

Fuarin Yildizlar bashgi altinda fuar ziyaretcilerine yapilan
anket ile belirlenen En Basarili Stant Odiliinii Kazanan;
“yaris.temall konsepti” ile AMEGA oldu. Bu yil iki 6dil ka-
zanan AMEGA firmasinin ikinci 6diliind yine AMEGA Yo-
netici Ortaklarindan - Hakan Yildirici, Nergis Aslan’dan aldi.

The Most Attractive Stand

The Award for Most Attractive Stand the winner of which
was selected under the category of Stars of the Exhibi-
tion, based on the results of the survey administered
to visitors of the event went to AMEGA with its “race
themed concept”. This year AMEGA company won two
awards and this second award was presented by Nergis
Aslan to AMEGA Executive Partner Hakan Yildirici.

En Dikkat Ceken Uriin

Yine Fuarin Yildizlari baslig altinda fuar ziyaretgilerine
yapilan anket ile belirlenen En Dikkat Cekici Uriin 6dulii
ziyaretgiler cok zor karar verdigi icin bu yil iki firmaya
gitti. En Dikkat Ceken Uriin Odili sahibi birinci firma “
%100 yerli iretim ve gercek tren teknoloji” ile Umut Ta-
sarim’a ait Kara Tren oldu. Oduiliinii Nergis Hanim, Umut
Tasarim Genel Miduri Hasan Bilir’e taktim etti.

Most Attractive Product

Because the visitors had hard time deciding, the award
for Most Attractive Product the winner of which was
selected under the category of Stars of the Exhibition,
based on the results of the survey administered to visi-
tors of the event went to two companies this year. The
first company that won the award for Most Attractive
Product was Umut Tasarim with its Kara Tren Project
which “is 100% local production and features real train
technology”. Nergis Hanim presented the award to Umut
Tasarim General Manager Hasan Bilir.
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The second company that won the award for Most At-

En Dikkat Ceken Uriin Odili sahibi ikinci firma yine ) , i ST A
tractive Product was Swich Bowling Company with its

w“o 2o g oa " 4 5 A, . .

610(?, yer.Il urehm ozglllgl g gqrsel!|g| ile G.Ok d'.kkat Mini Bowling-Cirsus product which “attracts a great deal
¢eken” Swich Bowling Firmasina ait Mini Bowling-Cirsus of attention for being 100% local production and its visu-
al aspects”.

“un oldu.
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UENVIAL] IMEKANIBOW/INGIKONSERTINDE
DUNYADA BIR ILK

THE FIRST FFEMED OUTDOOR BOWLING CONCERT N THE WORLD

ulvaria gal ¢ aatio or una
ayni zamanda standart bo rindefold weatherproof.
gibi resepsiyonda da dde sl
tada tesisin yoneticisini
secenege karar vermesi

Sistemin tabani beton!
tirmemektedir ve ku
larina dayanikli malze



ATRAX,

FIRMAMIZIN SEKTOREL ANLAMDA TANITIMI iCiN YARARLI
ATRAX IS BENEFICAL FOR PROMOTION OF OUR COMPANY IN THE SECTOR

Exhibition Notes

Hiiseyin SAHIN - SOMART Genel Miidiirii / General Manager

Daha once ATRAX Fuarina 2012 yilinda katilmistik. Bu
seneki ATRAX Fuari ile ilgili goruslerimiz fuarin organi-
zasyon olarak basarih oldugudur. ATRAX' In firmamizin
sektoérel anlamda tanitimi igin yararli oldugunu dusi-
nlyoruz. Fuarin 6zellikle uluslararasi ayaginin bu sene
ilk yapilan fuara gore daha aktif ve daha fazla oldugunu
gordik. Ayrica Tureks Uluslararasi Fuarcilik calisanlari-
nin, fuari sahiplenisleri ve gosterdikleri gayret de ayni
sekilde takdire sayan o konuda da memnuniyetimizi ifa-
de etmek isteriz.

Hem ulusal firmalardan hem de uluslararasi katilimci ve
ziyaretcilerden gereken ilgiyi gordtigiimizi disiniyo-
ruz. Gelecek yil yabanci katilimcilarin artmasini  temen-
ni ediyoruz. Ayrica hem hiikimet nezdinde
hem bakanlik nezdinde ayrica blyuksehir .
belediyeleri nezdinde yetkililerin katih- 4
minin fuar katilimcilari igin ciddi bir pa-
zar pay!i olusturacagini disindigimuzi
de belirtmek isteriz.

].‘:h\'f —
A

We had joined ATRAX Exhibition for the first time in 2012.
We believe that this year’s ATRAX Exhibition has been a
successful organization and that ATRAX is beneficial for
promotion of our company in the sector. We realized
that this year there was more emphasis on attracting
companies and professionals from abroad. In addition,
we’re also pleased with the support and help provided by
Tureks Uluslararasi Fuarcilik staff during the event.

We believe that we’ve seen the interest we deserved from
both international participant companies and the visi-
tors. We expect to see more participant companies next
year. ~ We also believe that the participation

. of professionals from both the gov-
"~ ernment and the municipalities in
the exhibition is very important,
as they would be important po-
tential customers.
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Exhibition Notes

HER GECEN SENE KENDINIi YENILEYEN VE HEDEF KITLEYE

ODAKLANABILEN BIR FUAR
AN EXHIBITION THAT RENEWS ITSELF EVERYYEAR AND CAN FOCUS ON THE
TARGET AUDIENCE

Fuar Notlari

Volkan BURAN - ERLAS REKLAM Genel Mudiirii / General Manager

Atrax fuarina baslangicindan itibaren her yil katiliyoruz. We’ve been joining Atrax Exhibition since the first show.
Her gecen sene kendini yenileyen ve hedef kitleye odak- It’s an exhibition that is able to renew itself every year
lanabilen bir fuar bu yilda ¢ok glizel gecti 6zellikle azim- and can focus on the target audience and this year’s
sanmiyacak sayida yabanci musteriler ile tanisma firsat event was great too and we got the chance to meet a lot
bulduk. Bu da gosteriyor ki sektorde of foreign customers. And this shows

that Turkey’s share in this sector has
been increasing.

artik Tirkiye'nin payi giderek art-
yor.

Because we are a boutique company
that produces custom solutions, we
didn’t display any products this year
and we just used the pictures and
objects from previous projects for
reference and they attracted a great

Biz daha cok butik ve mdisteriye
ozel ¢calisan bir firma oldugumuzdan !
Urun sergisi yapmadik, gecmis pro-
jelerde yapmis oldugumuz islerin
resim ve objelerini referans amacgli
kullandik bunlarda gerekli ilgiyi gor-

di. deal of interest.

Gelecek yil ile beklentimiz farkl sek- Our expectation from next year’s
torlerdeki kisileri de fuara gekebilmesi. Ornegin bu yil event is for it to be able to attract professionals form
gecen yillara nazaran dikkat cekici sayida “Event” firma- different sectors. For instance we’ve seen a lot of pro-
larinin ziyaretleri oldu ve ¢ogu ile yeni isler icin iletisime fessionals from “event organization” companies this year
gectik. and we contacted them for new business opportunities.
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BU YILKi ATRAX, KATILDIGIMIZ ATRAX FUARLARI

ARASINDA KESINLIKLE EN iYi VE VERIMLI FUARIMIZDI.
THIS YEAR’S ATRAX WAS DEFINATELY THE BEST AND MOST EFFECTIVE
ATRAX EXHIBITION EVER

Elif AKAY - MERIDYEN OYUN MAK. Bagkan Vekili / Vice President

Atrax’a duzenlenmeye baslandigi yildan itibaren dizenli

We’ve been joining ATRAX regularly since the first show.
olarak katilmaktayiz. Bu yilki Atrax suana kadar katildigi-

This year’s Atrax was definitely the best and most effec-

miz Atrax fuarlari arasinda kesinlikle en
iyi ve verimli fuarimizdi. Standimiz en
yeni oyun makinalari ile donatilmisti ve
muazzam dikkat ¢ekti. Meridyen Oyun
firmasi bir kez daha bu sektoérdeki ki
agirhigini ortaya koymustur.

Firmamiz bowling lideri QubicaAMF
bowling firmasinin diinyanin 6nde ge-
len oyun makine firmalarinin en son
Grunlerini sergilediginden ilgi blyukta.
Sergiledigimiz oyunlarin hemen hemen
tim fuar suresince satild.

Oniimizdeki yil i¢ piyasa tanitimin
daha iyi yapilmasi gerektigine inaniyo-
rum.Ozellikle belediye ve oteller zinciri
ile baglanti kurarak fuara gelmelerini
saglamak gerektigine inaniyoruz.

tive Atrax Exhibition ever. Our stand

featured our latest gaming products

and attracted a great deal of attention
from visitors. Meridyen Oyun Company
once again proved its strength in this

' sector.

* Because our company displayed the

latest products by QubicaAMF bowl-
ing company which is a leader in the
bowling products sector and products
by other leading gaming machine pro-
ducers of the world, there was a great
deal of interest in our stand. Almost all
of the games we displayed have been
sold during the event.

| believe that the event should be pro-
moted more effectively next year and
especially municipalities and hotel
chains should be contacted and their

participation at the exhibition should be ensured.
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Fuar Notlari

Exhibition Notes

Hazirliklari aylar 6ncesinden baslayan ve tiim siregleri

yogun bir hazirlikla ilerleyen ATRAX, tanitim ve reklam
calismalarina da aylar 6ncesinde basladi.

Yurtigi, yurtdisi sektorel ilgili tim kurum, kurulus ve ki-
silere fuar duyurularinin iletilmesi, yurtdisi ilgili fuarlar
ziyaret edilerek uluslararasi olan ATRAX Fuarina hem ka-
tilimcl hem de ziyaretgi katkisinin saglanmasi, belediye
birlikleri ve otel derneklerine ulasilmasi, yurtici ilgili der-
gilerde roportaj ve duyurulara yer verilmesi, uluslarara-
si dergilerde ilan galismalarinin yapilmasi, uluslararasi
benzer fuarlar ile partnerlik anlasmalarinin imzalanmasi
ATRAX Fuarinin tanitimina ayni zamanda nitelikli ziya-
retgiye ulasilmasina 6nemli katkilar sagladi.

Bununla birlikte google ve bilboard reklamlari, PR calis-

malari ile fuar duyuru ve tanitimlarida ayni paralellikte
devam etti.
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ATRAX MEDYADA YANKI UYANDIRDI
ATRAX CREATED REPURCUSSIONS IN MEDIA

Preparations for ATRAX was started months ago and all
phases of the event was organized and managed with
due diligence and hard work.

Promotional and advertising efforts of the event as well
were started months ago. ATRAX team carried out nu-
merous activities to promote the event in Turkey and
abroad which included sending event notifications to all
relevant organizations, companies and professionals in
Turkey and abroad, visits to relevant trade events abroad
and attracting new participants and visitors to ATRAX
Exhibition which is an international event, contacting
municipality associations and hotel associations, hav-
ing ATRAX related interviews and announcements fea-
tured in sectorial magazines in Turkey, advertising ATRAX
in international publications, and signing partnership
agreements with similar international trade fairs. All of
these efforts of ATRAX team also enabled the company
to contact a high quality professional visitor profile for
the event.

In addition to these, Google and billboard advertising



Duyuru ve tanitimlari yogun bir sekilde yapilan ATRAX,
fuar boyunca hem ziyaretcilerden hem de medyadan
yogun ilgi gorda.

Ayni anda bircok medya kanah fuar alaninda goriinti
alirken goraldia. Medyanin, eglence sektoriini catisi al-
tinda toplayan ATRAX ile ilgili yapilan haberleri ekranda
genis yer buldu.

Firma roportajlarinin da yapildigi, triinlerin bizzat mu-
habirler tarafindan denendigi zaman zaman canli bag-
lantilarin gerceklestirildigi ATRAX, katilimcilarin Griinle-
rini duyurmasina firsat sagladi.

Sektor Urlnlerinin tim Tirkiye’ye duyurulmasi, Grlinle-
rin sonug itibari ile nihai kullanicisinin halk olmasi sebe-
biyle yenilikleri gormesi ve talep etmesiyle olusturacagi
itici glice katki saglad.

campaigns, PR campaigns and announcements about
the event were run and made at the same time.

Having been promoted and announced intensely, ATRAX
became the center of attention of both the visitors and
the media.

Numerous TV channels were seen broadcasting live from
the exhibition venue. News about ATRAX which brings all
players of the amusement industry under one roof creat-
ed great repercussions in media.

ATRAX during which interviews with comp’dnies were
held and products were tried by the TV chanﬁe/ reporters
who broadcast the event live, a//ows'[fs participants to
promote their latest products. :

Promoting the latest products from the sector contrib-
uted to the efforts for increasing public awareness and
demand for the amusement products in Turkey, which is
considered crucial, as the end-user of these products is
the public.
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Fuar Notlari

Exhibition Notes

ATRAX FUARINA ONUMUZDEKI YIL DAHA BUYUK BIR

ALANDA KATILMAYI DUSUNUYORUZ
WE'RE PLANING TO HAE A BIGGER EXHIBITION AREA AT ATRAX NEXT YEAR

Erkan OZCAN - DYNAMIC SIMULATOR Genel Miidiirii / General Manager

ATRAX Fuari bizim agimizdan acikgasi iyi gecti. Hem zi-
yaretcilerden hem de gelen TV kanallarindan ¢ok yogun
ilgi gordik. Bir ¢cok canli yayin baglantisi yapildi ve son-
rasinda haberlerde yer aldik. Satislarda su an direk sa-
tislar degil ama fuar sonrasina bir ¢cok gérismemiz var.
Genel olarak iyi diyebiliriz. ATRAX fuarina bu yil ilk kez
katildik ve 6niimuzdeki yil daha biyik bir alanda katil-
mayi distndlyoruz.

Dynamic Simulator olarak aslinda 4 tane Urln yapiyo-
ruz. Bunlardan bir tanesi panoramik 360 sinemamiz di-
geri alt eksenli yani plyasada (7D,8D,9D) vb gibi bilinen
sinema. Diger iki Grinimiz
yaris simulatord (racing
simulatorimliz) ve ugcak

This year’s Atrax was very effective for us. We've seen
a great deal of interest both from the visitors and the
TV channels at the exhibition venue. Our stand was
broadcast live with interviews and we were featured in
the news as well. We haven’t made any direct sales but
we’ve made a lot of business meetings after the show. |
can say it was quite positive overall. We joined Atrax for
the first time this year and we’re planning to join next
year as well and to have a bigger exhibition area.

As Dynamic Simulator we produce four main products.
One of them is the 360 panoramic movie theatre and the
other one is the six-axis cin-
ema, which is also known
with names like 7D,8D,9D
in the market. The other

simulatorid. Ucgak simula-
toriimuz ile 360 derece tur
atabiliyorsunuz iki eksenli
normal pilotun yapabildigi
blatln hareketleri yapabili-
yorsunuz. Bu yonuyle diger
ucak simulatorlerinden ay-
rihyor. Uriinlerimizin hepsi
ylzde yuz yerli Gretimdir ve
bununla gurur duyuyoruz.
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two products are the race
simulator and the aircraft
simulator. With our aircraft
simulator, you can have a
360-degree tour and do all
the maneuvers that a nor-
mal pilot can do on two
axes. In that sense it is dif-
ferent than all other aircraft
simulators. All of our prod-
ucts are 100% local produc-
tion and we are proud of
that.



Exhibition Notes

ATRAX FUARI HER GECEN SENE DAHA DA iYi OLUYOR
ATRAX FEXHIBITION IS GETTING BETTER EVERY YEAR

1ID[3ON JbN4

Mehmet AKIN - STAR PARK Genel Mudirii / General Manager

Star Park olarak basarili bir fuar gecirdigimizi diistintyo-
ruz. ATRAX fuari her gecen sene daha da iyi oluyor. Fu-
arda olmaktan son derece mutluyuz . Bu yil 3. kez katili-
yoruz ve italyan ortaklarimizla beraber fuarda yer aldik.

Fuarda yeni Grlin ve oyuncaklarimizla birlikte yeni treni-
miz indoor ve outdoor oyuncaklarimizi sergiledik. Tim
bu Urlinlerimizle cok glizel ilgi gordik. Glizel gériismeler
yaptik her sey olumlu gecti.

As Star Park we believe we’ve had a successful exhibition
this year. Atrax is getting better every year. We are very
happy to be at this exhibition. It’s our third year at Atrax
and we’ve joined the event with our Italian partners.

At the exhibition, in addition to our new products and
toys, we also showcased our new train and our indoor
and outdoor toys. We’ve seen a great deal of interest in
all these products. We’ve made effective meetings and
made contacts. Overall it was quite positive.

ATRAX FUARINDAN OLDUKCA YARARLANIYORUZ
ATRAX EXHIBITION BENEFITS US A LOT

Seda AGAR - YUKO REKLAM Satin Alma Miidiirii / Procurement Manager

Hem katiimci firmalar olarak birbirimizle hem de ziya-
retcilerimizle tanisiyoruz. Bu sayede is birliklerimiz ve
Urln satislarimiz artt1 dolayisiyla yararli bir fuar oldugu-
nu dislinlyorum.

ATRAX'da en ¢ok yer balonlari, zeplinler, fly tipler, 6zel -~

da zaten dretici firma oldugumuz icin musterimizin de
dikkatini ¢ekiyor ve biz de sunumlarimizi gerceklestiri-
yoruz.

tasarim balonlarimiz ilgi géren Griinlerimiz oldu. Bunlar- / AI-PAR \
[ . " : = "
istilkDayj|

el Cart cepl

We’ve got a chance to meet with other participant com-
panies as well as visitors. This helped us make new busi-
ness contacts and increased our sales. So | believe that
the exhibition has ben very beneficial for us.

At Atrax, our products like balloons, zeppelins, fly tubes
and our special design balloons have become the center
of attention. And these attract the attention of our cus-
tomers because we are a manufacturing company and
we are showcasing our products.




Fuar Notlari

Exhibition Notes

GURURLUYUZ
WE’RE PROUD

irfan CETINKALE - UMUT TURIZM TASARIM Genel Midiirii / General Manager

BU FUARDA BULUNMAKTAN GALA GECESINE KATILMAKTAN ODULE LAYIK GORULMEKTEN
COK BUYUK ONUR DUYDUM, GURURLANDIM
| AM PROUD TO HAVE JOUINED THIS EXHIBITION AND THE GALA NIGHT AND TO HAVE
RECEIVED AN AWARD

Umut Turizm Tasarim 20 yildir faaliyetlerini stirdlirmek-
tedir. Ana imalat konumuz yapisal peyzaj konusu bashgi
altinda g¢ocuk oyun ekipmanlari imalati ve ayrica kent
mobilyasi Gretimidir. Gegen 20 sene zarfinda bir siri
yenilikler yaparak tUretmeye calishgimiz kent mobilyasi
ve oyun elemanlari Grlnlerimiz son yillarda 6nemli ge-
lismeler kaydetmistir.

Cocuklarimiz gliniimizde bilgisayar, akilli telefon, lap-
toplar, tabletler vs. gelisimiyle birlikte onlara paralel
olusan eglenceyi tercih etmeye baslamislardir. Okullar-
da da ayni sekilde bunlarin egitim amacli kullaniimasi
cocuklari bu elektronik aletlere daha da yakinlastirmis-
tir. Bunun sonucunda c¢ocuklar sadece plastik oyun ele-
manlarina tirmanarak, kaydiraklardan kayarak ve kla-
siklesmis oyun stillerini kullanarak mutlu olmamaya ve
keyif almamaya baslamistir.

Biz tim bunlar 1siginda eglence urinlerini degistirme ve
yeni versiyonlar olusturma yolunu tercih ettik. Tabii bu
sadece bizim tercihimiz degil sektordeki tim firmalarin
tercihi olmustur. Dis alanda kurulan oyun elemanlarinda
Umut Tasarim olarak son versiyonda gerceklestirdigimiz
artik sadece cocuklara degil yetiskinlere, ebeveynlere
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Umut Turizm Tasarim has been serving the industry for
20 years now. Our main field of activity is the manufac-
turing of kids gaming equipment as well as city furni-
ture. Our city furniture and gaming equipment products,
which we have developed over the 20 years, have gone a
long way in recent years.

Today kids mostly prefer entertainment that has emerged
with the development of computers, smart phones, lap-
tops and tablets. And also because such devices are used
for educational purposes at schools, kids have become
kind of addicted to such devices. As a result, kids no
longer enjoy climbing plastic gaming devices, or sliding
through the slides or using the classical game styles.

In light of all these developments, we decided to change
our amusement products and create new versions. Of
course this has become not only our choice but also the
choice of all companies in the sector. Our Nostalgic Black
Train which appeals to kids and adults alike is an out-
door product developed for this purpose. This product
also won the award for “Most Attractive Product” as a
result of the survey carried out as part of the ‘Shining
Star Awards’ at Atrax. We appreciate that a lot.



de hitap eden Nostaljik Kara trenimiz bu amacgla Ure-
tilmistir. Bu Grinamiiz ayni zamanada ATRAX fuarinda
“Shining Star Awards-Eglence Odiilleri” yarismasinda
ziyaretgilere yapilan anket ile “En Dikkat Ceken Uriin”
odultnl kazanmistir. Bunun igin tesekkir ediyoruz.

Fuarimiz muhtesem. Bunu organizasyonda ki bitiin yet-
kililere basta Nergis Hanim olmak lzere hepsine ifade
etmeye calistim. Bu fuara katilmaktan bu fuar icinde yer
almaktan arti yapilan gala gecesine katilmaktan orda bir
oddle layik gorilmekten c¢ok biyik onur duydum, gu-
rurlandim. Tum firmam, elemanlarim, personelim en
basit, en kliglik, en yeni personelimden idari kademenin
en st makamlarinda yer alan idarecilerime kadar hepsi
adina ¢ok cok mutlu oldum, onur duydum.

Yillardir boyle fuarlara katiliriz hig birisinde bu derece bir
yakinlasma, samimiyet, iyi niyet cercevesinde en 6nem-
lisi para kazanmanin 6tesinde bir yaklasimla karsilasma-
dik. Tum personelimin de benimle ayni fikirde oldugunu
belirtmek isterim. Bu muhtesem olayi sizler yarattiginiz
icin fuar organizasyonuna, tim yetkililerine, tiim gorev
alan arkadaslarimiza tesekkirlerimi sunmak istiyorum.

Fuar hakikaten ¢ok glizeldi. Benim
icin artik burada ziyaretginin ol-
masi, standimizin ziyarete geliyor
olmasi bir nevi 6nemini yitirdi. Be-
nim burada olmam elemanlarimi-
zin Uretimimizin burada olmasi ¢cok |
daha 6nem kazandi. Fuar organi-
zasyon olarak bizi koruduguna ve
kolladigina gére bundan sonra da
bu organizasyonu saglayan fuar or-
ganizasyonuna hem tesekkilr edi-
yorum hem de bundan sonra ben
onlarin yaninda olacagimi onlari
benim kollamam gerektigi inanciy-
la her fuara katilacagimi da ifade
ediyorum.

We’ve had a wonderful exhibition. | tried to tell it to all
officials of Tureks and especially to Nergis Hanim. | am
proud to have participated in this exhibition, the gala
night and to have received a reward. | am very happy
and proud on behalf of my company and all my personnel
including my top executives and my newest personnel.

We’ve been taking part in such events for many years
now but we had never seen such a friendly and sincere
approach beyond the goal of just making money in any
trade fair before. I'd like to mention that all my employ-
ees agree with me. I'd like to thank all of you and all your
personnel for creating such a great occasion and orga-
nization.

The exhibition was really great. For me it is no longer
that important for me to see visitors visiting our stand
here. What matters more now is that | am here and my
product line is here. As this exhibition gave us great sup-
port, | assure you that our company will continue to sup-
port you and the event and that we will be joining all the
events in the coming years.
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Exhibition Notes

iYiiS BAGLANTILARI YAPTIK VE POTANSIYEL MUSTERILER

ILE TANISMA FIRSATI BULDUK
WE’VE MADE GOOD BUSINESS DEALS AND HAD A CHANCE TO MEET POTENTIAL
CUSTOMERS

Kaan ULKER - PiE REKLAM Genel Miidiirii / General Manager

ilk senesinden beri katiliyoruz ATRAX a. lyi is baglantilari
ve potansiyel mdasteriler ile tanisma firsati bulduk.
Uriinlerimiz bekledigimizilgiyi gdrdii. Yeni Griinimiizden
siparisler aldik. Bizim i¢in fuar gercekten verimli gecti.

2015 yilinda ATRAX fuari organizatorlerinden bekledigi-
miz daha profesyonel hazirlanmalari. Bunu yurtdisinda
ayni kategoride yapilan bazi fuarlar ile kiyaslayarak ya-
plyoruz tabii ki.

Fuar tarihi kesinlikle yanhs diye distnlyoruz. Eylil sonu
EAS, Kasim IAAPA, Aralik basi ATRAX bizim gibi katilimci-
lar ve tabii bu fuarlari ziyaret edenler icin ¢ok zorlayicl.
Bizce ya EAS’ dan 6nce ya da IAAPA dan cok sonra ya-
pilmali.

Ayrica biz fuayede stand olmasina kesinlikle karsiyiz.
Ayni metrekarelerde i¢ kissmda konumlansa bu standlar,
hem fuar daha dolu goériinecek, hem de bizce anlamsiz
olan gorinti ve ses kirliligi olusmayacak.
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We’ve been joining ATRAX since the first time it was or-
ganized. We’ve made good business deals and had a
chance to meet potential customers. Our products re-
ceived the interest we expected to see and we received
orders for our new product. It’s been a really effective
event for us.

Our expectation from the organizers of ATRAX to pre-
pare for the event with a more professional manner. We
reach that conclusion of course by comparing this event
to some other events organized in the same category
abroad.

We believe that the event dates must be changed. There’s
EAS by late September, IAAPA in November, and because
ATRAX is held in early December, this puts pressure both
on participant companies like us and the visitors. We be-
lieve that it should be held before EAS or long after IAA-
PA.

We also do not prefer to see a stand in the foyer area. If
these stands had been placed inside the hall instead of
the foyer, this would make the exhibition hall look more
crowded and there wouldn’t be that visual pollution and
too much noise.



Sevdikleriniz icin en “iyi”
hediyeler LSV Dukkan’da!

Sevdiklerinize LSV Dukkan trtnlerinden alin,
hem cocuklari yasatin, hem de iyiligi cogaltin.

www Isvdukkan. mm
DUKKAN bir LOSEY kunuhegud



Exhibition Notes

YURTDISI TALEPLERI DAHA FAZLA
THERE’S MORE DEMAND FROM ABROAD

Fuar Notlari
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Fuarimiz bu sene biraz yogun geg-
ti ama bakalim bu nasil etkileyecek
fuar sonrasinda. I¢ pazardan c¢ok
fazla bir yogun talep yok varsa da
genelde blyik sirketler ve kurum-
lar yogunlukta daha ¢ok yurtdisin-
dan bir talep var. Bu da zaten son
senenin verdigi bir trend su anda
bizim Uretimlerimizin ylizde doksa-
ni ihracat agirlikli ve ihracat olarak
da en fazla Amerika Birlesik Devlet-
leri, Uzak Dogu ve Cin’e daha ¢ok
Urin veriyoruz genelde bu sekilde
degerlendirebilirim.

Uriinlerimiz tiriinin en iyi érnegi-
dir. Biz en ¢cok Amerika ve Asya kita-
sina Urln gonderiyoruz tabi Avrupa
ve Afrika da 6nemli pazarlarimizdan
biri. Bunun nedeni Grinimazin
kendi alaninin en iyi tGrind olmasi
elektromekanik ve alt1 eksenli robot
mekanizmasinin kullaniliyor olmasi.
CMC’ le yapilan ortaklk ve yapilan
ortak calismalar neticesinde dogan

It was a busy event this year but
we’ll see what the outcome will be
after the exhibition. There’s no big
demand from the Turkish market
and it’s mostly big companies and
organizations. There’s more demand
from abroad. And that’s the trend of
this last year. We export 90% of our
production and our target markets
are mostly USA, Far East and China.

Our products are the best in their
categories. We sell our products
mostly to America and Asia. Europe
and Africa are major markets as
well. The reason is that our prod-
uct is the best in its category and
that it employs an electromechan-
ical six-axis robot mechanism. This
product was developed as a result
of our partnership and efforts with
CMC. Synch quality, speed and ac-

bir Griin. ister senkron kalitesi ister hizi ve akselerasyon ] ) )
bunlarin hepsi kalitemizi etkilemekte ve kendi tarzinin celeration are the factors that influence our quality and

en iyi Uriinii olmasini saglamakta. make our product the best in its category.
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BU KADAR MUSTERIYE BU KADAR KISA SUREDE ATRAX

Exhibition Notes

2014 OLMASAYDI ULASAMAZDIK
IF IT WASN’T FOR ATRAX 2014 WE COULDN’T HAVE REACHED SO MANY

CUSTOMERS IN SUCH A SHORT TIME

Harun OZTURK - TETRADIMA Genel Miidiirii / General Manager

Daha oOnce fuara katilmadik.Fuar
dustiindigimden daha glizel gecti.
Sadece fuar ziyaretgi profilinin ¢o-
gunlukla mesleki alanlardan olacak
sekilde artirilmasi gerektigini disu-
nuyoruz.

Uriinimiiz bekledigimizden daha
fazla ilgi gordla tepkiler iyi yonde
oldu ziyaretgilerimizin elestirdikle-
ri konularda iyilestirmelere basla-
dik. Fuarda tanistigimiz misteriler
ile gorismelerimiz devam etmektedir.Bu kadar musteri-
ye bu kadar kisa slirede Atrax 2014 olmasaydi ulasamaz-
dik bunun farkindayiz.

Gelecek yil similatoér imalatgisi oldugumuz igin ATRAX
fuarina oyun programlari hazirlayan firmalarda davet
edilirse daha renkli gececegini diisinmekteyiz.

We hadn’t joined ATRAX before. The
| exhibition turned out to be better
 than | expected. We believe that the
visitor profile of the exhibition should
be improved to cover more visitors
from different occupations in the
amusement industry.

Our product received a great deal of
interest and we’ve received very posi-
tive feedback. Based on the feedback
we received from visitors, we’ve al-
ready started improving our products. We’re still in touch
with the potential customers we met at the event. We
are aware that if it wasn’t for Atrax 2014, we couldn’t
have reached so many customers in such a short time.

Because we design and produce simulators, we believe
that it would be better for us if companies that develop
game software were invited at ATRAX next year.

HEM FIRMAMIZ ALFA ELEKTRONIK OLARAK HEM DE

SEKTOR OLARAK RENKLI BiR FUAR GECIRDIK.
IT WAS A VIBRANT EXHIBITIION FOR BOTH OUR COMPANY-ALFA ELEKTRONIK
AND THE SECTOR AS A WHOLE

Halil ULUGNUYAN - ALFA ELEKTRONIK ith. Miidiirii / Import Manager

3 senedir Atrax fuarina katilmaktayiz. Bu yilda hem fir-
mamiz Alfa Elektronik olarak hem de sektor olarak renk-
li bir fuar gegirdik.

Bu sene fuara yeni markamiz olan Kidsville Soft Play
Oyun Alanlari temamizla katildik. Standimiz ¢ok ilgi gor-
di ve yeni projeler imzaladik.

Atrax 2015’de komsu Ulkelerden daha fazla ziyaretgi
bekliyoruz.

We’ve been joining Atrax for the last 3 years. This year’s
event has been a vibrant one both for our company -Alfa
Elektronik and the sector as a whole.

This year we joined the exhibition with our new brand
Kidsville Soft Play Gaming Areas. Our stand attracted
a great deal of attention and we made agreements for
new projects.

We expect to see more visitors from neighboring coun-
tries at Atrax 2015.
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Around the World

Diinyadan

‘DEAL 2015’ PERAKENDE VE EGLENCE SEKTORLERINI
BIR ARAYA GETIRIYOR

‘DEAL 2015’ TO FUNNEL THE MERGER OF RETAIL AND ENTERTAINMENT BUSINESSES

Dubai, BAE, 1 Su-
bat 2015: Eglence
endlstrisinin  en

blylik organizas-
yonlarindan olan
‘Dubai  Entertain-

ment Amusement
and Leisure show’
(DEAL 2015)’nin hedefi bolgedeki perakende ve eglence
sektorlerini bir araya getirmek. Global Industry Analyst
raporuna gore Eglence Endustrisinin toplam bayukli-
glnln 2017’de 118 milyar AED’ye ulasmasi bekleniyor.
BAE, Suudi Arabistan, Katar, Umman ve bolgedeki pek
¢ok yeni projenin sektorde ciddi oranda blylimeyi tetik-
lemesi bekleniyor.

Gegtigimiz yil fuar pek cok farkh Glkeden 32 yeni fuar
katihimcisi firma ile eglence sektériinden ¢ok sayida pay-
dasin bulusmasina tanik oldu. Fuar 14-16 Nisan 2015
tarihleri arasinda Dubai World Trade Center’da gercek-
lestirilecek.

Toplam 25 bin metrekarelik fuar alani kapali alanlarinda,
aileleri ve cocuklarini cezbedecek birbirinden ilging ve
yeni eglence Urlnlerine ev sahipligi yapacak. Bu kapali
alanlarda cocuklarin ¢ok dikkatini cekecek olan en son
aile eglence merkezi ekipmanlari, video oyunlari, hedi-
yeli oyunlar ve yenilikgi trlinler sergilenmekte.

DEAL 2015 fuari aralarinda Belgika, Kanada, Cin, Hong
Kong, Almanya, Hollanda, italya, ingiltere, Fransa, Tiirki-
ye ve ABD’nin de bulundugu cok sayida llkeden ve yeni
diger pek ¢cok tlkeden katilimci firmayi agirlayacak.
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Eglence Endiistrisinin toplam biiyiikliigiiniin 2017’de 118
milyar AED’ye ulasmasi bekleniyor

Amusement Industry is all set to top AED118
billion by 2017

Dubai, UAE, Feb-
ruary 1%, 2015:
One of the largest
industry events in
the entertainment
industry — ‘Dubai
Entertainment
Amusement  and
Leisure show’ (DEAL 2015) aims to merge the retail and
entertainment sectors in the region. The amusement and
leisure industry is set to touch AED118 billion by 2017 as
per the Global Industry Analyst report. Several upcoming
projects in the UAE, Saudi Arabia, Qatar, Oman and the
region will trigger a remarkable growth within this sec-
tor.

Last year, the show witnessed a huge gathering of stake-
holders within the amusement and entertainment sec-
tor with 32 new exhibitors and several new countries.
The show will be held from April 14% to 16", 2015 at the
Dubai World Trade Centre.

Indoor centres ideally houses more than 25,000 square
feet are with elements that are bound to attract to bring
the families together with their children to these outlets.
These indoor centres encompasses latest family enter-
tainment centre equipment, video games, redemption
games and other innovative offerings to hold the young
children spell bound.

The DEAL 2015 show will have exhibitors from countries
diverse as Belgium, Canada, China, Hong Kong, Germa-
ny, Netherlands, Italy, UK, France, Turkey, and USA, apart
from several new countries that come to our show each
year.



Around the World

EXHIBITION

4. ULUSLARARASI AMTECH FUARI

THE 4TH INTERNATIONAL EXHIBITION "AMTECH”

Bilindigi Gizere, eglence sektori, parklar, eglence ekip-
manlari ve bu sektorle ilgili bitlin alanlarda bitin
diinyada son yillarda blytk ilerleme ve bliyiime kayde-
dilmistir ve ayni durum, son vyillarda iran’daki eglence
sektorii icin de gecerlidir. iran Orta Dogu’da 6nemli bir
stratejik role sahiptir ve bolgedeki en blylik ekonomi-
lerden birisidir. AMTECH fuarina katilmak yeni bir pazar
arayan ve faaliyetlerini iran’daki, Orta Dogu’daki ve diin-
yadaki eglence sektoriine kaydirmak isteyen firmalar

icin blyuk firsatlar sunmaktadir.

AMTECH 2014’e italya, Tayvan, Tiirkiye, Rusya, Misir gibi
cok cesitli Glkelerden ¢ok sayida fi rma ve Avustralya,
Birlesik Arap Emirlikleri, Turkiye, Cin, Japonya, Irak, Af-
ganistan, ve Kanada gibi pek ¢ok tilkeden 3000°den fazla
ziyaretci katilmistir.

Bu sene, AMTECH 2015’de tiim diinyadan fuar katilimci-
lari ve ziyaretgilere ilave olarak, fuarimizda iran’in farkli
sehirlerinden belediye baskanlari ve belediye temsil-
cilerini ve firma sahiplerini de gormekten buyilik onur
duymaktayiz.

Diger yandan bu sene pek ¢ok tlke ile medya ve fuar or-
takligi anlaminda isbirligi gerceklestirmekteyiz. 4. Ulus-
lararast AMTECH fuari 12-15 Subat 2015 tarihleri arasin-
da iran’in baskenti Tahran’da bulunan Uluslararasi Fuar
Alaninda gerceklestirilecektir.

The International Exhibition “AMTECH” which is an exhi-
bition of amusement centers, parks, technology & equip-
ment of Leisure, is the only international exhibition in
Iran for the amusement, Game and plays, sports, parks,
related equipment and supplies.

As it is known, amusement industry, parks, rids and all
the things that are related to entertainment has grown
in a rapid paste in the world in the recent decades and
same holds true for amusement and related industries in
the last few years in Iran. Iran has a major strategic role
in the Middle East and has one of the largest economies
in the region, and attending in AMTECH is a good oppor-
tunity for people who are looking for a new Market and
who are interested in expanding their business in amuse-
ment field and all other related fields in Iran, first and
most importantly and the Middle East region secondly
and the world finally.

In AMTECH 2014 many companies had participated from
different Countries such as Italy, Taiwan, Turkey, Russia,
Egypt, and at the time we had more than 3000 visitors
from Australia, United Arab Emirates, Turkey, China, Ja-
pan, lraq, Afghanistan, Canada and etc.

This year in addition to the exhibitors and visitors from
all over the world, it’s our honor to have the presence of
mayors, representative of municipalities from different
cities of Iran, and Business owners in AMTECH 2015.

By the way this year we cooperate as a media and an
exhibition partner with many countries.
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17. ULUSLARARASI “EGLENCE ARACLARI VE

EKIPMANLARI FUARI RAAPA EXPO —2015”
THE 17™ INTERNATIONAL EXHIBITION “AMUSEMENT RIDES AND
ENTERTAINMENT EQUIPMENT RAAPA EXPO — 2015”

17. Uluslararasi eglence araclari,
ekipmanlari  ve  hizmetleri
fuari RAAPA EXPO - 2015 5-7
Mart 2015 tarihleri arasinda
Moskova’da bulunan VDNKh
Fuar Merkezinin 75 numarali
salonunda  gercgeklestirilecek.
Su anda RAAPA EXPO Rusya ve =
BDT ulkeleri ve Dogu Avrupa’da- |
ki en blylk eglence sektoru
fuari olup dinyadaki en biyik
bes eglence sektorl fuarindan
birisidir.

80 tanesi; tim diinyada 20 iilkeden (ingiltere, ABD, is-
panya, Avusturalya, Tayvan, Belgika, Almanya, Cin, Fran-
sa, Kanada, Italya, Belarus, Polonya, Letonya, Hollanda
ve digerleri) gelen yabanci firma olan 200’0 askin firma
fuarda drdnlerini sergileyecek- =
leri.

RAAPA EXPO — 2015 farkli alan-
lardaki en yeni trendlerin ve
eglence sektorindeki en yeni
Griin ve projelerin sergilendi-
gi bir platform olacak. Fuarda
sergilenecek Urln gruplar ve
hizmetler arasinda eglence
trenleri, eglence ekipmanlari,
5D-sinemalar ve interaktif si-
mulatorler, video ve interaktif
oyunlar, aile eglence merkezleri
icin erisim kontrol ve operasyon
cihazlari, spor ve oyun ekipmanlari, gocuk oyun alanlari,
atis galerileri, lazer tagler, 15tk ve ses ekipmanlari,
trampolinler, animatronikler, su parki ekipmanlari,
elektro ve velomobiller, go-kartlar, carpisan araba
alanlari, bowling ve bilardo ekipmanlari, otomatlar,
odul makineleri, eglence parklari, su parklari ve aile
eglence merkezlerinin tasarimina yonelik hizmetler,
kisisel egitim, festival organizasyonlari, peyzaj tasarim,
parklarda ve aile eglence tesislerinde yemek hizmetleri
ve benzeri hizmetler vardir.

EVENT Services Trade Fair ise fuarin yeni bir bolimu
olup amaci Rusya’daki aktivite organizasyon pazarinin
onde gelen oyunculari ile halk aktiviteleri, festivaller,
eglence programlari ve diger aktivitelerin organizasyo-
nu alaninda faaliyet gosteren eglence endustrisi profes-
yonelleri arasinda iletisim saglayan bir platform gorevi
gormektir.

RAAPA EXPQ’ya her sene 5,000 profesyonel katilmakta-
dir: sehir ve bolge idari birimlerinden temisilciler, park,
aile eglence merkezi, tatil beldesi, aktivite organizasyon
sirketi, eglence tesisi, su parki yoneticileri ve girisimciler.
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On March 5-7, 2015 the 17th
International  exhibition  of
amusement rides, entertain-
ment equipment and services
for amusement industry RAAPA
EXPO — 2015 will be held in pa-
vilion 75 of VDNKh in Moscow.
At present RAAPA EXPO s the
largest exhibition of amusement
industry in Russia, the CIS coun-
tries and Eastern Europe and
belongs to the top-five biggest
amusement exhibitions of the
world.

More than 200 companies, around 80 of which are for-
eign manufacturers from 20 countries of the world (the
UK, the USA, Spam Australia, Taiwan, Belgium, Germa-
ny, China, France, Canada, Ita-
ly, Belarus, Poland, Latvia, the
Netherlands and others) will
participate in the exhibition.
RAAPA EXPO — 2015 will reflect
topical trends and latest achieve-
ments of amusement industry.
Here are just some topical di-
rections which will be presented
at the exhibition: amusement
rides, entertainment equipment,
5D-cinemas and interactive sim-
ulators, video and interactive
games, access control and op-
eration devices for FECs, sports
and play equipment, kiddie playgrounds, shooting galler-
ies, laser tags, light and sound equipment, trampolines,
animatronics, water park equipment, electro- and velo-
mobiles, go-karts and dodgem fields, bowling, billiards
equipment, vending machines, prize machines, services
on design of amusement parks, water parks and family
entertainment centers, personnel training, festive events
organization, landscape design, catering in parks and
FECs and many others.

EVENT Services Trade Fair is a new section of the exhi-
bition, aiming to become the site for dialogue between
key players of EVENT market of Russia and amusement
industry professionals in the sphere of organizing pub-
lic events, festivals, entertainment programs and other
events.

Annually RAAPA EXPO is attended by 5,000 profession-
als: representatives of cities’” and regions’ administra-
tions and authority bodies, directors of parks, family
entertainment centers, resorts, event-agencies, leisure
enterprises, water parks, entrepreneurs and other par-
ties concerned.



GTI ASYA TAIPEI EXPO’DAKI “OYUN ALANI” ASYA PASIFIiK

Around the World

BOLGESI iS FIRSATLARINI YAKALIYOR
“GAMING ZONE” IN GTI ASIA TAIPEI EXPO TO SEIZE BUSINESS OPPORTUNITIES IN
ASIA-PACIFIC REGION

May 7~9

Taipei World Trade Center

Taipei, Taiwan
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GTI Asia Taipei Expo 2015, 7-9 Mayis tarihleri arasinda
Taipei World Trade Center Salon 1’in B ve C alanlarinda
gerceklestirilecek olup fuar icin kayitlar Ocak 26’da bas-
layacaktr.

GTI Asia Taipei Expo bundan 20 yil askin sire once ilk
defa dizenlendiginden bu yana, Asya bolgesinde en
uzun gecmise sahip uluslararasi elektronik oyun ticaret
fuarlarindan birisi olmustur. Oyun ve eglence Uriinlerini
kapsayan fuar uluslararasi seviyede ticaret ve is anlas-
malari i¢in etkili bir platform olmanin yaninda, diinya-
nin farkli bolgelerinden ¢ok sayida ticaret profesyonelini
Taipei World Trade Center’a ¢ekmis Tayvan, Kore ve Ja-
ponya’daki elektronik oyun endustrisi icin cok biylk is
firsatlari yaratmistir.

Bu seneki GTI Asia Taipei Expo’da buraya 18 yasin al-
tindakilerin giremeyecegi giris sinirlamasi olan 6zel bir
‘Oyun Alani’ olacak. ‘Oyun Alani’ oyun makineleri, par-
calari, aksesuarlari ve ilgili Grinlerin Uretici ve saglayi-
cilarini bir araya getirecek ve oyun enddistrisinin ana ve
yan sektorlerine yonelik mikemmel Grinler sunacaktir.
Fuar, daha yiksek seviyede uluslararasi ticaret i¢in dog-
rudan firsatlar sunacak ve diinyanin farkli bélgelerinden
alicilarin butln ihtiyaglarini karsilamaya yonelik olarak
fuar alaninda entegre alis veris imkani saglayacak. Daha
fazla sayida uluslararasi aliclyl fuara cekmek anlaminda
da 6nemli firsatlar sunacaktr.
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GTI Asia Taipei Expo 2015 is slated to take place on May
7-9 at Areas B & C of Exhibition Hall 1, Taipei World Trade
Center and exhibitor registration will commence on Jan-
uary 26.

Since GTI Asia Taipei Expo made its debut more than
two decades ago, it has become one of the international
electronic game trade events in Asia with the longest his-
tory. Covering gaming and pure amusement products,
the show has not only initiated direct opportunities for
international trading and exchange but has also attract-
ed numerous overseas trade professionals from across
the world to come to the Taipei World Trade Center and
created tremendous business opportunities for the elec-
tronic game industry in Taiwan, Korea and Japan.

This year’s GTI Asia Taipei Expo will organize a special
“Gaming Zone” with strict entrance control and minors
under the age of 18 will not be admitted to the area.
The “Gaming Zone” will garner developers and providers
of gaming machines, parts, accessories and peripheral
products and present excellent products and capabilities
of the up-, mid- and down-stream sectors of the gaming
industry. It will activate direct opportunities for more in-
ternational trading and exchange and provide integrated
shopping on the show floor to meet all the needs of buy-
ers from various countries and regions of the world. It
will give full measure to draw more international buyers
and heighten trading and buying sentiments.
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IAAPA LIDERLIK KONFERANSI 2015 DUBAI, BAE’DE 10-12

MART’TA DUZENLENIYOR
IAAPA LEADERSHIP CONFERENCE 2015 TO TAKE PLACE IN DUBAI, UAE, MARCH 10-12

Dinyanin cesitli Glkelerinden eglence sektorii profes-
yonelleri Dubai’nin Unli atraksiyonlarinin, strateji be-
lirleyerek, teknolojiyi entegre ederek, marka yonetimi-
ne disiplinli bir yaklasim benimseyerek, ve personelin
baghligini saglayarak basarilarini diinya standartlarinda
musteri hizmeti misyonu Uzerine nasil kurduklarini
ogrenecekler. Tema Park direktorleri, departman yone-
ticileri, su parki genel muddrleri, aile eglence merkezi
sahipleri, muze idari direktorleri ve Uretici ve tedarikgi
firma CEOQ’lari kaliteli ziyaretci tecriibeleri insa etmek ve
ciro artisi saglama anlaminda yeni perspektifler ve yeni
fikirler ile tanisacaklar. Eglence endustrisi liderleri ka-
nitlanmis stratejileri 6grenecekler ve Dubai’nin en Unli
atraksiyonlarinin mutfagini kesfederek meslektaslari ile
baglanti kurma firsati elde edecekler.

Tam diinyadan eglence parklari, tema parklar, su park-
lari, aile eglence merkezleri, hayvanat bahceleri, ak-
varyumlar, bilim merkezleri, mizeler, tatil beldeleri ve
Uretici ve tedarikgi firmalari temsil edecek sekilde tesis
sahipleri, CEQO’lar, genel midurler, baskan yardimcilari,
direktorler ve yoneticiler katilmaktadir.
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Top attractions industry professionals from around the
world will hear how Dubai’s landmark attractions have
built their success on the foundation of world-class cus-
tomer service by defining a strategy, integrating technol-
ogy, taking a disciplined approach to brand management,
and ensuring staff commitment. Theme park managing
directors and department leaders, water park general
managers, family entertainment center owners, muse-
um executive directors, and manufacturer and supplier
CEOs will gain fresh perspectives and new ideas to build
quality guest experiences and drive revenue. Attractions
industry leaders will learn proven strategies and network
with colleagues as they go behind the scenes of Dubai’s
most famous attractions.

Senior level attractions industry professionals, including
owners, CEOs, general managers, vice presidents, direc-
tors, managers, and more representing amusement and
theme parks, water parks, family entertainment centers,
700s, aquariums, science centers, museums, resorts,
and manufacturer/supplier companies from around the
world.
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Fuar Notlari

Exhibition Notes

ATRAX COK BASARILI BIR SEKTOREL FUAR
ATRAX IS A VERY SUCCESSFUL SECTORIAL EVENT

Aydin ILKKAN - AYLED Firma Sahibi / Company Owner

AYLED olarak ATRAX fuarina ilk kez bu yil katildik. Cok
basarili bir sektorel fuar oldugunu duslintiyoruz. Orga-
nizasyonu profesyonel buldum. Baska bir fuar katilimi-
miz nedeniyle yogunlugumuzdan bazi aktivitelerinizin
icinde bulunamadik ancak Tureks Uluslararasi Fuarcilik
yetkililerinin ilgisini her an hissettik.Katilimcilari kaynas-
tirmak, tanistirmak ve isbirligini saglamak icin yogun bir
cabalari vardi.

Bununla birlikte katilimcilarin hemen hepsinin potan-
siyel misterilerim oldugunu-olabilecegini gordiim. Zi-
yaretciler profesyonel idi. Fuari “vakit gecirmek igin”
gezene rastlamadim. Ziyaretgilerin de tamamina yakini-
nin misteri adaylarimin arasina katilabilecegi kanisina
vardim. Cunk{ biz bu hareketli sekt6r icin harika ani-
masyonlar yaratmaya ¢ok uygun pixel LED Urlnleri ve
kontrol sistemleri satiyoruz, uyguluyoruz. Ayrica eglen-
ce parklari icin pixel tabela ve kutu harfler Uretiyoruz.
Zaten bizi bu fuara katilmaya ¢eken nedenlerin basinda
da sektorden gelmeye baslayan talepler olmustur.Fuar-
da satis gerceklestirdigimiz gibi, bir cok firma ile gele-
cekteki isbirligimizin ilk adimlarini athk.

Oniimiizdeki yil daha basaril bir fuar organizasyonu igin
Tureks yetkililerinin ellerinden geleni yapacaklarini bili-
yorum. 2015’te ATRAX’a daha blyik bir alan ile katilaca-
g1z. Sektorin gereksinimlerini karsilayacak triin ve hiz-
met yelpazemizi genisletmek icin calismalara basladik.
2014 ATRAX, 2015 i¢in umutlanmamiza neden oldu.
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As AYLED we joined ATRAX exhibition for the first time
this year. We believe it has been a very successful spe-
cialized exhibition of the amusement industry. The event
was organized very professionally. Because we had to at-
tend another exhibition, we were very busy and couldn’t
attend some of the events during the exhibition but the
officials of Tureks Uluslararasi Fuarcilik were always with
us and showed us great interest. They were working
hard to help participants mingle and to introduce them
to each other and to facilitate cooperation among partic-
ipant companies.

In addition, | realized that almost all of the participants
are and can be my potential customers. Visitors were
quite professional as well. | didn’t see anyone visiting the
event just to spend time. | decided that almost all of the
visitors could be my potential customers. Because we de-
sign and sell pixel LED products and control systems that
are very suitable for creating amazing animations for
this industry. We also design and produce pixel boards
and box letters for amusement parks. One of the rea-
sons we joined this event was the increasing demand we
saw from the industry. In addition to making direct sales
during the exhibition, we also took the first steps towards
future cooperation with many companies.

I know that Tureks officials would do their best for a bet-
ter organization next year. We’'ll be joining ATRAX 2015
with a bigger exhibition area. We’ve already started
working on expanding our product and service line to
meet the needs of the sector. ATRAX 2014 raised our
hopes for ATRAX 2015.




ATRAX FUARI EGLENCE SEKTORUNU BiR ARAYA

Exhibition Notes

GETIRILMESINDE ONEMLI BIR ROL OYNUYOR
ATRAX EXHIBITION PLAYS AN IMPORTANT ROLE IN BRINGINIG TOGETHER THE

PLAYERS OF THE SECTOR

Hamidiye FIRAT - AZON is Gelistirme Yon. / Business Dev. Manager

AZON olarak ilk defa ATRAX fuarina katildik. Fuarin eg-
lence sektoriinl biraraya getirilmesinde ve yeni Griin-
lerin pazara tanitilmasinda onemli bir rol oynadigini
dustinmekteyiz. ATRAX fuarinin blyuyerek Diinya stan-
dartlarinda bir fuar olmasi ve yurt disinda yerli firmalar
olarak sesimizi duyurabilme beklentimiz hem firmalara
hemde fuar yetkililerine ¢cok ciddi gérevler yliklemekte-
dir. Diger yurt disi eglence fuarlarinda oldugu gibi satici
ve aliclyl biraraya getiren konsept Uzerinde calisiimasi
gerektigini distinmekteyiz.

ATRAX’a Turkiye’de ilk olan sanal gergeklik
yaris simulatéri konsepti ile katildik. ilk iki
glin ziyareteci profili agirhkl olarak eglence
sektoriyle alakal oldugundan Grinumize
ilgi yogundu.

Gelecek yilda benzer eglence fuarlariile ta-
rihlerin cakismamasi ve ziyaretci profilinde
yurt disi fuar konsept profillerinde oldugu
gibi halka acitk olmamasi kuralinin getirilme-
sinin ve hafta i¢i olmasinin firmalarin dogru
is iliskileri kurmasini saglayacagini dusiin-
mekteyiz. Alici profilindeki ziyaretgi sayinin
daha fazla olmasini bekliyoruz.

l As AZON, we joined ATRAX exhibi-
tion for the first time. We believe
that the exhibition plays an im-
fll portant role in bringing togeth-
. er, the players of the sector and
introducing new products to the
market. As ATRAX exhibition grows
to become an event at world stan-
dards and allows us, as local com-
panies, to introduce ourselves to
foreign markets brings important
responsibilities to the organizers
of the event. We believe that there
should be more emphasis on a
concept that brings together the
buyers and sellers, as is the case
in amusement industry exhibitions
abroad.

As AZON, we joined the event for
the first time with our virtual real-
ity race simulator, which is a nov-
elty in Turkey. Because the visitor profile on the first two
days was related mostly with the amusement industry,
we saw great interest for our product.

We believe that if the dates of the exhibition do not over-
lap with other trade fairs in this area and if the exhibition
is not made open to public as is the case with other sim-
ilar trade exhibitions abroad and if the exhibition is held
during weekdays, all of these would help the participant
companies make better business deals during the event.
We expect the number of visitors with buying potential
to be higher.
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Activities

Aktiviteler

Tim diinyada kendi tiiriindeki tek sov olarak bili-
nen ve TIM Show Center’da daha énceki yillarda 2
kere sergilenip biiyiik begeni toplayan “Ugan Yu-
murcaklar”, 23-28 Ocak tarihleri arasinda sadece 6
gosteriyle yeniden TiM Show Center’da!

Temeli akrobasi hareketlerine dayanan bu es-
siz sov, izleyenleri biyli bir yolculuga cikariyor.

Yetenekleriyle dudak uguklatan bu sliper g¢ocuk-
lar yer c¢ekimine meydan okuyarak adeta ucgu-
yorlar. Bir yandan sarki soyliiyor, dans ediyor, di-
ger vyandan rengarenk kostliimleri ve goOsteriye
kattiklari komedi sovlarla izleyenleri guldtrtyorlar.

Gosteri icin 6zel olarak bestele-
nen miuzikler ve muhtesem 1sik
tasarimi, essiz koreografiyle bir-
lesince ortaya miithis bir sov ci-
kiyor. Ustelik koreografinin timii
Superkids calisanlarinin  eseri.
Ekip, vyaslari 7 ile 20 arasinda
degisen 50 c¢ocuktan olusuyor.

Birbirinden yetenekli, muhtesem
cocuklardan olusan bu akrobasi
toplulugun hikayesi, Danimar-
ka Ulusal Jimnastik Takimi’nin
jimnastikcilerinden  biri  olarak
dinyayr gezen Uwe Godber-
sen’in, 1967 yilinda Flying Superkids / Ucan Yumurcak-
lar’t kurmasiyla basliyor.

ilk basta 20 kisiden olusan grup, geleneksel ve resmi
jimnastik kurallarini alt Ust ediyor. Yepyeni yaratici fikir-
ler, rengarenk neseli kostiimler, eglenceli ve bir o kadar
da heyecan yaratan sovlari sayesinde Unleri kisa slirede
Danimarka sinirlarini asiyor.

Gosterileri tiim diinyada sabirsizlikla beklenen bu stiper

cocuklar bugiine kadar 35 (ilkede milyonlarca seyirci
karsisinda yeteneklerini sergilemis bulunuyor.
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“UCAN YUMURCAKLAR” YENIDEN TiM SHOW CENTER’DA!

“FLYING KIDS” ARE AGAIN AT TIM SHOW CENTER!

Known as the only show of its kind in the world and hav-
ing attracted great attention after being performed two
times at TIM show Center in previous years “Flying Kids”
will be at TIM Show Center once again with 6 shows only!

Based on acrobatics, this unique show takes the audi-
ence to an enchanting journey.

Amazingtheaudience withtheirskills, these superkids kind
of resist gravitation and fly. At the same time, they dance
andsing and also crack up the audience with their colorful
costumes and comedy shows.

When the music specially composed for this performance
and amazing lighting design and the unique choreogra-
phy come together, the result is an
incredible show. The whole chore-
ography of the famous show is the
creation of Superkids team. The
team comprises 50 kids aged 7 to
20.

The story of this acrobatics team
comprising very talented and
amazing kids dates back to when
Uwe Godbersen, who traveled the
world as a famous gymnast of the
Danish National Gymnastics Team,
founded the Flying Superkids team

in 1967.

Initially made up of 20 members, the team revolution-
ized all rules and principles of the traditional and official
gymnastics. Thanks to its novel an creative ideas, colorful
costumes, fun and exciting shows, the performance got
famous beyond Denmark border in a short time.

These super kids whose shows are highly anticipated all
over the world, have demonstrated their skills to millions
of spectators in 35 countries until today.
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From the Sector

Sektorden

Zafer SAYIN
Yeni Uriin Ar-Ge Miidiirii

Cemer Kent Ekipmanlari, tasarimi, Gretimi ve tescili ken-
disine ait olan Deltoik Tirmanma ile diinyanin en prestij-
li tasarim yarismasi RED DOT 2014’te Kent Ekipmanlari
dalinda oédiil ald.

Cemer Kent Ekipmanlari, Tasarim diinyasinin OSCAR’|
olarak kabul edilen RED DOT’un, 60 yillik tarihinde, Kent
Ekipmanlari ve Cocuk Oyun Alani Uriinleri dalinda &édiil
alan ilk Turk firmasi. Ayni zamanda dinyada bu katego-
ride 6dul almis 3 firmadan biri. Dolayisiyla bu 6dila al-
manin hakli gururunu yasiyor.

Deltoik Tirmanma, temelde 3 ana pargadan olusuyor.
Modiiler yapiya sahip Deltoik Tirmanma; tinel kaydirak,
actk kaydirak ve ipli tiineller gibi pargalar ile kombine
edilebiliyor. Bu sayede ¢ocuklara daha fazla eglence sag-
layabiliyor. Ote yandan sundugu hareketli aktiviteler ile
kas-beyin koordinasyon gelisimlerini desteklerken co-
cuklarin cagimizin problemi obeziteden de korunmala-
rina yardimci oluyor.

Moddiler bir irmanma ele-
mani olan Deltoik Tirman-
ma i¢in, kurulum alanlari
farkh ebatlarda segilebili-
yor. Bu ozelligi ile cok genis
kullanim alani sunuyor. Or-
negin kullanicilar Deltoik
tirmanmayi evlerinin arka
bahcesinde 1 metre kare-
lik bir alana kurabiliyor ya
da kamusal alanlarda g¢ok e
blyuk ylizeylerde kurulum
yapilabilabiliyor.

64

Vedat CERGI
Almanya Bayi Sorumlusu

CEMER, TASARIM DUNYASININ OSCAR’INI ALDI
CEMER REWARDED WITH THE OSCAR OF THE DESIGN WORLD

reddot award

product design 2014

Akin BUDAKOGLU
Ar-Ge Mudiuru

With the Deltoic Climbing unit designed, produced and
patented by the company, Cemer Kent Ekiomanlari, re-
ceived the award in the City Equipment category at RED
DOT 2014, which is known as the world’s most presti-
gious design contest.

In the 60-year history of RED DOT, which is accepted
as the OSCAR of the world of design, Cemer Kent Ekip-
manlari has been the first Turkish company to receive an
award in the category of City Equipment and Children’s
Playground Products. It is also among the 3 companies in
the world that have ever received an award in this cate-
gory. As a result, the company is rightfully proud to have
received this award.

Deltoic climbing comprises 3 main parts. As a modu-
lar unit, Deltoic climbing product can be combined us-
ing parts like tunnel slide, open slide and rope tunnels,
providing a variety of entertainment combinations for
kids. In addition, with the activities it allows the kids to
perform on the unit, it sup-
ports muscle-brain coor-
dination in kids and helps
them protect themselves
from obesity, the biggest
health problem of our age.

For Deltoic climbing which
is @ modular climbing unit,
set up areas of different siz-
es can be chosen. With this
feature, the unit offers a
wide range of application.
For instance, the users can
set up Deltoic climbing in a
1-m2 area in their garden
or on very big areas in pub-
lic areas.
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